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THE CANNED GOODS AUTHORITY OF THE WORLD, soos, saves same soe 


THE 30th WEEK BALTIMORE, FRIDAY, MARCH 19, 1909 OF THE 32nd YEAR 


1909 


For the season of 1909 we have » 
made preparation to take care of all 


orders which you may place with 7 
us. We have installed new and $ 
improved machinery, have built and 
equipped new factories and our pre- 
viously complete facilities are now 
| larger and better than ever. We $ 
want your orders for the coming 


NEW YORK CHICAGO BALTIMORE SAN FRANCISCO MONTREAL 


AMERICAN CAN COMPANY 
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THE CANS STAND STILL 
IN THE 


STEWARD SANITARY CAN SYSTEM. 


If you have not thoroughly—definitely—investigated 


the merits of these machines, you owe it to your- 
self to do so—now. ‘ ‘ 

Every packer who aims for sie sal should 
use the best, that is ours. Our cans and machines 
are having grand success, and they have a record. 
The Cans Stand Still. : : 

We expect to have a factory in Western New York 
so that our friends can get cans at reasonable freight 


PATENTED. rates. . 
THE CANS STAND STILL. 
Fer doing Irregular Work, Square Cans, Etc. 


SOME CANNERS are using several of 
our Double-Seamers—ONE 28; 
ANOTHER 50 Machines. 
Three. Concerns in Maine will have a capacity of © 
nearly a million cans a day the 
coming season. 


ENOUGH SAID.” 


PATENTED. 


THE ‘CANS STAND STILL. 
PARTICULARS) FOR THE ASKING. 


L. & J. A. STEWARD, 


mena MANUFACTURERS OF CANS AND MACHINERY, 


THE CANS STAND STILL 
AUTOMATIC FEED. RUTLAND, VERMONT. 
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THE TRADE. 3 
Ayars Machine 


OUR LINE. 


Ayars Universal Capper, 

Ayars Rotary Pea Filler, 
, Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, ‘ 
Corn Cooker---Filler, 
Hayner Corn ‘Silker, 
Morral Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer. 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exhauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 
4 Wagon Trucks. 
Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 

Soldering Coppers, 

Fruit Washer, 


King 
Tomato . 
Filler 


Rotary 
Peaand 
Bean 
Filler 


SEND FOR FULL LINE 
OF CIRCULARS 


Universai 
Contin- 


uous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Salem, 


Ayars Machine Company, newyersey. 


BROWN, BOGGS CO., Lrp., Hamiiron, Ont., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


7 
4 
Capacity 100 cans per minute. 
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THE TRADE. 


' Among some ot the NEW things in our line that many will be interested to learn 
about, we might mention: . 


A POWER, AUTOMATIC FEED CHERRY 
PITTER :—Capacity over 250 cherries per 
minute--hard proposition, but we mastered 
it last season. Price islow. Send for par- 
ticulars if you pack cherries. 


A SYSTEM FOR GRADING PEAS ACCORD- 
ING TO QUALITY:—Modern and scien- 
tific. 

A RELIABLE AND SATISFACTORY 
HUSKER:—Last season’s work enabled us 
to put the finishing touches on to a GOOD 
thing, and the machine ‘‘is there’’ now. 


AN ENTIRELY AUTOMATIC CAN DROP- 
PING MACHINE that works by gravity:— 
No belts and can’t get out of order. Low- 
priced, too. 


You may feel the need of some appliance or 
machine in your work that you do not see 
advertised. Your mention of the matter to 
us might bring information that will surprise 
you. Drop us a postal. 


KEEP YOUR EYE ON THE PEOPLE WHO 
KEEP UP WITH THE TIMES! 


Sprague Canning Machinery Co. 
Daniel G. Trench & Go, Gen'l, Agents 


Builders of complete lines of machines for canning 
all kinds of goods, and dealers in canning supplies Sales Offices. CHICAGO, ILLINOIS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


FOR 


Packer’s Cans 


POPE 


“Clean Bright” 
PLATES 


GENERAL OFFICES, 
PITTSBURGH, PA. 


Pope Tin Plate Co. 


NEW YORK OFFICES, 
29 BROADWAY. 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 


cans, and do perfect work. 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . 


SPECIAL FILLING MACHINES for 


any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


- ' " round or square cans or glass jars. 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


ZASTROW’S PATENT HYDRAULIC CRANE 


STEAM IMPELLED 


The Crane here shown is entirely of iron and steel, put together in the strongest 
possible manner, which, combined with its simplicity, reduces the liability to get out of 
order to the minimum. The consumption of steam used as an impelling force is very 
small making it very economical. ‘To all the above may be added, one man can operate 
it, having control of the article hoisted and the crane. The control, by meansof the 
shifter handle, is absolute in oueing. lowering or stopping the goods at any desired point. 
Hand power can be attached when desired, at a small additional cost, thusadding another 
desirable feature. This is not an experiment—has proved itself a perfect success—best 
references. No belts to get injured by steam. All that’s needed is a steam pipe and an 


exhaust pipe. © 
GEO. W. ZASTROW, 
1404-1410 THAMES ST. BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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6 THE TRADE. 


SPINACH CANNERS 


know that the removal of all grit is absolutely essential 
to the production of high grade Spinach—It has been im- 
possible to do this, until the introduction of the JUDGE 
WASHER. In addition to the WASHER, is our COOK- 
ER, which cooks perfectly and prepares the Spinach ready 
for the can—No squeezing out of water—No Off Color. 


Spinach washed and cooled by this method retains its nat- 
ural shape, color and flavor and is free from grit. Com- 
mand from 10 to 15 cents per dozen more than the old 
method. The saving in labor pays forthe machine. Write 
us for particulars and prices. . 


~ 


Spinach Washer 
and Cooker 


JUDGE MACHINE 


Manufacturers of Peach Peeling, Pitting and Grading Machines, Ete. | 
BALTIMORE ~ SAN FRANCISCO 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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orer and Carrier WSS Wy | 


STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usea by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is fer 
sale everywhere by Tank Wagon, in Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


Communicate with the Southern 
Can Company of Baltimore before 
placing Packers’ Can Contracts for 
1909. In addition to the regular 
sizes, they are equipped for the 
number two and one half, and all 
heights of the number three Jerseys. 
Their number ten Cans are made 
out of extra heavy material and 
their Solder Hemmed Caps are 
inferior to none. 
Write for samples. 


THE 


BALTIMORE, FRIDAY, MARCH 19, 1909. . 


Weekly Review 


Of the Canned Goods Situation. Market Reports. 
Conditions and Changes. Outlook. 


The market has only held its own during the past week, 
and orders have continued in the same small way as previously 
noted. The goods are moving out of jobbers’ hands in a very 
slow way. In fact canned goods seem to be getting more than 
their share of this ‘‘slowness,’’ and it is not easy to explain the 
reason. There is a peculiar paradox—if a paradox is ever any- 
thing else than peculiar—seen in connection with canned goods. 
The jobbers all say the demand is for cheap goods, and that it 
is very hard to move the fine grades or high priced ones. 
Almost in the same breath they say there must be a stop to the 
slack filled and sloppy packed goods. In other words there is 
demand for the cheap goods only, but the cheapest goods—or 
the real cause for all cheap goods—must not be packed any 
more. 

Leaving aside such tangles as this it cannot be denied that 
a great deal of the trouble with the tomato market is caused by 
poor packed goods—goods that are not only slack filled, but 
which contain mainly a few pieces of tomatoes and much water 
or juice. Here is seen the effects of the scare of last packing 
season that the pack would be light, and consequently bring 
high prices. Many canners were so anxious to keep the market 
from running short on canned tomatoes, and so fearful the dear 
public might have to go without canned tomatoes before the 
next season, that they stretched their pack to double the size it’ 
rightly should have been, and now look what ‘‘they have gone, 
went and done.’’ One large jobber told the writer this week, 
that he had cut twenty-four different brands of tomatoes (?) 
before he found a can that could have been considered filled. 
It is little wonder in the face of such an experience as that, that 
tomatoes are low in price. 

We warned packers during the season last year, harped 
upon the same string until we were tired of writing it, “‘not to 
be afraid of a shortage in the pack,’’ that it would be the best 
thing that could happen for the industry and the market. And 
we presume they all read it, and said fondly each one to himself, 
“the other fellow is making a very small pack—only working a 


8 THE TRADE. 


few days a week, and not full days at that, and I think I’ll just 
stretch mine out, so that when the shortage comes, as come it 
must, I will have some tomatoes to sell at high prices.’’ And 
they all did it, with the result that instead of a small pack, 
there was almost a full sized one. That is what is now affect- 
ing the tomato market, and the canners who did not listen to 
this Siren’s voice, are compelled to hold their goods or sell them 
below cost. Will next season see a change? 

The practice is not a new one, this has always been the 
case, and we presume will continue to be as long as human 
nature is what it is. Closer association, it would seem, should 
remedy this evil to a large extent, and we are inclined to think 
it would ; but the most effective work will be done by the public. 
If the new Board of Publicity would tell the people to return to 
the grocer every can of goods not properly filled with the fruit 
or vegetable it purports to be, if it would tell the people to 
absolutely refuse to accept anything but a can filled, no matter 
whether it be of second quality or fancy, there would soon be 
an end to slack filling. And you may believe us the public is 
rapidly coming to this position ; it is beginning to understand 
and to refuse to be swindled. Regardless of whether the goods 
are fancy quality or seconds, if all cans were filled every can 
would be an advertisement for the sale of another can, and the 
business would see a steady growth to the proportions it is 
entitled to. But with cans containing a few broken pieces and 
much liquid, as the jobber above quoted found, there.can only 
be a disgust created for the goods and a desire to have as little 
to do with them as possible. In quality of contents, we would 
say the goods, all canned goods, are all right ; but in quantity 
to the can, better goods must be packed. If it takes a weight 
law to compell this, you may rest assured the law will be 
forthcoming. 

In the canned goods market there are very few changes to 
note. Gallon apples have advanced slightly and are now quoted 
at $2.40 to $2.50 in this market. The light pack last season is 
finally having an effect, even though small. 

The season for canning Herring Roe, one of the new articles 
in canned goods, is now about here, and the approaching season 
is seen in the market prices, which have broken from $1.00 to 
$1.10 for the No. 2 cams, to goc. to 95c. Although only about 
three years old, there are quite a number now packing this 
article. 

Small fruits show no variations and the demand is very light. 
The fact that stocks are also light does not cause any rush to 
cover wants. 


Sweet potatoes have advanced slightly on the week and 
No. 3 whole are now quoted at 85c.; No. 3 standards at 8oc., 
and No. ros are unchanged. 

The better grades of oysters also have felt the benefits of 
an advance on the week. No. 1, 6-0z., are now quoted at $1.45 
and No. 1, 12-0z., at $2.55, a raise of 5c. in each instance. 

Tomatoes, peas, corn, peaches and such staples show no 


variations in prices, and as we have said, the demand has con- 
tinued for them just about as in the past. 

There seems to be considerable rivalry for can orders just at 
present, and all salesmen are busy with their order books trying 
to close up business for next season. ‘The recent reductions are 
said to be due to the decreased cost of tin plates, from which it 
would seem there ought to be many and large orders for tin 
plates awaiting someone. In years past, we have known houses 
to have in alltheir plates before this, and such a reduction would 
come too late to allow a reduction in can prices. ‘This season, 
however, the packers are more lucky, and they are now receiving 
the benefit of the reduction. 

The cut of 25c. a box’on tin plates is generally considered 
a very good one. 

Pig tin is also low in price, this now being quoted at $28.00 
to $28.50. Solders are also marked down a little, wire coil 
being quoted at 15, 16 and 17c., and segments at 18, 19 and 2oc., 
a reduction of 1c. per pound all along the line. 

For other market quotations, and the prices of goods at the 
trading centers, we refer you to our regular page on which these 
appear. 


New York Mlaiket | 


Peported by Special Correspondent. Market Conditions, 
Changes and Outlook. 


NEw York, March 17—The market is still a shade easy, 
though some improvement is reported in some lines, at least as 
far as movement is concerned. This doesn’t yet apply to prices. 
They remain substantially the same as they have been, though 
the easiness which has developed in tomatoes has had the effect 
of reducing quotations somewhat. Conditions are, therefore, 
somewhat mixed, though the market seems to be in reasonably 
good shape. Holders are not urging sales, though here and 
there one would let his stock go at a reduction if he could secure 
customers. It is likely that during the week some important 
developments in certain directions may occur. 

Corn—Considerable interest in future Maine corn developed 
during the week and there were a good many sales at goc regul- 
ar terms f.o. b. Portland, Me. High grades of spot Maine corn 
are scarce and buyers have some difficulty in obtaining all they 
sometimes want. State corn is held with more confidence for 
fancy, though low grades are easy and sales are relatively light. 
Some pressure to sell is reported. Southern Maine style is held 
at 57% a 6oc regular terms f. 0. b. factory. Some holders allow 
their stock to go at 55c, but that price is not easy to obtain. 
Western corn is dull here, with business limited to actual require- 
ments. 


PLACE YOUR LEONARD SEED C0 WRITE US TODAY 

CONTRACT FOR PRICES 
| 79-81 E. | 
“ORDER NOW ON SPOT or FUTURE | 


King Tomato Fillers 


A. K. ROBINS & Co., 


CANNING MACHINERY 


Hammond Labelers 


Baltimore, Md. 


* 
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Tomatoes.—Maryland full standard 3s are still easy on the 
basis of 62% a 65c regular terms f. o. b. factory. One sale was 
reported at 65c net cash delivered, but it was not stated how 
large it was. The quality was fair standard. Some holders are 
showing anxiety to sell, but buyers are rather indifferent except- 
ing where the stock offered is of good quality. Maryland No.2s 
are easy, with movement downtoaminimum. Not much atten- 
tion locally is attracted by No. 1os. A good deal of New Jersey 
3s can be obtained at 77% a 80c delivered. Buyers show a mo- 
derate interest, but take only small lots. In New Jersey No. ros 
demand is light and movement is restricted to requirements. 
No attention is given to futures. So far as can be learned not a 
sale of importance has been made during the week. Little in- 
quiry is noted, and few packers are making offerings at any figure. 

Peas—Cheap goods of good quality are in some local demand 
and the market is fairlysteady. Occasionally buyers place orders 
for reasonable lots, but as a whole the market shows the effects 
of neglect. Futures attract a shade more attention on the basis 
of the lower quotations offered by Western packers. No offer- 
ings of Southern stock for future delivery have been made, so far 
as can be learned. 

Beans—Strings are steady under a little more active market. 
Other grades are unchanged and as a rule are somewhat neglect- 
ed. 

Asparagus—A fair demand for California pack is noted. 
Tips are scarce on the spot and quotations are rather nominal. 
No prices have been named on futures so far as can be learned. 

Spinach—Stock is held with a little more confidence. Most 
holders want 6734 a 70c for 2s, 80 a 85c for 3s and $2.75 a 2.80 
for No. ros. 

Pineapples—A little more business is reported in Hawaiian 
stock. Extra sliced 2%s are held at $2.00. For extra 2s the 
price is $1.75. Grated 2s are quoted at $1.60and standard sliced 
2s are held at $1.75, while standard 2s are quoted at $1.45. 
On domestic stock the market is decidedly slow, while Singapore 
attracts comparatively little attention. 

Apples.—State gallons are more firmly held at $2.40, while 
other grades are unchanged. Marylands are quoted at $2.00, 
with No. 3s priced at 55c. 


Peaches.—A good deal of pressure to sell California pack is | 


noted and sales are made at buyers’ own figures in some 
instances. On stock now in transit from the Coast it is possible 
to get substantial concessions. Southern pack are dull, with 
business limited to small orders. Jobbers are buying very little 
more than they actually want. 

Apricots.—The market remains a shade easy on some 
grades, though on the better qualities it is steady. Stock on 
the way from California can be bought at low values. Sales 
are made in small lots, jobbers showing no disposition to buy 
beyond their daily requirements. 

Pears.—A fair demand is noted for state pack with $2.00 
quoted for Bartleits. California pack is held firmly, though 
without important transactions to create interest. 

Cherries.—Not much interest is noted. Standard 2%s are 
quoted at $1.90 and extra standards at $2.10. 

Salmon.—All red grades are active and firm. It is difficult 
to buy Alaska red at less than $1.35 for best brands. Inside 
quotations are $1.32, and it isn’t easy to buy at that figure. 
The Coast market is quoted from $1.25 up. Spot medium red 
talls are held at $1.15 to $1.1714 here, with the supply extremely 
light. Some small lots of both flats and talls in Chinook are 
offered, and the same applies to sockeye, but the available 
supply is so small that it scarcely makes a market. Halves are 
a shade more freely offered at $1.12%4 for Chinook and $1.15 for 
sockeye. Spot pink is a bit weak and the market is irregular. 
Coast offer- 


Second hands are exerting a little pressure to sell. 
ings are rather liberal. 

Sardines.—The demand is moderate and the price situation 
is unchanged. The new packing season will open about the 


middle of April and sales may be influenced by the proximity of 
that event. Quarter-oils are held at $2.70 f. o. b. Eastport, and 
three-quarter mustards at $2.55. 

Lobster.—The market is not active, sales being slow at the 
opening basis. The figures are too high to attract business. 
Spot business is light with $4.00 quoted for 1-Ib. talls and $3.75 
for flats. 

Clams.—Business is quiet, but sales are made in Maine 
stock at 80c. for No. 2s. 

Hvupson. 


Chicago Market. 


SPECIAL CORRESPONDENCE TO ‘‘ THE TRADE.”’ 


CHICAGO, March 17th, 1go9. 

The Weather.—St. Patrick’s day was a beautiful bright 
brisk and bracing, clear and sunny day and the week past has 
been similar with the exception of a fall of snow of a few inches. 
Although the weather of the week has been favorable to trade 
and toshipping. The week’s business will therefore show a 
heavy increase over last year and it would not be at all surpris- 
ing if the value of business in the wholesale grocery line would 
show an increase of 50% for this month over March, 1908, which 
was, of course, a poor month. Activity has been the rule among 
all the houses and a heavy distribution is going on. 

Canned Tomatoes.— Wholesale buyers are unable to under- 
stand fully the attitude of holders at first hands who seem to be 
determined to push their holdings on the market and to prevent 
all efforts of the optimists to push prices upward. Sales of 
Indiana standard No. 3, full grade were made here this week at 
72%4¢. f. o. b. Chicago and some extra standard Michigan pack- 
ed No. 3, tomatoes were sold f. 0. b. Chicago, this week, at 


A GOOD CAN. 


HE great oeemmattinats feature about 
our cans is that those who use 
them have never had occasion to 

send in a claim. Our cans have been 
used for years by the best packers in 
Maryland, Delaware and Virginia, and 
their continuous use of them is a tribute 
to the good of the can. We manufacture 
a clean, bright can which we guarantee 
to please. 

Our Solder Hemmed Caps are also on 

the front line. Our machines turn out a 
cap hemmed with a solid ring of solder, 
differing from the clamped ring in so far 
that it cannot possibly come off. The 
solder is uniformly distributed. These 
are points of importance to every canner, 
and make our cap worthy of consideration. 
We carry a large supply constantly on 
hand, and socan give prompt and efficient 
service. 


Tue Can Co. 


BALTIMORE, MD. 
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75¢ in carload lots. This last lot referred to was strongly held 
at the opening of last season and until very recently at goc. f. 0. b. 
Chicago; so it will be seen that the decline in price of the brand, 
which is a very popular and usually a promptly salable brand 
has been 1624 percent from the opening price. The sale for 
No. 2, tomatoes is practically destroyed by the reduction in the 
price of No. 3, size as it takes the smaller can entrely out of the 
selling. The opening of lake and rail navigation which will 
take place April 15th, is being anticipated and some heavy pur- 
chases of canned tomatoes are being made for forwarding by 
lake and rail. It is understood that the transportation lines 
are now receiving shipments which they will hold at Erie or 
other lake points to be loaded and forwarded as soon as boats 
can make the passage through the northern straits. Purchasers 
are quite fastidious so I learn as to quality and selections of 
eastern packed tomatoes are being verycarefully made. Brokers 
state that no heavy blocks are being bought but that all the 
wholesale houses are buying more or less tomatoes and that the 
aggregate is large. 

The gallon size or No. 10, is quite dull though local lots are 
being pretty well cleaned up at heavy loss to holders who have 
been waiting for an improvement in the market. 

The local distribution of canned tomatoes is heavy and it is 
noteworthy that many retailers are buying and selling and at 
present buyers believing that they will make money by doing 
so, rather than to contract for futures. 


Canned Corn.—A slightly better feeling in canned corn 
seems to have arrived but it is a bashful and shy newcomer and 
not at all hearty or assertive. An increased distribution is to be 
noted as the probable cause of the advent of the better feeling 
but prices continue to remain at the very ‘‘saggy’’ point of last 
week and good standard western corn is still purchasable at 
57%c. per dozen f. o. b. Chicago. Brokers do not have much to 
say about activity in corn but I understand that Jobber who was 
a heavy local holder has been cleaned out and that packers are 
now getting the business in corn. 

Canned Peas.—The pressure to sell seems to have some- 
what subsided this week and holders have apparently taken 
courage. As usual, the “‘off grade high grade,’’ or small peas, 
that were not good enough or perfect enough to go under the 
best labels, are abundant and exceedingly cheap. These grades 
are usually neglected because of slight imperfection in style and 
are ‘‘just as good to eat as the fancy qualities of the same size 
which are preferred because they are free from ‘splits,’ ’’ or 
because there is no cloudiness in their liquor. Fine bargains are 
now to be had in these No. 1 and No. 2screen grades, which are 
just a little off style. 

Market Changes.—No decided or quotable changes in the 
market price of canned goods is to be chronicled. 

My readers should note that I no longer give a line of mar- 
ket prices in this review as formerly, because THE TRADE now 
quotes a very complete list of Chicago jobbing prices elsewhere 


THE OLD DOMINION CAN CO. 


TROUTVILLE, VA. 


‘Manufacturers of Fruit and Vegetable Cans. 
NO BETTER CANS MADE. 


Our location gives us advantageous freight rates to most points. 


MORRAL BROTHERS 


Manufacturers of 


THE MORRAL CORN SILK BRUSHING MACHINE, 
THE MORRAL SINGLE CUT CORN CUTTER, 

THE MORRAL DOUBLE CUT CORN CUTTER, 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE and 

THE MORRAL LABELING MACHINE. Also dealers 


in Capping Machines, Retorts, Etc., and can furnish full 
line of Corn Machinery. 


WRITE FOR CATALOGUE AND PRICES. 


e simples an-wiping machine on the market. 
 Morral Brothers, _ - Morral, Ohio. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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II 


SANITARY CANS 


With 


IMPROVED LOCK SIDE SEAM 


We are pleased to announce that we are 
equipped to manufacture all regular sizes of Sani- 
tary Cans with our Improved Lock Side Seam. 
This style of Side Seam has been thoroughly 
tried out and perfected during the past season; 
it has given universal satisfaction and is regarded 
as a decided improvement over the Lap Side 
Seam. Our adoption of the Improved Lock Seam 
marks another step forward in the development 
of the Sanitary Can. The old style Lap Seam 
served us well, as indeed it did all Can making 
systems in their embryotic stages. In thus aban- 
doning it, we are removing the only obsolete 
feature of the Sanitary Can. 


Sanitary Cans have been originated, devel- 
oped and perfected by us. Our many years’ ex- 
perience is worth much to the packer. 

We manufacture ONLY this type of Can, 
and devote our entire attention to it. We have 
no experiments to try out on any one. 


SAMPLES UPON REQUEST. 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


General Offices: FAIRPORT, N. Y. Sanitary Can Company, Ltd., 
New York Office: 447 W. FOURTEENTH ST. Niagara Falls, Ontaric, 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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in each issue, which quotations are furnished and revised weekly 
by me. 

General Conditions.—Retailers in manufacturing districts 
are still complaining of poor collections and bad business. 

It is understood, however, that there is the after math of 
the long siege which they have gone through; and which many 
failed to get through safely. Improvement in the general 
business conditions is positively shown by the clearances which 
are weekly exhibiting a heavy increase over last year and a parity 
with 1906 and 1907 for the same periods. These clearings in 
Chieago are more reliable as an indication of actual business 
conditions than are those of New York, being freer from specu- 
lative conditions. ‘*“WRANGLER.”’ 


Middletown, Pa.—E. G. Strickler has filed a bill in equity 
against the Rheems Canning Co., which was incorporated in 
June, 1904, with a capital stock of $15,000. 


Tyler, Texas.—The plant of the Tyler Canning & Pick- 
ling Co. burned, with a portion of the contents. Loss on the 
building is estimated at $5,000, and on the canned goods $6,000. 


Spokane, Wash.—The receivers of the Greenacres Canning 
Co. have decided to sell the plant, etc., according to report. 


Sunnyside, Wash.—Farmers and growers in and about here 
are clamoring for a canning factory. The amount of tomatoes 
harvested and shipped last season amounted to about 150 tons. 


Nashville, Tenn.—The Hohenadel Canning Co. incorporated, 
with a capital stock of $10,000. J. H. Lomax, R. H. Locker and 
others are interested in the concern. 


Milwaukee, Wis.—The four story cannery of Albert 
Trostel & Sons, together with another building, was destroyed 
by fire recently. Loss $75,000, covered by insurance. 


Two Rivers, Wis.—Chicago capitalists, according to report, 
are contemplating turning the plant of the Two Rivers Manu- 
facturing Company into a pea cannery. 


Medina, N. Y.—The Burt-Olney Co. has plans completed 
for a canning factory to be built at a cost of $50,000 on a site 
purchased on the New York Central Railroad. 


A corporation to be known as the Casco Bay Packing Co., 
is being organized to pack clams in glass jars. They intend 
to erect suitable buildings in which to conduct their business at 
Casco, Me. 


The Biloxi Canning Company, of Biloxi, Miss., has secured 
a charter with an authorized capital of $100,000. The incor- 
porators are W. A. Gordon, president and treasurer, Charles 
Patton, secretary, Mrs. Mary B. White. 


Sharon Canning Company, Weakley county, Tenn., incor- 
porated, capital stock, $5,000; incorporators, W. E. Thomas, 
S. M. Brock, G. W. Dent, J. K. Allen, C. E. Biles, W. E. Tansil 
and J. M. Priestly. 


The Utah Sanitary Fruit Canning Company, of Ogden, 
filed amended articles of incorporation, increasing the capital 
stock nee $18, 000 to $50,000. 


WANTED. 


One second-hand Tomato Filler for foot power. Must be 
in good order. Address M. B. HAMMER, White Pine, Tenn. 


00000 


Canned Goods 
Salesmen 


A good label is one of the most 
competent and successful salesmen 
a canner can employ. 

We have a liking for producing 
labels that help push sales, by which 
is meant the kind that combines 
brightness and force with that taste- 
ful decorative effect which pleases 

‘the discriminating eye. 


The United States Printing Company 


FACTORIES EAST AND WEST 


Information and prices may be obtained 
at any of the following sales offices 


BALTIMORE, MD. aad and Water Streets 
BOSTON, MASS. ‘ 131 State Street 
BUFFALO, N. Y. 582 Ellicott Square 
CHICAGO. ILL. Cor. Wabash Ave. and Randol Iph St. 
CINCINNATI, OHIO, ; eee and Lock Streets 
CLEVEL ee OHIO, 382 The Arcade 
DETROIT. MICH. 5 Journal Building 
INDIAN APOLIS, IND. 414 Traction Building 
MINNEAPOLIS, MINN. Exchange 


000000000 000000 000000000000 


NEW YORK, N.Y. . : 110 West 34th Street 
308 Chestnut Street 
PITTSBURG, 213 Sixth Avenue 


SAN FRANCISCO, CAL. 


Cor. Davis and Market Sts. 
ST. LOUIS, MO. 


413 Frisco Building 


TENNESSEE 
CAN COMPANY 


Chattanooga, Tenn. 


Fruit and Vegetable 


CANS 


STANDARD SOLDERED CANS 


AND 


Latest Improved Lock Seam Sanitary Cans, 


Our large output and good shipping 
facilities enables us to make prompt ship- 
ment of all orders. 

Chattanooga is the Best distributing 
point in the South. 

Write us for prices on Cans and Solder 
Hemmed Caps. 

. Our traveling men are subject to your 
call. 

The Southern packers’ Interests are 
our Interests, and we want your order the 
coming season. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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DON’T COURT FAILURE 
Ea IN YOUR 1909 
STRING BEAN PACK 


MONITOR 

_ by using Machines ‘‘just as good as 
THE MONITOR.” Make it a point to 
buy the original—THE MONITOR— 


and your success is assured. 


ASK ANY PROMINENT CANNER. 


THE MONITOR CAN FILLER. * « 


SOUTHERN AGENT 


§. 0, RANDALL, 415 Marine Bank Bldg., BALTIMORE, MD. 


| BEAN CUTTER. 


THE MONITOR STRING BEAN GRADER 


THE MONITOR STRING BEAN CUTTER. 


THE MONITOR WHIRLPOOL WASHER. THE MONITOR WHIRLPOOL BLANCHER. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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California Market. 


San Francisco, CAL., March 13, 1909. 

With the rapid approach of the active canning season at 
hand again, there is more interest being exhibited in local can- 
ning circles in preparing for the pack that is soon to commence 
than there is in marketing the portion of last season’s pack that 
is still on hand. It is not to be judged from this, however, that 
the spot market is dull here for such is not the case except in a 
few specific instances. General conditions in the great consum- 
ing districts of the coast are very promising, and certain lines of 
goods promise to move very well within a short time. Mining 
and lumbering operations will be conducted on a much larger 
scale than last season, and the same can be said of almost all 
enterprises of a similar nature. This means that there will bea 
heavier demand for the cheaper grace of fruits, corn and toma- 
toes; especially tomatoes, which is a staple article, and has the 
advantage of being cheap in price. In regard to tomatoes it 
may be well to note that canners are no longer holding the 
stocks as the low prices named by them has brought recognition 
from the trade, and jobbers have taken large supplies. The 
market is firmer than it has been in many months, and the news 
from tbe growing districts that the acreage would be materially 
reduced this season has tended to further strengthen the situa- 
tion. Growers received very low prices for their output last 
fall and many of them are turning their attention to other lines. 
It is asserted by some that the smallest acreage in the past ten 
years will be planted. It is also worthy to note that the cheaper 
grades have almost all been disposed of, and that it is the better 
stock only that is now being offered. 

News from the asparagus districts is very encouraging. 


Warm weather has been the rule for some time, and the fields 
are drying in fine style. If present conditions continue it is 
thought that canning operations can be commenced by the first 


of Aprilon a large scale. A normal pack, at least, is now 


assured, and it is also equally certain that a comparatively low 
price will be named. There is still a large pack of the cheaper 
grades of asparagus on hand, and this will have a tendency 
to keep the price down and also to work as an incentive toward 
putting up more of the high grade goods and less of the cheaper 
stock. The firms that hold this carry-over pack will probably 
decrease their output, while others will be enabled to make an 
addition to theirs. 

Some cutting of price in the line of certain grades of canned 
fruits has been noted during the past week, but this is explained 
by sellers on the ground that they desired to clean out their 
lines and had but a comparatively few cases left. A visit among 
canners reveals the fact that there is not such a large amount 
of last year’s pack now on hand as many suppose. Many can- 
ners have now closed out their entire stocks and are devoting 
their entire time and attention to making preparations for the 
coming season. The holdings of the California Fruit Canners’ 
Association are only about 450,000 cases, and there is every 
reason to believe that this stock will be well cleaned out by the 
time the new pack will be ready for distribution. The fancy 
grades of both peaches and apricots are being held firmer, and 
supplies of these are very limited. 

At the present time there is but one brand of Alaska red 
salmon to be had in this market at the opening price of $1.15, 
and the price on this will probably be raised to $1.25 within a 
few days, the Alaska Packers’ Association being credited with 
the intention of making the advance. This is the only can- 
ning firm having any goods in stock, and jobbers who control 
other lines have been asking $1.20 for some time. All stocks of 
Alaska red salmon on the coast will be exhausted long before 


BLISS” 


COMPLETE EQUIPMENTS OF MODERN AUTOMATIC 
CAN MAKING MACHINERY 
FOR PACKERS’ CANS, SANITARY CANS AND TIN PACKAGES 


OF EVERY DESCRIPTION 


The machine shown, built in several sizes, will put one or both ends on round can 
bodies, at the rate of 140 cans per minute. It is fitted with a friction clutch, and can be 
driven direct from a line shaft. It is interchangeable for all sizes from 1% to 4% inches in 


diameter by 1% to 7 inches long. The change parts necessary when altering the machine 
from one diameter to another are simple and inexpensive. The change from one diameter to 
another can be made in about twenty minutes. The can ends are centered and aligned by the 
back or straight wall of flange which insures good work at all conditions of the dies. The 
outer half mold is adjustable, hav'ng a hardened eccentric bushing which makes exact 


adjustment for diameter of body possible, and insures tight fit for the ends, besides compen- 
sating for any wear. 


Yours for the Asking, Can Making Machinery Catalogue No. 14. 


E. W. BLISS COMPANY, 


25 ADAMS STREET, BROOKLYN, N. Y. 


PATENTED. 
NO. [5K AUTOMATIC ROUND CAN HEADING MACHINE. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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TIN CAN MACHINERY. 


All can manufacturers are interested in any machinery that will make them more PROFIT with the same labor expenditure. 


If we cannot demonstrate to your entire satisfaction that our machinery will earn more MONEY for you with the same labor 
outlay and practically no repair expense, YOU don’t want it at any price. If we can SHOW YOU, you cannot afford to use or buy 


any other at any price. 


Our New Model 8A combined automatic Lock Seam Body Maker and side seam Soldering Machine at $1,800.00 and Model 8B 
Rotary Header at $1,000.00 for standard cans will amaze you by their simplicity. Capacity 50,000 cans in ten hours, only one rotating 


shaft and no rotating cams. 


Our Standard Machines have a daily capacity of close to 80,000 cans in ten hours, and for making the new Lock and Lap Seam - 
Sanitary Can are the only ones in existence that have been demonstrated by actual operation. Ask the largest manufacturer of 
Sanitary Cans about the FIFTEEN Body Machines and TWENTY Slitters of our make they operate. 


OUR PATENTS COVER THE ART COMPLETELY. 


We will gladly go into any can making proposition and SHOW YOU. 


UTICA INDUSTRIAL CoO., 
ROME. N. Y. 


LANG'S AUTOMATIC SUCCESS CAN CAP DROPPER 


FOOL PROOF WITH PERFECT CAPS 
DOES NOT CLOG THE RUN-WAY AND CANNOT GET OUT OF ADJUSTMENT 


SIMPLE. A MONEY SAVER. 
EFFECTIVE. Did We Get Your 
DUORABLE. Order at Convention ? 


MADE FOR EITHER PLAIN OR HEMMED CAPS. 


YOU WANT IT—-WE WANT YOUR ORDER. 
NEW YORK. 
E. M. LANG COMPANY, maine. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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the new season’s pack is ready for the market if normal condi- 
tions continue. There is no gainsaying the fact, however, that 
the market for pink salmon is very slow. The demand for this 
fish is largely in the southern states, Mexico and South America, 
and until conditions are bettered there no improvement in the 
market is anticipated. The falling off in the salmon trade with 
the South American countries has been enormous during the 
past season. During the month of December, 1907, there were 
1,141,912 pounds of canned salmon sent to these countries, 
while the export figures for last December show but 99,141 
pounds. This decrease in the demand for pink fish has resulted 
in a resolve on the part of packers to curtail the pack and 
a decrease of at least 300,000 cases has been planned. The 
Alaska Packers Association will not operate the cannery at 
Pyramid Harbor, where a large proportion of pink fish are taken, 
and the Fidalgo Packing Company announces that the Ketchi- 
kan plant will also remain idle. The Myers plant operating at 
Chatham, Sitka Bay, will put up 65,000 cases instead of 97,000, 
and the cannery at Excursion Inlet will put up 60,000 cases in 
place of 86,000. Gorman & Co. also announce that they will 
reduce their pack. The run of salmon in Alaskan waters com- 
mences about the tenth of June, and preparations are now being 
made to send the fleet forward. 

The can factory of the Pacific American Fisheries Company 
operating at Bellingham, Wash., is now operating on a ten hour 
schedule, and it is announced that when supplies of tin can be 
received from the East a night shift will be operated as well. 
Preparations are being made for the largest pack of sockeye sal- 
mon ever put up by this firm, and the big cannery has been 
remodeled and put in shape for the season. 

The Steveston cannery on the Fraser river has been acquired 
by the Knights Inlet Salmon Cannery Company, and will be 
operated this season. 

The Cooper Abell Canning Company of San Francisco will 


shortly establish a cannery at Ensenada, and L. A. Abell of 
that firm is now in the South, making the necessary arrange- 
ments. A specialty will be made of fish, and this will include 
turtle, lobster and abalone. 

Those closely connected with the fishing interests and who 
want to protect the salmon of the Columbia river are much 
elated over the new laws that have been passed by the Oregon 
and Washington State legislatures, as this will probably put an 
end to the talk of Government intervention The bills passed 
are identical and provide for closed seasons as follows: Spring 
close, from 12 o’clock noon, March 1, to 12 o’clock noon, 
May 1. Fall close, from 12 o‘clock noon, August 25, to 
12 o’clock noon, September 10. A weekly close of twenty-four 
hours, beginning at 6 o’clock P. M. Saturday, and extending to 
6 P. M. Sunday is also provided. 

The Central California Cagneries Co. has removed to offices 
at 1 Drumm street, where a whole floor is occupied. 

BERKELEY. 


Free Distribution of Nut Trees. 
BY THE 
Maryland Agricultural Experiment Station. 


The Experiment Station has free for distribution this spring to people 
especially interested in nut culture a number of pecan trees, and probably 
will have Persian walnut trees also. In order to create an interest in nut 
growing among the school children these trees will be sent free to schools 
for Arbor Day planting. All schools and interested parties who will agree 
to plant, care for, and report on the condition of the trees may receive 
them by applying at once toC. P. Close, Horticulturist, College Park, Md. 
The trees will be distributed the last of March or early in April. Requests 
will be filled as long as the supply lasts. 


J. H. Brady, of Moore & Brady, Baltimore, has returned 
from New York, where he went to look into trade conditions. 


SLAYSMAN AUTOMATIC CAN TESTER 


50,000 Capacity Per Day 


AND EVERY LEAK DETECTED 


DOUBLE - END .- 


FOR HAND OR POWER 


CRIMPER 


N 


aid 


SLAYSMAN & COMPANY, | 


Factory: 125-127 East Falls Avenue. 


Office and Salesrooms: 718 E. PRATT ST. 


BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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CANNERS! GROW TOMATO PLANTS 


FOR YOUR FARMERS. 
Get Strong, Stocky, Sure Plants. 


SUNLIGHT DOUBLE-GLASS SASH. 


A damp, cold weit esse The double layer of glass Die: vou: have 
Spring has no ter- — verte 
| any trouble in 
rors for the Can- ——— no boards or mats 19087 
needed. : 
ot Retains the heat, excludes the cold. 
Sunlight Double AND COLD FRAMES work loose; easily 
Sunlight Double-Glass Sash Company Santight Sah Sennen: 


Early Plants and Early Tomatoes Positively Assured. 
KEEP YOUR CANNERY BUSY. 


“COLUMBIA CONSERVE CO., FOOD PRODUCTS. 


, “Indianapolis, Ind., January 5, 1909. 
“Sunlight Double-Glass Sash Co., Louisville, K 


‘*Dear Sir—We take pleasure i in stating that we used fifty of your double-glass sash last season ; no single. We used no covering. 
“We grew tomato plants, cosmos, salvia and cannas, 


“Our plants were entirely unhurt by cold or wet weather. We had here from April 26, 1908, continuously, twelve days of cold, rainy dark 
weather and the plants under the double-glass sash at the end of the wet weather were green and healthy, while the plants under muslin covers were 
sickly and yellow and some were killed by ‘damping off.” 


‘The writer seeing the advantage of having the plants exposed to all the light there is to be had, intends to use some of them at his own home 
Yours truly, “COLUMBIA CONSERVE COMPANY.” 
SEND FOR CATALOGUE 3. PROMPT SHIPMENTS. 


SUNLIGHT DOUBLE-GLASS SASH COMPANY, 
LOUISVILLE, KY. 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1909 crop. 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers, 


we 


Correspondence 
Invited 


Cambridge Valley Seed Gardens, - ‘CAMBRIDGE, N. Y. 
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Monroe, La.—The Progressive League has finally arranged 
to have a cannery in Monroe. Active work is expected to com- 
mence in about two months. 


Norridgewock, Me.—G. S. & F. E. Jewett are to open a 
general canning factory in this town for the canning of fruits 
and vegetables grown in this section; they will also put in 
equipment for jelly and fruit preserving and an evaporator. 


Peru, Ind.—The Peru Canning Co. is making arrangements 
to increase their output considerably this coming season, and 
contracts for raw material are being made accordingly. 

Cherryfield, Me.—One hundred and thirty-three cases of 
canned blueberries shipped from here were seized by govern- 
ment authorities, claiming the cans contained less than two 
pounds, as stated on the labels. 


Hart, Mich.—According to reports the cannery at Hart 
will build a warehouse 80 by 250 feet, and to cost $15,000. A 
plant for canning condensed milk is under consideration. 


Cannon Falls, Minn.—Fire destroyed 8,000 cases of goods 
and done other damage to the plant of the Cannon Falls Can- 
ning Co. Stock and factory fully insured. 


Albion, N. Y.—The Orleans Canning Co., at their annual 
meeting, elected Guy Salisbury, president, J. E. Salisbury, 
vice-president, and B. C. Salisbury secretary. 


Canners in New York State are contracting for raw material 
for the coming season, and while the farmers and growers - 
appear to be very willing to sell, they generally expect a higher 
price than last season. We believe this is the rule all over the 
country where contracts have been sought this year. 


LeRoy, N. Y.—The LeRoy Canning Co. held its annual 
meeting and elected C. N. McKeeney, president, M. Muller, 
vice-president, F. W. Ball, secretary, and E. M, Harmon, 
treasurer. 


W. P. Thomas, of the Thomas Pineapple Co., Honolulu, 
Hawaii, is also looking into conditions in New York City. 


Rochester, N. Y.—Incorporation papers have been filed by 
the Rochester Can Company, and capitalized at $50,000. 
Object, to make and sell cans. Directors are M. E. Gray, 
James A. Byres and John D. Lynn. 


Huntington, Tenn.—The Huntington Canning Co. have met 
and elected the officers for the ensuing year. A. M. Lee is pre- 
sident. 


Brownsville, Tenn.—The stockholders of the Brownsville 
Canning Co. met recently and made arrangments to sell the pro- 
perty. The cannery has made some money, it is said, but it was 
thought best to sell. 

Sharon, Tenn.—A company has been organized with a 
capital of $10,000 and assumes the name of the Sharon Canning 
Co. W. E. Tansel is treasurer. 


Hampton, Va.—A $5,000. canning company has been or- 
ganized here; those interested not mentioned as yet. 


If you are going’; to [pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin 
Plate. 


OLI VER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


WILLIAM DUGDALE, Sales Agent for Indiana and Kentucky, 301 Majestic Building, Indianapolis, Ind. 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


4 
CIR, 


THE TRADE. 19 


THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. Jupex, - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE Trabx is the only paper published exclusively in the interest 
ot the Canned Goods Packers of the United States and Canada, 


Ketablished in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - $2.00 
Fereign, - = = = $4.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business, 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MARCH 19, 1909. 


EDITORIAL JOTTINGS. 


In this issue will be found a full report of the meeting of 
the Western Packers’ Canned Goods Association, and there is 
much in it that you can profitably read. 


This Association is next to the oldest gathering of its kind 
in the business, the only other one antedating it being the Balti- 
more Canned Goods Exchange. But it is alive, energetic body, 
with wide-awake officers, who believe in doing something. 


The Association is to be congratulated on its action so 
thoroughly endorsing the Board of Publicity, appointed by the 
National Association to exploit and protect canned goods, and 
for the promptness with which it took the action. The need of 
this Board of Publicity is being realized by every individual in 
the business more and more every day. 


We call our readers’ attention to the fact that there will be 
a meeting of the Tri-State Association at Wilmington, Del., on 
’ Thursday, March 25, and that at this meeting Mr. S. F: Haserot, 
Chairman of this Board of Publicity, will give an address 
explaining the plans of the Board, as he did in Chicago. There 
should be a big delegation on hand to meet him. All canners 
and others interested in canned goods are invited to be present. 
Don’t forget the time, the place and the importance of being 
there. 


If you want living evidence of the effect of advertising 
canned goods to the consumers, just notice how many retail 
stores are now handling Hawaiian pineapple, where it was 
impossible to find it before the advertising campaign on that 
article began. These stores have ‘‘stocked’’ it simply because 
the people have asked for it. The trouble with canned goods 


generally at present is that peopl: are not asking for them— 
many people do not know them except to avoid them. 


If some people knew something about canned goods, and 
all people knew more about them, there would be no room for 
complaint about demand ; the difficulty would be to supply it. 
And this is exactly what the Board of Publicity has in view 
and is working for, to tell the people honestly just what canned 
goods are. You are packing canned goods to sell; don’t you 
think you should do your share to help sell what you help 
produce? We think you should, and so will you if you look at 
it rightly. 


Strange how history repeats itself. Way back, almost 
twenty years ago; to be absolutely correct, in May, 1890, the 
first National Association of canned goods packers was formed, 
and its object was to virtually carry out the individual ideas of 
the minor Associations, for it was formed of delegates sent by 
each minor Association ; and another object was to promote the 
consumption of canned goods by means of an adopted seal 
which would be advertised to the world as used only on such 
goods as the National Association approved. A seal was 
designed and adopted and sample labels were printed. 


Mr. Crary, president of the present National Canners 
Association, an entirely different body from the one above 
referred to, in his address before the assembled Western Asso- 
ciation, asked that the Association meet before the annual 
meeting of the National body, so that they would be prepared 
to bring before the National body any matters they deemed 
wise. And other Associations may consider themselves so. 
addressed also. The idea is correct to thrash over in the 
smaller, local bodies, all questions of moment, so that they may 
be presented to the National Association in concrete form, and 
so be acted upon. 


To this end the minor Associations are taking on new life. 
Hardly a month passes but what some Association holds a meet- 
ing to thrash over the troubles that are affecting the business; 
and a good number of canners belong to one or another of them. 
All without exception should belong to some Association, and 
under this rule, you will be wise to join your local Association. 
Get in and have your say and help place the business on that 
high plane of commercial conduct it should have been on years 
ago, and which, once has it reached, will put the business above 
the petty annoyances its members are now subject to, and make 
it recognized as the’ greatest food pervayor of them all. 


No man should imagine he can sit back in his office and 
win single handed a fight against well organized bodies. If the 
packers expect to succeed they must consultamong them selves, 
stand and pull together, for every other line of business is well 
organized and they have to compete with this. Anorganization 
can accomplish, as a body, what the individual never could, but 
the individual will gain all the benefits derived from the organ- 
ized action. There are roughly about 2,000 canning firms in 
the country and of this number about one-half—certainly not 
many over that amount, and perhaps not that many, belong to 
any Association. 

Do not be mislead into thinking that because the canners 
attend the annual meetings they belong toan Association. Many 
do, yet many more belong to no Association at all: contribute 
absolutely nothing towards the expenses of these very necessary 
bodies, and thus fail to do their share towards helping the gen- 
eral business out of which they make their living. 

If all canners could be made to see where it is actually 
money in their pocket to stand shoulder to shoulder with their 
fellow canner; that their success largely depends on the giving 
of and the profiting by experience, that only through such con- 
certed action can anything worth while be accomplished, then 
we would have all pulling the same way and none dragging along 
and impeding progress. No man would then attempt to work 
one canner against another to break the market; no jobber would 
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dare to reject unjustly goods bought and delivered in good faith; 
there could then be some regulation placed upon the growers; 
it would not be hard to decide upon and adopt a uniform stand- 
ard; a uniform selling contract, and numerous other things that 
now seem impossible. 


We hear some one cry ‘‘the mellenium’’; but wecan’t agree 
with him. Other lines have done this; they have uniform 
methods of proceedure, and they work splendidly. All have 
their exceptions in firms that do not follow, but these soon find 
their proper level and never rise from it. 

There will be these exceptions in the ranks of the canners 
—‘‘every flock has its black sheep’’—but it certainly can be 
done and will be. If you belong to no Association hasten to 
join one, and don’t be numbered among the black sheep. 


ADDRESS OF PRESIDENT CRARY 


At the Meeting of the Wholesale Grocers of Pennsylvania, 
New Jersey and Delaware. 


The above meeting was held in the parlors of the Hotel 
Walton in Philadelphia on March 11, 1909, and’ to which 
Mr. Charles S. Crary, President of the National Canners Asso- 
ciation, spoke as follows: 

“It is a high compliment paid the National Canners’ Asso- 
ciation when the Wholesale Grocers repeat the invitation to me 
to be with you. It isa manifest recognition of the common 
rights and interests of the two industries, and an additional 
proof, if that were needed, of the existence of necessities in 
common. 

“I come to you not as a defendant of preconceived rights, 
but to meet the spirit that welcomes me from an vrganization of 


co-workers engaged in the distribution of an article of food that 
has become so indespensible to the average housekeeper. 

‘‘The canning industry has assumed a magnitude of pro- 
portions that ranks it among the industries of the first class, 
with an output, the value of which approximates $150,000,000, 
which bids fair to match in value the production of some of the 
more important farm cereals, and with the proper application 
of distributive methods, there appears to be reason to hope in 
the near future for the consumption of five cans where there 
now appears to be but one used. 

‘‘Disclaiming any intention to assail or discredit any of the 
long established methods adopted by many of the larger whole- 
sale grocers, we canners believe that a proper interest displayed 
by the jobber in the distribution of packers brands, where a 
proper profit is assured, would be more satisfactory to both the 
retailer and consumer. 

‘‘The distribution of a proprietary article, under the job- 
bers’ brand creates a condition, justly described as a monopoly 
and restricts distribution and consumption because the retailer 
can obtain that brand only from that one particular jobber. It 
would seem that the grocer instead should seek the distribution 
of brands that may be obtained from all jobbers at all times, 
and then insist on a price to the consumer that will afford a 
reasonable profit on the investment of labor and capital involved. 
The public is always ready to pay the cost of any desirable pro- 
duct of manufacture with a reasonable profit added, and there 
is no just reason for the wide fluctuations in prices of canned 
goods, because the art of canning was invented so that we 
might enjoy the production of an abundant season during the 
seasons of scant supply that are sure to follow. 

‘*The substitution of brands by jobbers is a practice wholly 
unfair and entirely too prevalent. When the packer works a 
given territory in placing his goods with the retailer and spends 
good money creating a franchise in the mind of the consuming 
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You Can Depend Upon 
Northern Grown = Free From Blight 
Most Carefully Selected, Most Carefully Grown, Most Carefully Saved 
—— Just For =, 
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* if you buy 1 pound or 1000 pounds we can supply you; it is impossible to get better To- 
mato Seed than Bolgiano’s at any price. Thousands of Critical Growers have 
found through years of experience, that they can always depend 
upon Bolgiano’s Tomato Seed. 
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“King of the Earlies” Tomato....... 5.00 
“Chalk’s Jewel” Tomato......... 1.40 
Livingston's New Stone Tomato.... . 
1.00 
Livingston's Favorite Tomato............. 1.00 
Livingston's Paragon Tomato............. 1.00 
Burpee’s Matchless Tomato............... 
Livingston's Perfection Tomato............ 1.00 
Brinton’s Best Tomato.................. 1.00 
AALASKA PEAS We offer at Attractive Price Car of Fancy 
Hand Picked Michigan Grown. 
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| TOMATO PLANTS 
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THE TRADE’ I 


OF THE 


Western Packers’ Canned Goods Association. 


Held at the Sherman House, on March 10, 1909. 


THE FULL REPORT OF THE MEETING FOLLOWS: 


President: L. J. Risser. 

Secretary: F. F. Wiley. 

Meeting called to order by the President. 

Minutes of the call meeting of the adjourned meeting at Louis- 
ville, Ky., read. 

Minutes of the last Annual Meeting at Cincinnati, Ohio, Febru- 
ary 6, 1908, read. 

PRESIDENT: We have had several call meetings since the 
annual meeting. The reports of the various meetings were read at 
the call meetings, but if there is no objection, we will pass them 
up, and have no further reading of the minutes at this time. 

he next item on the program will be the President’s address. 

Mr. Ellis, of Vinton, Iowa, was asked to take the chair during 

the President’s address. 


President Riser’s Address. 


During the meeting of the National Canners’ Association at 
Louisville the delegates were so occupied with the proceedings of 
the Convention, the machinery exhibits and the entertainment pro- 
vided by the American Can Company and others that it seemed 
almost impossible to spare the time for the Annual Convention 
of the Western Packers’ Canned Goods Association, which was ap- 
pointed for one of the days of the National Convention. There 
seemed to be matters of great interest to be considered by the 
Western Packers that really should be considered in executive ses- 
sion rather than in open convention. At the regular time for our 
meeting in Louisville a number of the Western packers got together 
and upon motion adjourned the meeting upon call of the secre- 
tary to meet in Chicago today, to attend to the transaction of the 
regular annual business, election of officers, etc., including such 
matters as are of interest to the Association. 

At the time of the last annual meeting we were confronted with 
a very unusual condition of things growng out of the panic of Octo- 
ber, 1907, which brought about a complete stagnation of business 
and a very unsatisfactory: condition so far as the market for canned 
goods, spots and futures was concerned. For some time there had 
been quite little unrest on the part of jobbers, especially in the 
matter of purchasing “futures,” the disposition being seemngly very 
prevalent among the wholesale grocers to compel the manufac- 
turers to carry their goods. 

In addition to the disturbances of the panic, the canning busi- 
ness had not recovered from the pure food agitation, legislation 
in different states and the many adverse criticisms by the press 
generally, which restricted consumption. Consequently, notwith- 
standing the restricted packs of all lines of canned goods, the mar- 
kets were in a depressed condition, and there seemed to’be but little 
disposition manifested in any direction by anyone to force business. 

This was practically the situation when we met a year ago, 
and the meeting was largely devoted to the discussion of these 
conditions and the possible solution of our difficulties. The canners 
freely accepted the situation and decided almost unanimously to 
hold their goods off the market, especially at cut prices, and, while 
the load has been a heavy one for the canners to carry, without 
question their action was most wise and beneficial. While it is 
true that there have been quite liberal sales of canned goods below 
values, and in some cases below cost of production, at the same 
time, as compared with the panic of 1893, the markets have never 
at any time reached the low range of prices prevailng at that time, 
and present indications seem to justify the belief that there will 
be no necessity for a repetition of the conditions following the panic 
of 1893. 

Our meeting a year ago was adjourned at the call of president 
and secretary, and subsequent meetings were held at diffrent times 
during the season, all of which were strengthening in their results, 
and markets have been kept free from great declines that might have 
otherwise occurred. While the situation at present is not at all 
satisfactory, we must agree that it is much better than it might 
have been, and the business in futures is now beginning to assume 
sufficient volume to warrant the expectation of general resumption 
of business in a very short time. 

‘ | believe there has never been a time since the organization 
of our Association when the members have been so united, so 
ready to consider ways and means for benefiting the business, and 


have shown such harmony in their deliberations as during the past 
year. I believe that the reflex conditions were strongly manifested 
in the national meeting at Louisville. 

The attitude of the wholesale grocers in their indisposition to 
purchase futures, and the strong disposition manifested everywhere 
to do only a hand-to-mouth business, have certainly had a very 
restricting influence on the general business, and as a result there 
has been a much smaller percentage of cannd goods sold than 
would have been the case had a different policy been pursued, and 
we cannot but congratulate ourselves that the firm stand taken by 
the canners has contributed very largely, if not entirely, to the 
maintaining of as high a range of prices as we are enjoying at 
present. 

Another depressing condition that the canners have had to meet 
has been the adverse weather conditions, as a result of which 
crops of almost all kinds have been very much below normal, the 
corn pack especially not being over 70 per cent. of a normal pack. 
I do not believe that there was one-half the corn packed that would 
have been readily absorbed had normal conditions prvailed, and I 
believe that the stocks on hand at present do not warrant the 
present low valuations. There is evidently a very strong feeling 
among the canners generally that they have not had the co-opera- 
tion and support in this effort to maintain conditions to which they 
were entitled, but on the other hand the dragging-down tendency 


L. J. RISSER. 
PRESIDENT WESTERN ASSOCIATION. 


on the part of buyers has at times been so marked that a disposi- 
tion to change the methods of business entirely and cater to the 
retail trade direct has been very pronounced, and in some instances 
has been followed up by actual work along these lines. 

For a number of years past there has been a strong influence 
brought to bear on the canner by trade journals and other publica- 
tions to work more largely for quality of goods than for quantity, 
with strong assurances on the part of the advocates that goods of 
quality would be greatly appreciated and enhanced prices result. 
There is no question that the consumers of goods are clamoring 
for the better class of canned goods, and are ready at all times to 
purchase same wherever they can be secured. I believe the better 
class of retailers are also desirous of giving the trade goods of 
merit, as they know full well that such goods are always repeaters 
in the way of business. On the other hand,, I regret to say that 
there are large numbers of buyers in the wholesale grocery trade 


J 
— 
| 


II THE TRADE. 


who are not honest and straightforward in their efforts to furnish 
the retailers and consumers the class of goods demanded. Neither 
are they willing to pay a sufficient premium to the canner who 
is willing to furnish such a class of goods. There are exceptions, 
of course, and there is no question that the jobber who is catering 
to the demand in an honorable way is meeting the results to which 
he is entitled. A jobber, for instance, who is in the market for a 
“strictly fancy Country Gentleman corn,” and will purchase an arti- 
cle for 5 cents to 10 cents per dozen less than the value of the 
strictly fancy goods, putting this article out to the retail trade as 
“strictly fancy” at full prices, should certainly be condemned by every 
honorable man in the business, and if the government could get 
hold of such a jobber and handle him as he deserves the deception 
he practices would soon be a thing of the past. Let me say there 
are too many such jobbers in this business, and this kind of work is 
one of the impelling motives for canners to go to the retail trade 
direct. 

Of course, we cannot shut our eyes to the fact that a course 
of this kind is made possible by the attitude of certain canners 
who are willing to cater to such a condition, and, by misrepresenta- 
tions or otherwise, are abettors of this scheme to defraud, and I 
believe that the matter will never be satisfactorily settled and the 
honorable canner come to his rights until we have national or state 
laws compelling the name of the manufacturer to be placed on all 
labels covering food products. When the consumers and retailers 
once become acquainted with the names ‘of the manufacturers of 
strictly first-class canned goods, and canners are protected from the 
disreputable methods above mentioned, the canning business will be 
lifted to a very much higher plane than can possibly be accom- 
plished in any other way, and I strongly urge this matter as one 
to be taken up at this convention and resolutions adopted looking 
to the placing of the name of the manufacturer on the labels cover- 
ing all goods packed by him. I know that this proposition will 
not be favorably received by the jobbing trade, but there is no 
question as to its justice, and if sufficiently agitated there is no 
question but that the public will soon demand just such legislation. 
Doubtless there are some canners who would at first blush, dislike 
to have their names on the labels of their goods, but this would 
soon result in lifting the quality of the goods produced far above 
anything that can be accomplished in any other way. It would also 
result in increasing the consumptive demand to an almost unlimited 
extent, and would result in better values for the goods sold, more 
stable prices and very much better satisfaction from a financial 
and moral standpoint to all parties concerned. I believe that every 
honorable packer, and we are all honorable men here, would wel- 
come greatly any move of this kind. 

We shall have presented to us at this meeting by Mr. S. F. 
Haserot, President of the Board of Publicity appointed by the 
National Canners’ Association at Louisville, a paper on the plans 
adopted by this committee looking forward to increasing the de- 
mand for canned goods by a publicity campaign, bringing to the 
public, by advertising and otherwise, information looking to the 
betterment of the canned goods business. The idea is to enlighten 
the public on the healthfulness and purity of all kinds of canned 
goods. This is a move in which I am exceedingly interested and 
feel is very necessary, and I hope it will be heartily endorsed by 
the members of this convention. But I am frank to say that the 
efforts of this committee will be seriously crippled unless the state- 
ments made by them in their advertising and in the published 
articles are strictly truthful. For instance, how will it be possible 
for this committee to tell of the superior merits of a can of toma- 
toes, if the can of tomatoes sold to the consumer by the retailer 
is practically slop instead of choice tomatoes, and in talking on 
any other line of canned goods, how can they inspire confidence in 
their statements if the statements are not borne out in the purchase 
of canned goods in the markets? Perhaps Mr. Haserot has this 
matter ail in mind, but I am very doubtful if he has a solution of 
the difficulty. I feel, however, that if the name of the canner is 
required by law to be placed on the labels covering his goods, the 
buyers will soon learn to discriminate in their purchases of canned 
goods. I do not wish to say anything further on this line, as Mr. 
Haserot will go into it. very extensively and I have no doubt that 
you will be ready to endorse by resolutions his suggestions in the 
matter. 

A matter in which the canners are exceedingly interested has 
been developed during the past year, and I cannot refrain from 
congratulating the management on the wonderful success accom- 
plished. I refer to the organization and work of the Fire Insurance 
Company, or Canners’ Exchange, under the management of Lan- 
sing B. Warner, No. 5 Wabash avenue, Chicago. This exchange 
at present has about 175 subscribers in the United States, scattered 
as follows: 

Forty in New York, 15 in Maine, 19 in Maryland, 13 in New 
Jersey, 7 in Vermont, 16 in Illinois and Indiana each, 12 in Wis- 
consin, 10 in Michigan and Ohio each, and the balance in the States 
of Iowa, Kentucky, Long Island, New Hampshire, Pennsylvania and 
West Virginia. : 

The company has been doing business for about fifteen months 
and made their first annual report January Ist last. This annual 
report was sent to all subscribers, with drafts covering 80 per cent. 
of the net profits to the subscribers, 20 per cent. of their profits 
being credited to their accounts as a reserve. All risks are written 
at the regular board rate, as established by regular line companies. 
By contract with Mr. Warner the entire business is handled by 
him on a 20 per cent. basis of these rates. When you consider 
that in ordinary line companies the expense account averages about 
49 per cent. of the premiums, the 20 per cent. we pay Mr. Warner 
for securing the’ same business shows a saving to the subscribers of 
at least 29 per cent. over the expense cost of doing the same busi- 
ness with old line companies. Inasmuch as all fire losses and 


profits must be paid by old line companies from the remaining 51 
per cent. of their premiums, it is very evident on the face of it 


that the profits to the subscribers of the Canners’ Exchange are 
29 per cent. of the savings in expenses, and at least as much as 
the profits over and above losses enjoyed by regular insurance 


companies. The Exchange has this advantage over old line com- 


panies in addition ‘to-the above:- It is very doubtful if any old 
line company has as many canner risks on its books as the Canners’ 

xchange has at present, including all classes of risks, goods, bad 
and indifferent, hazardous and extra hazardous. Whereas, the risks 
of the subscribers to the Exchange are all selected risks, suggested 
by and passed upon by the canners themselves, with the moral hazard 
practically eliminated, and by the system of inspection and sug- 
gested improvements by our general manager the physical hazard 
is put in the very best condition for safety against fire. As a re- 
sult we were able to close the business of 1908 as shown by the 
statement of January 1, 1909, with an actual loss by fire for our 
entire membership of only $75, thus enabling the directorate to 
credit the subscribers with practically 80 per cent. of the premiums 
paid in 1908. Drafts were mailed to the subscribers for these divi- 
dends, as I said, to the extent of 80 per cent. of the amount credited 
to their accounts, leaving the other 20 per cent. as reserve fund 
against possible loss for the coming year. Of course, any sub- 
scriber desiring to withdraw from the company has the opportunity 
to do so, and the full amount of his credits would be returned to 
him. Now, here is a long-sought-for investment for the canners, 
successful beyond expectation in the matter of fire insurance. Every 
canner with a desirable risk should not fail to have his name entered 
as a subscriber to the Exchange. Mr. Warner will address the meet- 
ing on the subject of the Exchange, and will be ready to enter sub- 
scribers from the members of the Association. He will inspect the 
risks, and suggest such improvements in them as will be advan- 
tageous and will be glad to write the policies, furnishing you the 
best insurance at the very cheapest obtainable rate. 

One of the matters that has been problematically before the can- 
ners in past years, is the matter of quality of tin plate used in the 
manufacture of cans for canning purposes. A year ago a good many 
canners seemed to be very much interested in this subject, and it 
was thought that an extracoated tin plate would be favorably re- 
ceived by them, and as the can manufacturers expressed a willing- 
ness to furnish the cans made of an extra-coated tin plate, it was 
hoped that the movement would become so popular that we might 
drift into the use of a better tin can. The result, however, did not 
meet our expectations, and another year’s business has passed on 
the old basis of tin, which was shown at the National Convention in 
Louisville to be unfit for use. The address by Dr. Wiley at the 
convention covered this matter very thoroughly. His department 
made extensive investigations as to the actual condition of tin plate, 
and he presented a chart showing the results of his investigations 
as to the amount of tin coating found on the tin plate used in dif- 
ferent can factories. I will use his own words in summing up the 
results of his investigations: 

“This table contains many interesting data, and it seems to 
me, may be regarded as showing the present composition of the 
containers which are now in use. The largest average percentage 
of tin found is 2.32 lbs. (per base box of 112 sheets, 14x20/’), the 
smallest is 1.16 lbs. The largest average weight of tin pér base box 
is 2.27 lbs., and the smallest is 1.03 lbs. The data shows that the 
quantity of tin found in the cans examined in the Bureau of Chemis- 
try within the last two or three weeks falls very far short of the 
suggested quantity, 2% lbs. of tin per box. In fact, not in any case 
does the quantity reach that point, but in one instance it is con- 
siderably less than half that amount.” 

This statement by Dr. Wiley speaks for itself, and is certainly 
evidence that the canners have not been receiving the class of tin 
cans to which they are entitled for the money they have paid; neither 
have they received a class of tin cans “suitable for containers for 
most food products, sterilized in tin cans,” as required by the rul- 
ings of the Pure Food Commissioners. It would be a very ques- 
tionable policy for the canners to continue to use cans of this char- 
acter any longer. The Department at Washington in their rulings 
have said that such cans were not fit for canning purposes. ‘The 
canners themselves have proven conclusively by their own experience 
that such cans are exceedingly expensive in the end; that the cost 
of packing is very much increased, and that the loss by rust and 
swells is very much greater than would be the case if satisfactory 
cans were furnished them. 

I am very much pleased to know that the pea canners in Wis- 
consin have taken the matter in hand, and the larger majority of 
them have agreed to use nothing but extra-coated tin plate this com- 
ing year. The National Convention at Louisville passed strong reso- 
lutions on this same subject, asking that Congress pass an act re- 
quiring the use of tin plate for canning purposes with not less than 
2% lbs. to the base box, and I would suggest that this same mat- 
ter be taken up at this meeting, and similar resolutions adopted 
and sent to Congress as the sentiment of the members present. 

There are other and equally important matters to come up be- 
fore the Convention at this time, many of which will undoubtedly 
suggest themselves to you, and I trust that they may be handled 
in such a way as will be acceptable to all concerned, and I feel 
sure that if we can take up these matters carefully and considerately, 
we shall have accomplished all that we have desired to accomplish 
at this meeting. 

PRESIDENT: Is Mr. Crary, President of the National Asso- 
ciation, in the room? 

MEMBER: His train has not yet arrived. 

PRESIDENT: The next speaker will be Mr. Guirl, of Clay 
City, Indiana. 


THE REMEDY. 


BY W. H. GUIRL. 


The business of canning vegetables and fruits and distributing 
them to the consumer is a useful one. It is, perhaps, not too much 
to say it has become vitally necessary to the welfare of our com- 
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mon humanity. It follows, therefore, that it not only has the right 
to live, but alSo to prosper. It has been proven not only feasible 
but has, as a business enterprise, long ago passed the experimental 
stage so far as concerns the adaptability of materials, methods and 
machinery to properly put up and preserve fruits and vegetables 
for indefinite periods free from taint and entirely pure and whole- 
some. It is not, therefore, so far as feasibility is concerned, a risky, 
uncertain business any more. 7 

But every packer knows that uncertain market conditions make 
it yet a risky business and it has cost us money and gray matter 
to find this out. The jobber or distributor has suffered likewise; 
and for the same reasons. Therefore something must be wrong,— 
something is wrong. What is it? The specific affliction which the 
canned goods business is suffering from in America today is lack 
of organization. Organization is another term for unity. Disor- 
ganization is another term for disunion. In union there is strength; 
in disunion, weakness,—and so the canned goods business of to- 
day, so far as fruits and vegetables is concerned, is suffering from 
lack of union; and that consequent weakness which puts the busi- 
ness largely in the hands of the weaker and baser elements of the 
trade, both as to packers and distributors. Rather it should be in 
the hands of the stronger and better elements of packers and dis- 
tributors. Perhaps all of us will agree that to take action which 
will place it in such hands is much to be desired; and that, sooner 
or later, this will be done. We should set about it now. How 
shall this be accomplished? 

To my mind, the means are at hand, the patterns already made 
and only require adaptation on our part. Of course, this will take 
some effort, some labor, some thought; even a modicum of money, 
but it will yield a tremendous rate in return. 


THE VALUE OF ORGANIZATION. 


Many other lines of manufacture and trade no more useful than 
that of packing and distributing canned goods have very perfect 
organization along lines which we will endeavor to outline, later 
on in this paper. The term organization, as it applies to other 
private business enterprises of more or less universal scope, and 
also public enterprises, means definition of kinds and grades; and 
a system of licensed or authorized inspection. The Government 
licenses postoffice inspectors, meat inspectors, etc. The hardwood 
lumber manufacturers and distributers of America were driven, after 
years of chaos and consequent lack of organization, to define kinds 
and grades and to license competent inspectors. These inspectors 
are experts in their line, whose decisions are disinterested; hence 
impartial and entirely authoritative. The writer well remembers 
that, when as a very young man, he joined the-ranks of the Hard- 
wood Lumbermen and, a little later, of the Retail Lumber Dealers’ 
Association, it was rather a discreditable thing to be either a manu- 
facturer of lumber or a distributer. Most of us were looked upon 
as not honest enough to hurt, and, at least, as engaged in an ex- 
tremely risky and, from a financial point of view, discreditable busi- 
ness. You know it used to be said, if you had a spite against a 
man, “buy him a saw-mill and bust him.” What was the trouble 
with the lumber business those days? It was that every man, whether 
manufacturer or distributer, was a law unto himself. “Firsts” and 
“seconds” at the mill were only “common” when they got to the 
buyer’s end of the road and “common” often turned out to be 
“cull.” Do you see any analogy as between this and the canned 
goods business? If a man at Podunk, Ind., who happened to be 
blest, or otherwise, with a saw-mill, cut a cargo of lumber, it was 
a common or well-nigh universal experience that when he got it 
on the car, inspecting and measuring as he would, and it reached 
its destination, the shrink in values ran from 20 per cent. to 80 per 


cent; and the writer has known actual instances where the poor, 


saw-mill or yard man, who shipped the lumber, was drawn upon for 
money with which to help pay the freight. How is it today under 
the rules and regulations, the definitions of grades and official in- 
spection, in all branches of the lumber trade? Let me illustrate. I 
attended, as a charter member, a recent meeting of the Hardwood 
Lumbermen of Indiana. A splendid banquet was served in the eve- 
ning. Members of the hardwood trade from all over the Union 
East of the Rockies were present, and some of the highest officials 
in the National Association testified that, under the present organi- 
zation, the definition of kinds and grades and official inspection, un- 
der the auspices of the Associaton, a man could ship a cargo of 
lumber from Indiana or Louisiana, or any old place, and when it 
got to Boston, New York, Philadelphia or Chicago, if it had the 
brand of a National Inspector upon it, he was sure to get all his 
money, even to the last cent, without let, hindrance or question. 
There was no turning down a shipment, either, because the goods 
were below quality or because the distributer might want to get 
5 or 10c. a dozen off the price. If, on the other hand, the shipment 
was made by some less capable lumberman and the lumber was really 
not up to grade, the buyer is sure of absolute protection since, at 
his end of the line, in his yard, it is very easy to call in the official 
inspector, whose grading and decision is final, and Mr. Millman or 
Shipper would get nothing more than his goods were worth. In 
other words, this system protects absolutely, within the bounds of 
human fallibility, both seller and buyer and it also protects that very 
numerous and much interested party, the consumer. I am citing 
the experience of the lumber world, with and without organization, 
because it has come within the range of my own personal experience. 
The State, very early in the history of our great country, found it 
necessary to protect both producer and distributer in the grain 
trade by proper organizationm—and what was this organization? 
The definition of kinds and grades and official inspection. It is 


not too much to say that, sooner or later, the canned goods busi- 
ness must adopt the experience of so many other lines of industry, 
as indispensable to the preservation and welfare of itself. We are 
simply floundering about,—and it is our own fault,—in the slough 
of disunion. Largely every packer and every distributer is a law 
unto himself; and how does this work? First, everybody is sus- 


picious or afraid of everybody else. The packer, at his end of the 
line gives the distributer, whether at fault or otherwise, at the other 
end of the line, “hankins;’ and the distributer jumps on to the packer 
after the same manner. What next? The distributer is quite wary; 
more or less afraid to put his money into the canner’s preduct; and 
the canner is afraid that the distributer will jump on to his pro- 
duct and call it off grade, regardless of merit or otherwise; and, of 
course, always believes that he is being treated unjustly. These 
conditions, to an experienced man who knows anything at all about 
the laws of trade, tend to no good in the world and only tend to 
demoralize the market. So things go on from bad to worse. These 
conditions of suspicion, doubt and fear of each other, as between 
packer and distributer, engender abnormally low prices until a con- 
dition is brought about whereby the laws of supply and demand 
inevitably bring abnormally high prices; so we are always riding 
a horse that is going either at a poor dying gait, or at a runaway 
gait. So both packer and distributer are in constant fear of Scylla, 
on the one hand, or Charybdis on the other. Net results—Losses, 
demoralization and many total wrecks. 


HAVE INSPECTORS NOT ARBITRATORS. 


Let us suppose that all kinds of canned fruits and vegetables as 
to size of package, kinds, quality, etc., were thoughtfully defined . by 
the Western Packers Association. To those engaged in this trade 
these definitions would be absolute law. Then, as interpreters of 
the law, we had here in the City of Chicago, as has the National 
Hardwood Lumbermen, for instance, a chief inspector and other 
inspectors known as deputy inspectors; so that if the work of the 
deputy inspector were not satisfactory and an appeal should be made 
to the chief inspector whose inspection is final, then the packer or 
seller would rest assured that he would get full settlement for full 
quality; and equally so, the buyer or distributer would not be afraid 
to put fair value into these goods because he would know that he 
would get full value. If the packers’ goods did not come up to 
the standard the rules and laws of the trade would give the buyer 
the goods at a fair value if their condition warranted trade in them 
at all. If it did not, the National Pure Food Law would settle the 
question. Thus would we banish the Nemesis which pursues the 
canned goods trade under present conditions; namely, doubt, sus- 
picion and fear. 

Properly so-called, all business, that is, all barter and trade, is 
based upon that thing expressed in the one word—confidence. Con- 
fidence is credit; and credit is “all the law and the prophets,” in 
business. Credit depends upon quality as its foundation stone; and 
quality, or qualities, must needs be defined and must have somebody 
to back up the definition; hence the need of inspectors. All of us 
know that the greatest enemy of business is doubt,—uncertainty. 
The packer must know that he will get fair value and full settlement 
for his product. The jobber or distributer and the consumer, as 
well, must know that he will get full value in the goods he buys. 
While every firm engaged in the business as packer or distributer 
is a law unto himself there is no possibility of establishing that 
credit; that confidence which must obtain in order that the business 
may be conducted upon a high plane and profitably. It is not that 
packers and jobbers are dishonest, or that any considerable portion 
of them are so. The trouble is that there is no standard by which 
to measure values and no body to enforce the standard. The canned 
goods business in America today is done upon the theory of every- 
body for himself and the devil take the hindmost; and it is not too 
much to say that nine-tenths of the losses suffered by packer and 
jobber alike is due to the absence of the simplest provision, viz., 
rules of organization. 

In a letter to the honored Secretary of this Association some- 
time ago I expressed myself as follows: “Grades and authorized in- 
spection have long been necessary and well defined in the grain 
trade; so now, and for the past few years in the hardwood lumber 
trade and allied industries, meat and other inspection has become 
one of the well defined policies, principles and practices of the 
United States Government; it obtains also in the majority of the 
States. Reasoning by analogy, if logic is applied, and if not so, then 
the experience, necessities and intelligence of the trade would seem to 
point indubitably to the necessity of the packers and distributers of 
canned goods having immediate recourse to the same _ principle, 
policy and practice.” This Moses is quite able to lift the canned 
goods industry out of its benighted and enslaved condition to where 
both packer and distributor will be quite as safe in the preparation 
and marketing of their product as though he were handling the 
grains, or any other high-class merchandise. Result—Better and 
steadier prices, and less friction. 

It has been oft-times suggested that what we need is arbitra- 
tion. As against official inspection, arbitration is a clumsy and costly 
tool. So far as I am able to recall it is not used in any business of 
size or standing, either public or private, in this country. It is 
impossible to make it anything but expensive, and the conditions 
are such that it is almost equally impossible to have it free from 
prejudice. The arbitrators are not only expensive, but interested; 
and hence are disqualified. The principle of arbitration, therefore, 
must yield to something vastly better; and, if employed, would be 
inevitably foredoomed to inadequacy and _ failure. 

In conclusion, it seems to be the plain duty of the Western 
Canners’ Association; and I am persuaded it should be with us a 
matter of proper pride to take such steps at this meeting as will 
insure a careful and intelligent definition of grades of the varieties 
we pack and prepare for market and also to attend to the matter 
of inspection and inspectors. This great Mississippi Valley, in which 
we are fortunate enough to live and do business, is both the granary 
and the garden of the world. Great has been its development and 
progress in the past; vaster still will be its development and prog- 
ress in the future. Let us be worthy, both of its resources and its 
beauty. Let us take such steps as will insure intelligent and united 
organization, both as packers and distributors, as will, at least, keep 
pace with other lines of production and trade,—steps that will put 
our useful and necessary enterprise upon a solid, well-defined basis; 
that will relieve it of uncertain conditions producing only losses 
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and discredit; and that will lift the business of canning fruits and 
vegetables to a higher and safer business basis. This action on our 
part, it is confidently believed, will speedily lift the business into 
the hands of the better elements of production and distribution; or 
rather, will give us opportunity to demonstrate to the world that 
which the writer believes to be true, namely, that under proper con- 
ditions it will be found that the personnel engaged in the canning 
industry, both as to packers and distributers, is as honest and upright 
us any guild of business men in any line. Clearly, the Western Can- 
ners’ Association should do this w ‘ork and do it now, and it is con- 
fidently believed that other canners’ associations and the National 
Association itself will speedily follow our example. This has been 
the history of the efforts along this line of local associations en- 
gaged in the lumber and other industries. 

MR. GUNTHER: It seems to me that we should take some 
action on what has been said by Mr. Guirl. I suggest that we ap- 
point a committee to investigate that matter and report it. 

PRESIDENT: I think we will have quite a good deal of im- 
portant business along these lines to consider and there will be some 
\ery important matters that should be brought before the members 
before we begin to take any action by resolution or otherwise. I 
feel very much as Mr. Guirl has expressed that we should have a 
committee appointed to consider these matters and that we should 
go into it very thoroughly at this session or meeting of our Asso- 
ciation. I don’t believe that we can get through with the business 
that we would like to accomplish with the one session today. It 
has been my idea perhaps that if sufficient interest was developed 
at the meeting that we might want to have another session, perhaps 
an executive session tomorrow, to consider these matters we are 
talking about. Now, if this meets with the approval of the mem- 
bers, and after that we can take up the matter of appointing the 
committees, either in an evening session or later as you see fit, and 
proceed with the regular business, first having our addresses and 
afterwards have our committees to consider the addresses, and the 
regular discussion among the members on the matters that will be 
brought before them. We have with us Mr. C. $. Crary, President 
of the National Association, who expects to leave Chicago for New 
York City on the 2.30 train. We want to have a talk from Mr. 
Crary along the lines of organization, practically on these same 
lines, and I have promised him the time between now and the lunch 
hour, so that he can get in his talk now. This is another reason 
why I prefer not to have a committee appointed at the present 
time; but, of course, the meeting is up to you, and if you wish to 
change the order, a motion would be in order. If not, we will hear 
from Mr. Crary. 


President Crary’s Address. 


MR. CRARY: Mr. President and Gentlemen—I am always glad 
to be among the packers. Really I am surprised to see the interest 
that is being-shown in the association work. This association used 
to be one of considerable force, four or five yeafs ago, but since that 
time the work of the State Association of Wisconsin, Illinois, In- 
diana and Ohio has seemed to take away some of the energy and 
jorce that was formerly exerted along the lines of the Western 
Association, but it does seem to me under the reorganization meth- 
ods of your worthy secretary and president, that you have come 
back to work again. Now, Mr. Risser has asked me to say some- 
thing along the line of the work of the Western “Association in con- 
nection with the National Canners’ Association, and what I think 
might do to help with that work. I don’t know of anything that 
they can do to help the work more than to pursue the general line 
of work that is conducive to the best interest of the industry. Any- 
thing the National Association needs done and anything that the 
Western Association needs done are not inimical to each other, and 
the only thing that I want to suggest is the thought that has been 
raised in regard to your meeting and that is this: I hope some 
action will be taken here between the time of the annual meeting, 
so as to have it come a short time prior to the meeting of the Na- 
tional Canners’ Association, in order that the work that you may 
have in mind, and progressive thought that you may have lined 
up, may be brought to the National Association, instead of, as your 
president suggests, waiting for the initiative work to be done there. 

You know the work in the National Association is so general in 
its scope that we don’t have time to take up the things in detail 
and initiative that we would if the suggestions came from a local like 
the Western and the Atlantic States Association. Now I would 
like to have your meeting prior to the National.Canners’ Associa- 
tion, because I think it would do very much to augment the work 
of the National. 

There are so many things in this line of general work that 
1 cannot speak of them all, but I think you are fairly in accord 
with a few of the steps that were taken at Louisville, for instance, 
the activity of the association along the line of getting a_ better 
tin plate. I think we are going to accomplish that. We have a 
tentative promise from the Department of Agriculture that will 
give us the ruling that was asked for requiring the use of 2%-pound 
plate in the manufacture of all tin cans that are used as containers 
tor vegetables that are sterilized by heat. That will be an accom- 
plishment that has long been desired and consequently a marked 
advance. 

The legislative work, or rather the work that might be done by 
a legislative committee, is so broad and demands really such careful 
thought that it is hard to do anything without funds. The Na- 
tional Association has not the funds to follow out that work the 
way it should be followed out. If we had had funds five or six 
years ago we might have had the packers’ labels today. You all 
remember that we had a tentative ruling in the early interpretation 
of the pure food law, which stated that canned goods were falsely 
labeled unless they bore the name of the manufacturer and the place 
of manufacture. That ruling stood until the forceful lobby of the 
Wholesale Grocers’ Association, backed by the best talent that they 
could get, to present their argument and it was set aside and per- 
mitted a different interpretation that allowed the use of the job- 
ber’s name as a sufficient guarantee, etc. 


It is a professed protection and not a real protection. But the 
consumer is entitled to know where the goods he eats are packed. 
You as a packer, are not permitted to put your label if_ you happen 
to be an Illinois packer, on goods that are packed in Iowa, unless 
you announce yourself as a distributor, but Mr. Jobber is permitted, 
if you will allow the illustration, to go into Southern Illinois or into 
Kentucky and buy a car of peaches and ship them out unlabeled 
into his house, if he so desires, and there is no possible check that 
the government or anybody else has on him. He can label those 
goods California peaches. I don’t make the statement, and I don’t 
know a single jobber that would do a thing of that kind, but I say 
the professed protection that the law affords us is not "real. The 
same is true in regard to other products as well and it is pos- 
sible under the interpretation of the law for the jobbers to take 
advantage of it, but it is not possible for the packers. That is the 
point I am trying to make. 

Now there is a very acute matter that is coming up, which 
will be within the work of the next Congress, and that is the ques- 
tion of dating cans. I think it can be stopped if the proper argu- 
ment is put up. I think the argument that is being brought to bear 
on Congress in favor of the dating proposition being read into the 
pure food law is largely reinforced by the work that is being done 
by the State legislatures, and I have right here a notice of a law or 
a bill rather that is before the Pennsylvania legislature, which pro- 
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vides in substance that the year of canning be blown or stamped 
on the bottom of every can containing goods for human consump- 
tion. It must go on the can. That law is up now and has been 
referred to the Committee on Labor and Industry in the Pennsyl- 
vania legislature. The same thing is up in New Jersey and_it will 
be up and up forcibly before a good many other legislatures. There is 
work ahead of us and hard work for the legislative committee. The 
National Association, as I said a while ago, is not provided with the 
resources that would seem to be necessary to follow this work up 
and give it the intelligent opposition that it should have. We are 
being approached by the Wholesale Grocers’ Association and other 
associations along the same line of industry asking us to permit 
them to contribute to the general fund to oppose this sort of legis- 
lation, and I do not know of anybody more interested in that legis- 
lation than the canners, and as one of them has written in regard 
to the dating proposition in which he says, “The Pennsylvania_ bill 
requiring the date to be stamped upon canned goods is one all as- 
sociations should certainly deem advisable to oppose. I can con- 
ceive the whole valid argument; I want to read this to you because 
it is very well put—and is one of the best arguments against the 
dating proposition I have ever seen—,” In favor of this proposition, 
if the goods deteriorated that much it would be entirely different, 
but the circumstance which gave rise to the necessity of packing 
goods was that the consuming public might be permitted to enjoy 
fruits and vegetables in years of poor crops. If we were to have 
a fixed supply and an even demand every year for canned goods, 
then the dating proposition would be fair, but unfortunately we do 
not have this and to enforce the dating of canned goods would 
serve but one purpose and that would be to catch the mind of the 
ignorant public without offering them the professed protection.’ 
have no suggestions as to what the Western ge es may 
or may not do, or might want to do in this connection. I do not 
appear before you as the representative of the National Canners’ 
Association asking for any contribution to a legislative fund, but I 
think it is only fair, that you that are members of the National 
Association should understand these things and how necessary it 
is if anything is to be accomplished, to give it your support. 
Another thing that has been brought before you and will be 
again before the day is over and that is something which gives the 
packer the opportunity to reinstate himself on his own brand that 
he will fill the cans with. If the exploitation of a particular ase 
mark which belongs to the canners themselves the packer will by in- 
ference, at least, learn that the goods which do not carry that 
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. trade mark can not be pure. This cannot be done without a reason- 

able fund. I think the committee has gone at it in a very broad 
way, and the minimum fund that they have asked for is $25,000, is 
very low. I believe it should be $50.000. I believe that the Western 
people will not be behind in the matter and that they will come 
forward just as they did in New York. Now we do not require 
the subscription of every packer in the country to give us a $50,000 
fund. Divide it into three years, it would provide sufficient funds 
to place the Committee on Publicity in a position where they will 
control under their own label the canned goods trade of this coun- 
try. And it is up to the associations now and if the associations— 
I mean the members of the association—it is up to them to decide 
whether or not they will give Board of Publicity that which they 
would seem to deserve. For instance, it has seemed to me that the 
proposition has merit enough as a canned goods proposition alone 
to eliminate, or limit it to the canners themselves. I mean that the 
jobbers stand ready today to step in and make any deficiency in 
any fifty or one hundred thousand dollar funds, if the packers would 
allow them to do it. 

Now, gentlemen, do not lose sight of the opportunity to get in 
or Iet them get in and take away this thunder. You have the op- 
portunity now to get exactly what you have been working for, and 
that is a re-establishment of your own labels through the channel of 
this Board of Publicity. Do not let the opportunity get away from 
you. We have acted a good deal as Mr. Guirl put it a little while 
ago, we have sort of gone at the thing haphazard during the entire 
life of the industry, and it has been every man for himself and the 
devil take the hindmost. We do not want to get too much of that 
spirit in it and I am not thoroughly in accord with the fellow who 
once remarked that he didn’t care a damn what happened as long 
as it didn’t happen to him. If we will take the proposition and 
figure it out we can see the real work ahead of us, and it is a work 
that no one or two or a dozen men can do, and the members of 
the National Canners’ Association are not seeking work to do for 
other people, but they are working because they feel that in the 
end it will bring them some individual profit because of the profit 
it brings to the whole. I thank you, gentlemen. (Applause.) 

THE PRESIDENT: I think we have been very much favored 
this morning in the address we have had and we have a good deal 
of it to think over and probably some of it will rest well on our 
stomachs while we take our lunch. It is now the noon hour and 
really too late for anything else to be done this forenoon and if 
it is agreeable a motion to adjourn until after lunch will be in order. 

MR. NICHOLS: I would like to ask a question, if I may. Mr. 
Crary says that they will have their own names put on their labels 
or something that will identify it with the packer. I would like to 
have him explain this, how this can be done if this publicity idea 
is carried out? 

THE PRESIDENT: Mr. Crary will please answer that. 

MR. NICHOLS: I don’t see for one how it will be carried 
out because the jobber will insist on his brand being stamped or 
put on his label if he has the power. 

MR. CRARY: ‘This matter will all be brought up before you 
later by Mr. Haserot. He is on the program for this afternoon. 

THE PRESIDENT: He is, but you are not to be here this 
afternoon. 

MR. CRARY: I do not know what the plans in detail of this 
Board of Publicity are. I do know, however, that they are to work 
it out among themselves in co-operation with the National Canners 
Association or its committee, but the general plan was thought out 
four or five years ago and it was this: At that time it was decided 
to organize a National Pure Food Association and adopt for that 
Association a trade mark or identifying mark and if that trade mark 
appeared on a label then the goods would be guaranteed to be 
and conform in every way to the pure food laws in every State of 
the United States. hen the game was, if you will allow the use of 
that expression, to advertise that trademark through a general pub- 
licity proposition in periodicals and magazines of all sorts, the idea 
being then to take advantage of unjust criticism that has been given 
the canned goods business in general, by turning the tables and ask- 
ing or calling the attention of the consumer to the fact that if he 
would look at his label he would have no difficulty in finding pure 
goods. Now one of the requirements is that you shall be a manu- 
facturer and will have your label but you cannot come in as a dis- 
tributor and be a member of this Association and use that adopted 
trade mark. I believe that answers the question. 

THE PRESIDENT: Any further questions? 

MR. CRARY: I would like to add to this, since this publicity 
matter has been brought up at the Louisville convention, that I have 
had four or five letters from prominent wholesale grocers through- 
out the country wanting to know if there is not some way for them 
to become a party to this proposition. Now they want to go into 
it the worst kind and regardless of any stakes tnat may be already 
set, whether it be twenty-five, fifty or one hundred thousand dollars 
as I said a little while ago, there will be no difficulty in getting it 
if you go to the grocers for it, but I think we had better do it 
ourselves and use our own labels. 

MR. POLK: Is there anything that prevents an individual ad- 
vertising? 

MR. CRARY: Nothing in the world. But I think the con- 
sumer would be inclined to give the benefit of the doubt to the 
packer. In the one case you know because you made the goods 
and in the other case you know because the man you bought them 
from told you so. I think we would have the benefit of the argu- 
ment besides a year’s start in the advertising. 


A MORE EVEN DISTRIBUTION. 


THE PRESIDENT: I think that is a matter that can be 
handled by us better this afternoon when the members have got 
a little deeper into this thing to show how interesting the session 


can be made tomorrow. We don’t want to drag this thing along — 


any longer than is really necessary. If, for instance, the matter 
of distributing the goods came up I can imagine that the matter 
would develop into distribution as well as publicity and it might 
be that we would want some committees appointed to investigate on 


those lines. For instance, let me suggest: The California Orange 
Growers’ Association, comprised of over four thousand orange grow- 
ers or orchard men or farmers, have lifted the orange business from 
the very lowest dregs of the business, or from the bottom, that any 
business could be thought of—they have lifted it up until it now 
occupies one of the finest positions as a business of any business in 
the United States. They have their oranges spread all over the 
United States thinly, not congested anywhere, by their organization 
and by their distribution. They have their individual control of the 
packing stations to such an extent that every box of oranges that 
goes out from the California Growers’ Association is known, no mat- 
ter where it goes in the United States, to be absolutely true to name. 
And they have their committee on transportation and in such work- 
ing order that if a car of oranges, shipped, for instance, from any 
point in California, may be diverted in transit from a cold destina- 
tion, which they would receive if they came into Chicago today, to 
some point where it is warmer in the South, where they would be 
quickly consumed. Having their agents scattered all over the United 
States sending in their telegrams daily, and their offices in Los 
Angeles and New York, whereby the committee knows the condi- 
tion of the market at every point in the United States. If, for 
instance, an industry of that kind can be brought up to its present 
condition, when the orange men are building automobile roads and 
buying automobiles all over California, it seems to me that the Can- 
ners’ Association mieht work out some kind of a scheme whereby 
the industry can be lifted out of the rut just as well. We will have 
here some information undoubtedly as to the condition of the To- 
bacco Growers’ Association, of the Walnut Growers’ Association, of 
the Banana Growers’ Association, all of which have been’ down 
to the very bottom, worse than we have been, but they have been 
brought up by proper organization and they are distributing their 
goods exclusively. It seems to me that these things might be brought 
before us this afternoon or tomorrow with sufficient force to make 
us think a little stronger on these lines than we have ever thought 
before, and perhaps have our committees appointed to investigate 
these other associations and perlaps arrive at some conclusion that 
will enable us to get out of the ruts ourselves. Now it seems to 
me we are right at the time. There was never a time when we 
have had the pattern set us as we have now. When we would not 
have to act on our own initiative, but we can simply go ahead and 
lift our business up to the plane it belongs on. You all know how 
many canned goods men there are in the United States. If the pub- 
licity business is properly talked and the distributing business and 
the goods spread over the country thinly, that there will be no con- 
gestion, but the trouble is, that when one packer found there was a 
sale made all rushed to Chicago or Cincinnati or St. Louis and the 
result is the market is overflooded and put in such a condition in 
those cities that it is impossible to get a decent price for the goods. 
Suppose now your committees were to take care of these things and 
were distributing them for you, putting them thinly over the coun- 
try? We would not have the condition of things we have now. That 
is what is being done all over and by every association and why 
cannot we take advantage of their organization? I think we can 
settle the question this afternoon, or whether we can finish up today 
or stay over until tomorrow or have an evening session. Suppose 
we adjourn until after lunch and get back promptly after lunch and 
go ahead with our discussions and addresses and get down to the 
real business proposition of this convention. 
MR. WHITMER: I move we adjourn until two o'clock. 
Motion seconded and being put was declared carried. 


AFTERNOON SESSION—2 O’CLOCK. 


Meeting called to order by the President. 

THE PRESIDENT: It is very embarrassing to have to start 
our meeting with the principal members of the canners absent, but 
I believe we will get them back or rather we will not get them back 
unless we go ahead and do business. I think perhaps if we get to- 
gether now we will have them in here, and if they are more in- 
terested with the supply man than with us, we don’t want them. 

MR. ROACH: Why don’t you have the meeting announced 
downstairs? 

THE SECRETARY: I have announced this meeting and asked 
them personally and invited everybody, but if you think by an- 
nouncing again it will do any good I will do it. 

THE PRESIDENT: I will appoint Mr. McReynolds.as a com- 
mittee of one to make the announcement below. While we are 
waiting for the members more or less to come in to hear the ad- 
dresses, we have the report of the Secretary and Treasurer on the 
financial statement. 

(Statement read by the Secretary.) 

MR. WHITMER: I move that the report be accepted. 

THE PRESIDENT: It has not been audited. I think we ought 
to have an auditing committee and after the auditing committee has 
made report on this report a motion to this effect will be in order. 
If there is ne objection I will appoint the auditing committee, and 
it will consist of Mr. Warvel, of Ohio; Mr. Barnes, of Illinois, and 
of Mr. Miller, of Iowa. 

We might have a committee on nominations at this time, if the 
convention deems proper, to make nominations for officers for the 
coming year. 

L. J. Risser, Onarga, Ill., President; W. R. Roach, Hart, Mich., 
Vice-President, and Friend F. Wiley, Edinburg, Ind., Secretary and 
Treasurer. 

MR. WHITMER: I move that the officers—L. J. Risser, Onarga, 
Ill., President; W. R. Roach, Hart, Mich., Vice-President, and Friend 
F. Wiley, Edinburg, Ind., Secretary and Treasurer—that have served 
during the past year be renominated, and that the Secretary be in- 
structed to cast the ballot for the same officers for the coming year. 
Those in favor of that. motion please say I, contrary, no. Motion 
is carried. 


THE PRESIDENT: Gentlemen, as far as I am concerned, it 
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is quite a surprise to me; I was really preparing to have somebody 
else take my position and I would much prefer to do so. How- 
ever, I am very much gratified at the feeling on your part to con- 
tinue the present officers in office and thank you very much for 
your confidence. 

I believe that we have no other business to transact at present, 
and we will listen to Mr. W arner of the Canners’ Exchange. Mr. 
Warner has some facts to give us which no doubt will be interest- 
ing to all the members of the association. 


Mr. Warner on Insurance. 


Mr. President and Gentlemen—The subject as far as insurance 
or Canners’ Exchange has been so constantly before you for the 
last two years that it seems almost unnecessary for me to say any- 
thing further on the subject at this time. 
but there are still many of you who are not interested with us, al- 
though I will venture to say that there is not one here today but 


knows something about our plan and_ knows, through Canners’ Ex-. 


change, you have the opportunity of securing your fire insurance 
at actual cost with the expenses reduced to a minimum. and the con- 
flagration and moral hazard eliminated. 3 
Since its organization, Canners’ Exchange has been making 
steady and very rapid progress and we have now reached a point 
where success has been demonstrated and we can go on with the 
feeling of absolute security even though we do not secure another 
subscriber. 
ners in the United States, Canners’ Exchange will assume immense 
The possibilities, however, for Canners’ Exchange are almost 
unlimited and with the hearty co-operation of the responsible can- 
proportions and save a vast amount of money to the canning in- 
dustry. 


LANSING B. WARNER. 
INSURANCE AT CANNERS’ EXCHANGE. 


I feel that very few, if any of you, realize the benefit that will 
accrue to the canning industry through Canners’ Exchange. Every 
business man knows ‘that in order to make any business successful 
it is necessary to closely watch the expense account and among the 
canners the insurance expense is a very large item in the make-up of 
this account. There is very little doubt but that Canner’s Exchange 
will make a saying in the moncy paid out by the canners for insur- 
ance of from 50 to 75 per cent. when taken over a period of, years 
and if, I believe the total premiums paid out by canners in the 
United States alone will reach the enormous sum of $2,000,000 an- 
nually, and if 50, 60 or 75 per cent. of this amount can be saved, 
you will see that it means a saving of $1,000,000 to $1,500,000 each 
year to the canning industry and each canner through Canners’ E x- 
change would receive his fair and just proportion of this saving. 

It is a matter which is well worth your consideration and the 
little time that it is necessary to devote to it, to gain a complete 
understanding of our plan and it has been shown by experience that 
any canner who is willing to devote this time to it and to consider 
it from an unprejudiced standpoint readily sees its advantages and 
wishes to join in the undertaking. 

There seems to be a feeling of apathy on the part of many 
whom we have approached on this subject, but why this apathy 
exists is beyond our comprehension when the benefits to accrue 
are so great. If this was some new and untried plan we could read- 
ily appreciate that you would feel timid about going into it, but the 
plan is old and has proven successful in other lines during the past 
thirty years. It is absolutely safe and there is absolutely no ques- 
tion but what the saving above referred to can and will be made. 

If Canners’ Exchange is a good proposition and one which you 
feel you expect to take up at some future time, we would say that 
you are losing -an opportunity by putting the matter off. If it’s a 
good thing at all, it's a good thing now and the sooner you join 
with us, the better you will be off 

Many canners have told us that they would become subscribers 


when their insurance expired, but it seems to me as though this 
was being “penny wise and pound foolish.” As Mr, Van Camp said 
in his remarks at Louisville after he saw the results that had been 
obtained during the year 1908, he cancelled off the insurance short 
rates on several of his plants for the purpose of putting them into 
Canners’ Exchange, figuring that the saving in expense would war- 
rant his doing so and you would certainly be warranted in doing the 
same thing. 

Another question which seems to influence some of the canners 
to whom we have spoken is that they have some friend or friends 
in the insurance business whom they do not like to take the business 
away from. Can you afford for this reason to cut vourselves out of 
so large a_ saving as is obtained through Canners’ Exchange? As 
we stated in a letter which we got out sometime ago, it would be 
much more to your interest to find some reason for putting your 
local agent on your salary list and allowing him what he is now 
making out of your insurance and placing your insurance with us. 

As so ably brought up. by your President in his address this 
morning, every condition is favorable to your making a large saving 
in your insurance expense by taking advantage of the opportunity 
presented by Canners’ Exchange. The saving in expenses alone 
would be sufficient to warrant our undertaking, but there are many 
other items of saving, among which are the conflagration and moral 
hazards to which I have so often referred. 

sometimes wonder whether in talking, owing to my own 
familiarity with the insurance business, I use terms which are not 
familiar to those who are not so well posted in this line, but I be- 
lieve each and every one of you understand what we mean by the 
conflagration and moral hazards. 

I have here a copy of Best’s Insurance News, which is a monthly 
publication devoted to the financial standing of the different fire in- 
surance organizations of the country and would like to read to you 
the following extract from it: 

“Underwriters agree that if the conflagration hazard could be 
eliminated, the business could be conducted with a reasonable amount 
of certainty as to results and our observation convinces us that 
there is nothing so important to the policy holder and at the same 
time so hard to ascertain concerning the individual company as the 
degree of conservatism exercised in connection with this conflagra- 
tion hazard.” 

Now as you all know, in the canning industry there is practically 
no conflagration hazard; that is, no two risks subject to the same 
fire and with this hazard eliminated it is simply a question of proper 
management to bring out satisfactory results. he insurance com- 
panies have had enough experience so that they are able to make 
their rates adequate to cover all hazards. when the conflagration 
hazard is eliminated, but where they have large amounts subject to 
a conflagration almost any company is liable to be crippled and forced 
into the hands of a receiver through a conflagration. 

As just stated, the companies have had enough experience so 
that they can make the rates cover the hazards and yield them a 
reasonable amount of profit after paying the large percentage which 
they do for expenses, but it is also true that the companies have so- 
called preferred business, that is, some classes yield an abnormal 
so and would easily take care of some unprofitable classes. The 
loss ratio which governs the amount of profit made has been very 
low on canning factories for a great many years, and although can- 
ning factories are not classed as preferred business, they really are 
such and the companies have been making an abnormal profit on 
canning factories. ‘ 

T wish also to impress upon you the fact that Canners’ Exchange 
is not a money-making proposition, but _a proposition which is op- 
erated exclusively for the purpose of effecting a saving in your ex- 
pense account, nobody making a dollar out of it other than I am 
paid for my time and expenses on a fixed percentage basis. 

he record of Inter-Insurance organizations as a whole for the 
past thirty years and the particular record which Canners’ Exchange 
has made during the last fifteen or sixteen months should attract the 
attention of everyone who is eligible to become a subscriber, and we 
trust that before you leave Chicago you will see us and take the 
matter up with us, becoming subscribers now. 


ALL LIKE THIS INSURANCE. 


MR. PRESIDENT: Mr. Roach is one of the members of the 
executive committee of the Canners’ Exchange and I would like to 
call on Mr. Roach to make a few remarks as to the working of the 
Exchange during the last year, and also his own private, personal 
judgment as to the value of the Exchange to the canners. IT put it 
in this kind of a way because I was approached by one of the can- 
ners a little while ago down in the lobby and in the conversation 
he said: “Mr. Risser, do you honestly believe that the Canners’ 
Exchange is everything vou said this morning in vour address and 
beneficial to the canners?” I replied to that, that I would not have 
mentioned Canners’ Exchange in my address this morning if I had 
not believed every word I said about it. As a matter of fact we 
have had the experience and we know what we are talking about. 
and this is not a money-making proposition, but Mr. Warner has 
said it is simply a straightforward business proposition among the 
canners themselves, and if they do not wish to profit by their own 
business, no one can help it. Mr. Warner only receives 20 per cent. 
of the premiums for carrying on the entire business and we could 
not absolutely hire anybody if we wanted to, to look after this 
business, but we have got a first-class experienced man in charge 
of this business. I will call on Mr. Roach. 

MR. ROACH: Mr. President and Gentlemen—I presume that 
T, like every man in the canning business in the room, listened to 
Mr. Warner’s address with a great deal of interest. I agree with 
him on all he has said except one thing. He said that the Can- 
ners’ Exchange was carried on without profit. Gentlemen, it is not 
so. Mr. Warner is paid a small per cent. for the ability he puts up 
to manage the Canners’ Exchange and the rest of the money is paid 
back to me and the other insurers, so I am receiving a salary in a 
way, or in other words I am getting back a very nice check—I did 
get back two or three very nice checks this last year amounting to 
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several hundred dollars that I did not get back from the old line 
insurance companies, therefore, in a way I am receiving pay. Now 
I don’t believe that there is a man in this room who knows me per- 
sonally, and don’t beli¢ve that there are many men in the canning 
business but know all the men connected with the advisory com- 
mittee of the Canners’ Exchange and I believe that the most of the 
insured people who are in the canned goods and who hold policies 
in Canners’ Exchange are usually known, the most of them, and 
favorably known. Well, now, gentlemen, this thing has been con- 
sidered far and wide by us for a number of years. here is no 
man in this room but knows that, and if this proposition, after 
being gone over carefully by the representative packers who have 
taken insurance in it—some of them I am sorry to say have not 
for reasons that I cannot understand—but many have taken insur- 
ance after considering it carefully and considered it and after hav- 
ing gone over this matter as good business men, it seems to me that 
the proposition ought to appeal to the best of us. Now, am I 
not right? I am in this business for money, and I am going to 
take all the insurance I can in it for the present year. Our business 
is not what I call a hazardous business. It is business on a good, 
plain manufacturing line. We might have a conflagration—we might 
have two fires a year, but I have been connected with the canned 
goods business for a good many years one way and another, and 
I don’t remember of any great fires—there may be one or two burn 
once in awhile, but just consider the amount of insurance we are 
paying out as compared with the losses. Mr. Warner is a man that 
has been in the insurance business a good while. He knows his 
business. Any man will admit that who will talk with him. We 
were considering the insurance business for four or five years be- 
fore Mr. Warner came along and put the proposition up to us in 
a business. way, and it is through Mr. Warner’s efforts that the 
Canners’ Exchange is where it is today. Now I have had people 
say to me, “Now, who handles the money? I want to say to 
you that Mr, Warner doesn’t get one dollar in money—that money 
is deposited in one of the best banks here in Chicago—he cannot get 
one dollar of the premiums until the check is signed by the advis- 
ory committee. Now you know the men that are on the advisory 
committee and you know that they are all the kind of men who are 
pretty near good onan h for anybody. Isn’t that right? (Applause.) 

THE PRESIDEN I_ wish to add that the Iroquois Canning 
Company received a check for $258.06 for their share of the profits 
of the last year in Canners’ Exchange. Now, I don’t believe that 
any man here if offered a check of $258.06 put in his face would 
want to turn it over to his local agent and say, this is for you, and 
yet you are giving it to them. 

MR. eens And it is only on a very small part of the in- 
oo. 
ve ‘PRESIDENT: Yes. We will now have an address on 
the aioe of “Publicity,” by Mr. Haserot, of Cleveland, Ohio. I 
am very glad to be able to introduce Mr. Haserot to the canners 
of the West at the present time. Many of you have met him at 
Louisville; many of you don’t know him. Mr. Haserot is one of the 
large canners in New York and Ohio, and has probably given the 
matter of distribution of goods as much attention as any man in the 
business, and I think his paper this afternoon will be worth coming 
to the convention to hear. Mr. Haserot. (Applause.) 


Mr. Haserot on Publicity. 


MR. HASEROT: He’s a decent fellow. I mean now the aver- 
age canner. He has grown up in his community, as his business 
has broadened out; respected, and, generally speaking, he has been 
an advantage to the business world, not only to his own individual 
community, but to the public at large—the great consuming public 
of this country—and we are recognized throughout the world as 
the best fed nation upon the face of the globe. 

Then, again, this average canner has a conscience. He is a 
conscientious manufacturer. Over the period of years that he has 
been identified with his industry he has become an expert in his 
line. He has given the best years of his life to the perfection of 
his art. Like a master sculptor, he has molded and carved and toned 
down, and corrected and improved, and then again he has with in- 
finite ease, mixed his clay and molded—a stroke here, a stronger 
one there, a better one here, and one more complete there, until 
the perfection of his art has been accomplished,—the preservation 
of Nature’s bounty. 

All this he has accomplished by study, by experiment, by sys- 
tematic effort and conscientious attention to the details of a com- 
paratively new business. 

Is he looked up to as an artist and benefactor? 

Says the average newspaper reporter about this man of many 
decent parts—“It is my opinion, though I would not dare to say 
so right out and out, for fear of a libel suit, you belong in jail.” 

Says the average newspaper reporter, “A man that will deliberately, 
for paltry gain, try to pass off on a confiding public the rubbish 
that you put into cans’—Well, no criticism is too severe. 

ae ages I am not condemning all of the newspaper report- 
ers; I do not wish to condemn any of them, with the statement that 
they. want to be deliberately unfair, but they simply do not know, 
and in order to make interesting reading, they take for granted some- 
=" that they should investigate before doing a radical injustice. 
Mr. Newspaper Man who may be present, and I hope he is, don’t 
misunderstand me. I am not looking for a fight. I simply want 
you to know. The rest will take care of itself. I am not speaking 
from guess work. I am not creating and presenting a hypothetical 
case. On the contrary, I am talking facts. 

Recently in one of the best known sections of this country, where 
the production of small fruits and vegetables has been brought to 
the highest state of perfection, where those things are pronounced 
that go toward making it comfortable and pleasant to live, one of the 
representative newspapers published an article, very commendatory 
of this particular section. It called attention to the splendid ad- 
vantages that might follow the extensive cultivation of small farms 
and the ideal conditions that might obtain on account of the fer- 
tility of the soil and the desirability of the climate. 


The man who wrote the article knew how to place it before 
his readers in a very interesting manner, and after calling attention 
to the variety of good things that were produced in this particular 
section, the article closed with the suggestion that the crops re- 
sultant from such intensive cultivation, representing the work of 
thousands of interested people were largely used fresh by the people 
themselves, were further largely shipped to the big centers of popu- 
lation and the remainder and the refuse was canned. 

The rain that mellows the soil, the dews that fall, the sun that 
shines upon this lovely garden spot, bring to ripe fullness the suc- 
culent vegetables and fruits that the Master of the universe pro- 
vides, and then think of this average canner that I have mentioned 
above—this Dr. Jekyl and Mr. Hyde specimen of the human race. 

He directs the tilling of the soil that has been fed and watered 
with the abundant foresight of Nature; he sells the best to the high- 
est bidder; he ships the remainder, except the refuse, which is canned. 
Upon this he attaches a 5-color and gold label and palms it off as 
pure and wholesome, and poses, with it all, as a benefactor. 

From out of the fertile plains of Illinois this story comes—in the 
splendid valleys of the State of New York it is so regarded—upon 
the productive acres of Wisconsin it is set forth as the method of 
procedure—flavored with the Northern zest of Maine, so it is repre- 
sented. 

What a picture! 


SAMUEL F. HASEROT. 


PRESIDENT BOARD OF PUBL ‘CITY. 


And that’s the kind of publicity we are getting today. 

Behind all this sordid enterprise as described, there may be 
reputations, not entirely contaminated with the dregs of business 
competition. 

ithout doubt, there are many such. 


THE NECESSITY OF ADVERTISING. 


Can you afford to continue to permit this sort of publicity, with- 
out raising your hand in objection? The public needs a campaign 
of education. No better campaign of this character can be devised 
than to set before the public in good, strong, plain type. the splendid 
resolutions that were passed at the meeting of the National Can- 
ners’ Association held in February, as reported by Mr. Hugh S. 
Orem, chairman of the Committee on Resolutions. It is well worth 
the while to again call your attention to these resolutions since they 
so thoroughly embody the position and methods governing our 
industry from a pure food standpoint. 

“Prior to the enactment of the Food and Drugs Act by the 
Congress of the United States in 1906, the National Canners’ Asso- 
ciation in convention at Atlantic City, N. J., had placed itself upon 
record and published its findings to the consumers of the United 
States, declaring its unequivocal, unalterable and inflexible oppositior 
to the use of chemical preservatives in whatever form, or by or 
under whatever name. It is therefore 

“Resolved, That the National Canners’ Association in conven- 
tion assembled, reaffirm every action in the past wherein it has pro- 
tested against the use of chemical preservatives in the manufacture 
of canned food, as entirely useless and unnecessary. Sterilization by 
heat being the only preservative known, or of any use to the canner. 

“Resolved, That the membership are not interested in the merits 
of chemical preservatives of any kind, nor indeed have they any 
knowledge either as to their beneficial or harmful effects. Our in- 
terest is confined exclusively and entirely in acquainting the public 
that such preservatives have not been, nor are they now used by the 
canner in the preparation of his food output.” 

Outside of the fact that just in the present crisis the industry 
needs the support of every individual canner in the broadest pos- 
sible way, I wish to emphasize the fact that in aiding this effort to 
carry forward an educational campaign upon broad lines, you are 
helping your own business. 

he unfortunate and deplorable lack of knowledge of the average 
man and woman as to the manner in which canned goods are pre- 
served is one of the difficulties which a campaign of publicity will 
tend to obviate. In order to give you an instance of this lack of 
knowledge, even on the part of the average well-read business man 
who comes in contact with all phases of business life, I am going 
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to tell you of an instance that happened during the past two weeks. 
It was of a personal character, but still of the kind that indicates the 
ground upon which we stand and the unfavorable conditions under 
which we are working. A certain agency through the medium of 
press clippings, and in other ways, secured the information that_ the 
National Canner’s Association proposed to establish a Board of Pub- 
licity for the purpose of generally advertising canned goods. 

In the regular line of work, the representative of the Agency 
called upon me and asked for a conference. I readily gave it to 
him, and during the course of our talk it occurred to me that I 
would try and find out from the man who was right before me 
just how much he knew about the methods used in putting up canned 
goods—I mean now hermetically sealed canned goods, as compared 
with other things that were preserved, such as fruits in glass, pickles, 
ketchup and other things of that character. I found upon question- 
ing him closely that he really knew nothing of the methods used 
in the average, up-to-date, well regulated cannery. So I asked him 
point blank, picking up a can which happened to be upon my desk, 
how he supposed that the contents of that can were kept, and the 
flavor so nicely retained so that he would enjoy it when it was 
served to him upon his own table—‘Do you know how we do it?” 
I asked. He answered, after thinking a moment, “Why, no, I really 
don’t know how you do it, but I always supposed you put some- 
thing into the cans to make the contents keep.” When I called his 
attention to the fact that we did it with heat, and heat alone, it 
was a revelation which, in this particular case, fell upon very, very 
fertile soil. 

“IT am glad to know it,’ he remarked, after the few minutes’ 
explanation J gave him. “I shall hereafter be more than ever a con- 
sistent supporter of canned goods, as I now understand them.” 


FRIEND F. WILEY. 
SECRETARY WESTERN ASSOCIATION. 


Each one of us can get down to the actual facts of our business 
and explain it to the average man and woman, that we meet, in 
an interesting way, and they will take away a knowledge which will 
help us, but it is my belief that not one person in a thousand in this 
-ountry understands just where canned goods, as we understand them, 
belong in the category of food products. The question of the de- 
sirability of a campaign of publicity is apparent. Everybody agrees 
to this main proposition. In my opinion, it is more important at 
the present moment than the average canner believes. 

He will appreciate it more during the next three months than 
he has appreciated it heretofore, for the reason that our industry 
has been connected with the preservative subject in an entirely un- 
called for very detrimental manner. 

Whether or not we have, with malice intent. been brought into 
this acrimonious discussion and controversy about Benzoate Gf Soda, 
I do not know, but certain it is that it has included us, perhaps, in 
order to make a louder noise, and I know, too, that it is having a 
very disastrous effect upon the canned goods business. 

My mail has been loaded down during the past two weeks with 
criticisms from every conceivable source, and, constantly, it has 
been suggested that the Board of Publicity of the National Canners’ 
Association ought to do something. I fully agree that the Board 
ought to do something, and I have every reason to believe that 
the minimum amount of money which the Board thought it neces- 
sary to secure before doing any work whatever, namely $25,000.00 
will be subscribed, but it takes time to ram home the necessity of 
such a thing as publicity. The average canner does not appreciate 
the gravity of the situation, as much as the distributor, for instance, 
because he does not come in contact with it from day to day. 

I quote from a letter written under date of March 4th, which 
states the situation in one of the largest cities in the United States: 

“The larger packers and those who come in contact with trade 
in many Stafes will appreciate the importance of advertising more 
than those whose business is confined to local trade, but unless the 
entire packing fraternity of the United States do something, and that 
very quickly, they will find a decided falling off in the consumption 


of canned goods, due to the pure food agitation, the mis-statements 
regarding the method of preparing canned goods, the confusion in 
the minds of consumers between canned goods and condiments, or 
preserves, and the dishonest and misleading advertising of certain 
houses who have failed to secure a decision against certain preser- 
vatives on the part of the government authorities, have resorted to 
methods which would seem to me, to say the least, were very dis- 
creditable. These methods of advertising not only discredit the prod- 
ucts of factories where preservatives are used but unquestionably 
cause a falling off in the consumption of all of the products ad- 
vertised, as consumers do not, in many cases, discriminate between 
brands, they simply condemn the product as in the case of the canned 
meat agitation a few years ago.” 

I quote from another letter under date of March 4th: 

“You probably have been reading the advertisements with regard 
to Benzoate of Soda which have been appearing during the last few 
months, and some think this is making the consumer’s mind un- 
settled, as to whether this preservative is not in all kinds of goods. 
The time is ripe for something to be done, or business will be worse 
than it is now. The large page advertisements in magazines now 
getting down to local papers are bound to decrease the consumption 
of canned goods materially. Unless the canners, as a whole, will chip 
in and help, there will be more of them nearer the sheriff's hands 
than they are today.” 


PUBLIC’S PREJUDICE MUST BE CORRECTED. 


Personally, I do not look at the situation in quite so lugubrious 
a way, but it is really true that there is decided hesitation among 
the ranks of consumers in connection with the broad proposition 
of canned goods, and this hesitation is now getting right down to us. 

Recently, in one of the largest cities of the country, a house 
having a representative trade among a really good class of people 
concluded that the stock of canned tomatoes which they were carry- 
ing was too large, and should be reduced. In carrying out this 
plan of reduction, a comprehensive article was written for the daily 
newspapers, calling attention to an especially fine lot of tomatoes 
which were to be sold at a very low price in order to secure the 
benefit of a reduction in stock, and if possible, to create interest 
in the remainder of the canned goods line which this particular house 
was showing. 

A prominent space was secured in daily newspapers, and upon 
the whole, a great deal of publicity given to the special sale. 

Several days after it was over and ample time was given the 
public to buy, I inquired of the man who was interested in the idea 
as to the success of the sale, and he very sadly shook his head. “It 
was a failure.” “Why?” I said. “I cannot account for it, unless it 
is the scare that exists in peoples’ minds, brought about by the head- 
lines that have been going around, following up advertisements that 
canned goods are unhealthy as well as unwholesome.” 

It is really too bad that we should have been brought into this 
situation—I mean by “we,” our industry, but the fact that we have 
been brought into it clearly demonstrates one important fact, that 
a campaign of education is absolutely necessary, not only to increase 
the production, but to enable us to hold our own. The different 
ideas that have been presented from various sources, some of them 
ridiculous in the extreme, representing in each instance more or less 
guess work on the part of the individual simply goes to show that 
the general public does not understand the term canned goods, and 
it is our business to educate. In its broadest sense, the campaign 
should, and I hope it will, mean the elevation of the general stand- 
ard. To undertake and carry out work of this kind, and make an 
impression, not speaking of a result, means the use of money, and 
without money, the campaign cannot be carried beyond the confines 
of our own doors. Letters of encouragement have been received 
from a great many sources, and it needs simply the personal effort 
and thought of every man connected with the industry to change 
this situation about for wholesome good rather than permit it to be 
a constant menace. The kind of letters which are commendatory 
and yet of no real service are those which read like this: 

“My Dear Mr. Haserot: I have your valued favor of the 23rd 
ult. enclosing prospectus on the subject of publicity, and I note fully 
your good, strong letter on the matter urging my co-operation. | 
have been away practically all the time since your letter came in, 
am now here only for a couple of days, and will not be able to take 
the matter up with my associates, in order to determine what their 
feeling is. Just as soon as I can bring it to their attention, I will 
give you a definite answer. It looks to me as though, if anything 
like a fair representation of our leading packers go into the game, 
my firm would not be the one to hang out. 

“T certainly want to express my appreciation of the manner in 
which your committee has handled this matter. I know it has bur- 
dened you with no little work, largely from patriotic motives and 
for the general good of the entire business. 1 feel that such efforts 
should have full consideration and proper co-operation on the part 
of the general packing fraternity.” 

A very nice letter; the kind of a letter that would make the 
man who receives it swell up with pride to think that his neighbor 
had such a good opinion of him. It is the kind of a letter too, that 
gives encouragement because it suggests co-operation from the other 
fellow, but while this letter is very nice, it really doesn’t count. 
The only thing that will aid a campaign such as it is proposed to 
carry out is Cash. 

On the contrary, here is the kind of a letter that brings up the 
red fighting blood of the man that believes he ought to be placed 
before the public in an honest light: 

“Dear Mr. Haserot: Our efforts in my opinion should be di- 
rected along the lines of purity. The public should be educated to 
the fact that canned vegetables are sterilized by heat; that a preser- 
vative of any kind is therefore unnecessary and is not used, nor for 
that matter, never has been used by vegetable packers; that the can- 
ner’s facilities enable him to handle his raw material in a much 
fresher and a more sanitary condition than is possible to obtain 
fresh vegetables; that canned goods are nutritious and healthful; 
that a tin can is a safe and healthy container; that there has never 
been a solitary authenticated case of poisoning from canned veg- 
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etables. I can see why the Segiuamne of such an advertising cam- 
paign might have a great moral effect upon the press, for naturally 
if the newspapers and magazines saw an opportunity to get some 
profitable advertising, they would be more careful in what they 
published regarding canned goods. I am enclosing herewith your 
regular form of subscription blank, in accordance with your request 
and in conclusion I wish to say that as guarantee of my faith in the 
wisdom of a larger expenditure, I am willing to make our subscrip- 
tion $1,000.00 towards a $100,000.00 advertising fund.” 

Another letter received which is dated March 8th, and, by the 
way, in this case entirely unsolicited, you will say, “reads right.” It 
las the true ring and it means business: 


MR. S. F. HASEROT, 
President Board of Publicity, National Canners’ Ass’n, 
Cleveland, O. 

“Dear Sir. We would be glad of the privilege of adding a small 
subscription to the very important undertaking of your Committee, 
and it would afford us much pleasure if you would enter our name 
on your Publicity Campaign Subscription list for $50.00 and let us 
know when you want the money. 

“We are in hearty, sympathy with this good work, and with best 
wishes for your continued success, we remain.” 

I am talking to you today, not for effect, not to induce you to 
do something for the sake of being a public benefactor, not to sup- 
port an idea, because you are a good fellow, and would like to help 
the Board, but to contribute to this Campaign of Publicity because 
you believe that the business in its present crisis needs your sup- 
port financially, as well as morally. 

am talking to you straight from the shoulder, for the purpose 
of inducing you to go down into your pockets and help an object 
which has in it elements of actual assistance to you personally in 
your business—down into your pockets for money, the only thing 
that will be of actual advantage at the present moment. 

With the modest amount that the Board has asked each in- 
dividual or firm to subscribe, an entire change of opinion cannot 
be accomplished in one year, two years or five years, but the seed 
will be sown and the harvest will be sure. 


C. W. McReynolds Offers Resolution. 


MR. McREYNOLDS: Mr. President—I heartily endorse every- 

thing that. Mr. Haserot has said and I wish to read a resolution: 

/hereas, The necessity of a campaign of education is apparent 
in order to correct injudicious and harmful reports which are con- 
og being made in connection with the canned goods industry, 
be it, 

Resolved, That the members of the Western Packers’ Canned 
Goods Association in convention assembled do hereby recommend 
that the proposed campaign of publicity be endorsed by this as- 
sociation and that the moral and financial support be extended to 
the National Canners’ Board of Publicity in accordance with the 
request as set forth in the statement under date of February 20, 
1909, and be it further 

Resolved, That the Secretary be directed to send to the mem- 
bers a copy of this resolution with the request that subscribers for- 
ward to the Board of Publicity the same in order that the campaign 
may be undertaken at as early a date as is practicable. 

THE PRESIDENT: I would like to say a few words myself 
before calling for a vote upon this resolution. I would like to know 
how much any canner or any canning concern represented in this 
convention today, or among the membership of our association—how 
much would such a concern as I have mentioned be willing to give 
for the services for such a man as Mr. Haserot in conducting their 
own persopal, private business? Mr. Haserot is one of the most 
active, buSy men perhaps in the canning business today, one of 
the successful men in the canning business, a man whose knowl- 
edge of the canning business and whose knowledge of business gen- 
erally is worth more, perhaps, or as much, anyhow, as the knowl- 
edge of any man in the business, and yet we are offered his serv- 
ices—we have his services presented to us in the position of chair- 
man of this publicity committee giving his services gratuitously for 
the purpose of furthering the interests of the business. How much 
would we be willing to give, any one of us if we had such a man 
at the head of our personal business? It seems to me that we as 
canners cannot but look at this thing as an opportunity, an un- 
expected opportunity, a wonderful opportunity for us to benefit our- 
selves and our business by the services of such a man and it strikes 
me that with the publicity committee behind him, and all of you 
know the names of the committee, have undoubtedly read of them, 
and the men in the different States who have been appointed by 
the State association to assist in this publicity campaign—if we 
can get the services of such men to put in their best licks for the 
benefit of the association without any remuneration except possibly 
traveling expenses and hotel bills; if we get the services of such 
men as that, in that kind of a way, it seems to me as if all of us 
should respond freely and liberally and gladly to the publicity cam- 
paign proposition. 

I would like to have a good many remarks on this subject by 
the members present. I would like to have you talk about this thing 
freely. Let us get down to business and do some business with 
the publicity committee. 

MR. NICHOLS: Mr. President, I don’t know that what I am 
going to say is going to be relished by all here, but I believe it is 
due to us as canners to do it anyhow. One remark that the 
speaker made a while ago should, I think, be qualified a little, be- 
cause we cannot afford to go before the public with a statement that 
is not absolutely true. The statement was made that canned goods 
never had to have chemicals put in them to keep them and that 
we did not need them. Now you know that is not exactly so, and 
_we know that they have been used and the condition in which the 
canned goods business finds itself today is not altogether the fault 
of the consuming public. The canners themselves are not altogether 
blameless, and we might as well look it in the face and acknowledge 
it. We have put in something to make the goods look nice, and again 


put in something to make them keep. I don’t say, as a rule, but it 
has been done, and the public knows it, and we might as well 
acknowledge the corn and admit it. And the public knows that we 
have done it and the people know it and throw it in our face ten 
years afterwards. We say that we do not need the chemicals as 
coloring matter and we do not use it now, but to say that we have 
never used it, is not true, and we should not put out a statement 
that anybody that knows anything about canned goods knows is 
not true. 

I am perfectly willing to indorse all that has been said. I do 
not think the public know as much today as the canners do, but 
some of them do not know too much about it. I have had them 
come into my place and walk around to see every process, from one 
thing to another, and ask what we put in, leaving it in the people’s 
minds that some of these goods are yet preserved other than by 
sterilization and that some chemical is put into a can of corn, and to 
come back and say that we have never done these things, I don’t 
think it is proper to put ourselves in a position where anyone can 
say that we are not telling the truth. 

THE PRESIDENT: I have been in the canned goods business 
since 1892, and we have never put any chemicals into our corn as 
a preservative or for the purpose of— 


Cc. W. MCREYNOLDS. 
PRESIDENT INDIANA CANNERS’ ASSOCIATION. 


MR. ROACH: I have not been in the canning business so long 
as some people here have or as our good friend, Mr. Nichols has, 
but I have been in it long enough so that I know that the goods I 
put up the first day that I packed canned goods were packed abso- 
lutely the same way we pack them today. The only preservative 
we used was sterilization, and I don’t agree with any such theory 
as Mr. Nichols suggests. It is possible that in some age of the 
industry it has been done, but it is too remote from now, and I 
want to say to everybody here present that I was pretty well 
posted on the idea of publicity before I came out to this meeting, 
and when I got Mr. Haserot’s communication that the expense of 
this campaign would amount to fifty cents a thousand or one dollar 
a thousand, I immediately wrote to Mr. Haserot that I thought if 
we were going to do anything, let us do it well and not halfway. 
Let us turn the shovel clear over. I said, a dollar is little enough. 
Now, after I have sat here and heard his very able paper and address, 
and he has stated the conditions just as they exist, and every one 
of you know it and I know it as fully as any of you, I am willing to 
increase it and make it two dollars a thousand because I know it 
is to my interests, and gentlemen, I am after the money. I am 
trying to place my business on a paying basis and I am trying 
to make my investment good. I did not know that Mr. Haserot 
was going to be at this meeting. I did not know what was going to 
be discussed here but I came over. I thought the publicity proposition 
over, Gentlemen, and I had it put up to me by a broker in New 
York recently and by a jobber in New York who said: “Bill, tell us 
how we can get in.” One broker came to me and said: “I will put 
$500.00 into the thing,” and immediately referred to the Hawaiian 
pineapple. He says, the fellows over in Baltimore cannot sell their 
product and here is an order this morning for eight hundred cases 
of Hawaiian pineapple at the long price. That goes to back up what 
Mr. Haserot has told us. I know it and you know it and every 
honest packer that is a good business man knows it in his own 
heart. Now, gentlemen, answer this question, is your business on a 
good, paying basis? Has it got the place in the market today it 
should have? Is your investment worth one hundred cents on the 
dollar? No. I know it and you know it, and I can convince any 
one of you that I am right if you will come and see me. Gentle- 


_men, I have sold a few goods in my life, I have seen a few buyers 


in my life in different lines, and we all know where we stand today. 
You are off the track, you have lost your trolley. Now, you cannot 
afford to do this. You can a great deal better afford to pay a 
dollar a thousand for every thousand cases of goods you pack than 
you can afford to see your plant drift, drift down to where it is 
going now. You are all on the toboggan slide. You will not admit 
it but you are. (Applause.) Now, Gentlemen, just listen to me, 
one word more. When the broker and when the jobber asks how 
they can get in, it is the right thing, isn’t it? As I understand, there 
are about one hundred and fifty million of canned goods sold in this 
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country a year. The jobber will pay his good hard earned money 
for canned goods, your product, and he has got them in his ware- 
house, and he says they depreciate in value. One jobber told me 
last week that he took a loss last year on the depreciation of over 
fifty thousand dollars on California product alone, simply because they 
didn’t sell. Do you blame him for wanting publicity? Do you blame 
him for wanting to get back his money? I can show you on my desk 
many letters like those Mr. Haserot has received. You have got 
a large investment, all of you. Now let us make it good. Let us 
gamble on the proposition a little. No man will ever make any 
money unless he gambles a little. You must be ready to take a 
chance. I think you are all working hard and well to sell your 
product, and you are working hard to get your acreage. I want to 
ask you if that is not a fact. You go out into the country and talk 
with your grower and the grower will say, “I guess I will let the 
other fellow do it.” Don’t you be that kind of a fellow. Go into 
the thing and send in your subscription. I will give two dollars a 
thousand and I will give four dollars a thousand if it is necessary, 
Gentlemen, because I know it is to my interest to do so. I can 
say a lot on this proposition because I am thoroughly in line with it, 
and if you don’t believe I am right, just watch me. I don’t intend to 
say any more on this subject. (Applause.) 


THE SUPPLYMEN WILLING TO HELP. 


MR. PRESIDENT: Let us have another address better than 
that if we can. 

MR. SUYDAM: There are twenty-eight million cases of peas, 
corn and tomatoes consumed in this country and a dollar a thousand 
would amount to two hundred and fifty thousand dollars. 

I was down last week to Syracuse and there were thirty-two or 
thirty-three packers present looking over the list. I saw that there 
were twenty-five subscribers to this proposition. 


J.C. WARVEL. 
PRESIDENT CANNERS’ ASSOCIATION. 


MR. GUIRL: My friend corrects you here in your figures— 
twenty-five million cases would produce twenty-five thousand dol- 
lars. 

MR. SUYDAM: Yes, that is right. Now I am with a little 
can company, and | think we will make a good proposition on this 
providing it is kept up more than one year. I don’t think any of 
us ought to pay any money into it unless it is going to run three 
years. Of course, you all know that tin plate dropped this morning 
twenty-five cents a box, and I don’t know but it would be well for 
some of you to take that money you put into cans and put it into 
the advertising proposition. As to the supply association, talking the 
other day with Mr. Haserot, you can get the money if you come to 
the material men. 

MR. WARVEL: Mr. President and Gentlemen, I am only a 
kid in the canning industry, but it does me a great deal of good to 
hear a lot of the old timers talk. It starts a great deal of enthusiasm 
in me. 

As to the method in vogue in packing vegetables, I will venture 
to say that if you step out here on the street and you stop twenty- 
five ladies on their way to purchase canned vegetables and ask them 
if they know how they are packed and prepared, that they will all 
twenty-five of them say to you, why, you put something in them. 

I want to relate a little experience that I had in my own home 
town. I found that we were not selling any goods at home. I went 
to the dealers and I said, “Here, we are not getting any orders from 
you; what is the matter.” The people don’t seem to want our goods. 
I said that the goods were sold elsewhere, but we couldn’t sell them 
at home. As I say, I went to one of the dealers and one of them 
told me that the people had an idea that we used something in the 
goods down there in packing them, and it then occurred to me that 
l was going to educate the people at home, and I set aside Thurs- 
days as visiting days. I invited the delegates of the Woman’s Club 
to visit our plant and I showed them everything, and how everything 
was prepared, and the ladies would come into the factory and say 
to me, “Why, we didn’t know how this thing was done; the papers 
say you put something in them to keep them, but if you did while 
we were there we didn’t see it unless you put a screen on it while 
we were looking.” Then I got the local newspaper men to come 
down to the factory and the result is today that the people of our 


town are using our goods, and, Brother Roach, you see we have 
educated the people to understand that we are not trying to poison 
them. (Applause.) 

MR. GUENTHER: When I got the pamphlet from the com- 
mittee on publicity it occurred to me that a very simple plan to 
raise a good amount of money each year to ask the manufacturers 
whether they manufacture for themselves or for others to contribute 
five cents per thousand cans. That would be a certain source of sup- 
ply,-and I believe every one of those men would readily agree to 
contribute that amount because it would increase their business. 

MR. GUIRL: Mr. President, I will try to be very brief. The 
consumption of canned goods in this country is about one-half what 
it ought to be. It is not anything like half of what it ought to be 
or what it would be if the public were educated to the fact that you 
are trying to get before them through this publicity bureau, that 
canned goods are pure goods and wholesome goods, and that today 
the fruits and vegetables put up in this country now ‘by the canners, 
I will venture to say without any hope of successful contradiction, 
are the purest fruits and vegetables that are produced. Now what 
we need and need the most of all is to educate them to the fact 
that there is nothing in the way of coloring matter put into tomatoes 
to make them red, and, by the way, our friend, Mr. Nichols, is en- 
tirely right in his proposition, Mr. Roach, and that has been demon- 
strated by a certain large canning factory in this country when the 
passage of the pure food law compelled it, they said that they would 
not put any coloring matter into the tomatoes any more. ‘That is 
history. 

MR. WHITMER: I think, Mr. President, that there is a great 
opportunity offered us to get the publicity necessary to increase the 
sale of canned goods and vegetables, and this opportunity is especially 
good, as we have Mr. Haserot in charge of this kind of work. Now 
the New York packers in their convention have indorsed the propo- 
sition by subscribing to it, and I think the principal work of the 
committee of publicity is to get as many members of the Western 
Association to subscribe to it as possible, and I think we can raise 
a fund of twenty-five thousand dollars or more. 

MR. ROACH: We have with us this afternoon one of the oldest 
and one of the largest and one of the best known canners and busi- 
ness men in this country, and I would like to have you call on Mr. 
William Moore. 

MR. WILLIAM MOORE: Mr. President and Gentlemen of the 
Convention: I am only one of the small canners here, but it is true 
probably that I am one of the oldest in the house. But I want to 
say this, that after the address of Mr. Haserot I have become some- 
what enthused. I was not at the National Canners’ meeting when 
this question was under discussion, consequently was a little luke 
warm as to this matter, and I am not sure that the bookkeeper who 
opens the mail at our factory may not have put a good deal of 
printed matter in the waste basket, and may have done so with the 
subscription blank, but after considering this matter here today | 
look at it in this light. I believe $25,000, if secured for general pub- 
licity, every canner of this country will be benefited to the extent 
of $25,000 advertising for which he pays only a moiety. Take in our 
own case, suppose that we pack a quarter of a million cases, the 
subscription would be only $250; one hundred canners would make 
up the $25,000. I would be willing to be one of a hundred canners 
to contribute that sum of money, and I would get $25,000 benefit 
from the subscription. But in doing this, Gentlemen, if we go out and 
advertise these goods, then if the goods that we pack are good and 
pure and wholesome, we have got to deliver the goods, and I agree 
with Mr. Nichols that some of us in the past have not been guiltless 
of having put bleaching or some other chemicals in the cans, which 
are not necessary, but since the passage of the pure food law that 
is not possible and is not liable to occur. 

There is another matter that I think might be brought up, that 
all goods packed fresh from a garden in a sanitary can are much 
more helpful and nutritious than the so-called green goods found on 
the grocers’ tables and shelves, especially in a large city like this, 
where they are contaminated with dust and dirt and germs, and I 
believe that the committee on publicity should bring out that matter 
very plainly and thoroughly. The fact is that you take the pack 
that was estimated by Mr. Suydam at twenty-five million cases of 
corn, peas and tomatoes—that is a very small quantity to be consumed 
by the people of the United States. It only amounts, perhaps, to 
half a case to each family, and instead of producing twenty-five mil- 
lion cases, with proper publicity and with proper advertising that 
amount can be doubled. It ought to be doubled and will be doubled 
in my opinion. The amount of $25,000 is too small. I think that one 
dollar per thousand cases, which is only one-tenth of a cent per 
case, I think that the amount should be made one hundred thousand 
dollars or more, and that one hundred thousand dollars expended 
properly would do us a very large amount of good. ‘The fact is 
that all the publications that have been made heretofore in oppo- 
sition to the erroneous statements that have been made in the papers 
has been largely through the trade papers—the Canner and The 
Trade and a few other trade journals which only reach the jobbers 
and the packers. They do not reach the general public, and the 
results therefore have been so small that it seems almost like at- 
tempting to bail out the Atlantic Ocean with a whisk broom. I 
believe that every paper in the United States that is possible to 
be reached, even if it takes two hundred thousand dollars, should 
have some local item in it regarding the question of canned goods, 
and that we should reach out and publish items in all the big papers 
as well as in the local papers all over the country. I agree with 
Mr. Roach that we had better pay a thousand dollars for a thorough 
campaign of education along this line than to pay $250,000, and I 
think, Gentlemen, that every canner in the United States ought to 
contribute some amount, and for one I will subscribe the amount 
that is requested without hesitation, and will try to get everybody 
else to do it also. I thank you. (Applause.) 

MR. HASEROT: Mr. President, I would like to ask that the 
remarks of Mr. Moore be mailed to every canner in the State of 
—— and that he should act upon the auxiliary committee for this 

tate. 


MR. JOHNSON: I consider that Mr. Haserot has gone into 
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this very. carefully. and. if he recommends it as a business proposition 
that is sufficient for me, but then I do not think that, we ought to 
look at one side of:it.. There are other sides of it. To begin with, 
the fund is very small. for the purpose suggested. I think the fund 
is too small if you are going to start in on a campaign of that kind. 
Another: feature of it that has occurred to me. Are we on the right 
track? Do people think they are going to be poisoned every time 
they eat:canned goods? I think even if we increase our output, as 
has been suggested, that the supply men will beat us to it. If we 
do increase our putput they will promote two factories where there 
is one now, but I do not know where we are going to get this in- 
formation unless we spend the money, and I think-and I have very 
positive opinions on the subject—I think that the fund is not large 
enough. I will be one of twenty-five men to pay a thousand dollars 
toward a total that ought to be raised here this afternoon. The 
committee having started in on this $25,000 proposition cannot change 
_it around possibly, but I would like to see them get $25,000 more. 
The can men ought to be interested in it, ought to be just as much 
interested in this as we are, because when other factories are started 
they sell the cans. We will have to divide up the trade with the 
new men, but they get the business. I think the $25,000 ought to be 
secured with a very little effort, and I would very much like to see 
them start in for fifty thousand dollars. Mr. Haserot knows whether 
the jobbing trade ought to be brought into this or not. I don’t 
know why they shouldn’t, and I think there are enough of them that 
will come in. 

MR. ROACH: I believe that Mr. Johnson’s remark—I agree 
with what he says in a measure, and I agree with him when he says, 
and I believe that $25,000 is not a drop in the bucket, and we are 
going to raise a good deal more than $25,000, Grafton, and we expect 
you to come in and put up your portion of it. You will remember 
that it was freely stated that Mr. Van Camp would be unable to sell 
his product. He has demonstrated to the world that he can sell 
it and he is not able to supply his orders right now. Well, now, 
how has he done it? Publicity. 

THE PRESIDENT: I notice that we have with us this after- 
noon Mr. Phelps, of the American Can Company, and I have no 
doubt whatever that Mr. Phelps has been listening to these remarks 
with interest and will have something eto say for himself or the 
American Can Company, and I would like to hear from Mr. Phelps 
on the subject. 

MR. PHELPS: I don’t know, Gentlemen, that I have anything 
very much to say about it. The fact that you are seeking publicity 
is the best answer to what Mr. Nichols has suggested. Now, so 
far as my personal concern—so far as I am personally concerned and 
so far as the company I represent is concerned, I believe pretty 
thoroughly that what Mr. Johnson has said is true. If we contribute 
to this publicity campaign, and I suppose you all want me to say 
we will, and I will say so very frankly and very cheerfully. I will 
be glad to contribute to it, and I don’t believe we are going to double 
our output in one, two or three years, and I don’t think $25,000 is 
enough—I don’t believe it is money enough to do what you want to 
do. I thoroughly believe with Mr. Johnson that you ought to raise 
$25,000 more, and I think that we will be glad to subscribe a thou- 
sand dollars a year and also help to make up the fifty thousand 
dollars. I think we ought to get that fifty thousand dollars from 
sources outside of the canners. (Applause.) 

THE PRESIDENT: We have had, Gentlemen, a very full and 
free discussion on the subject of publicity. The resolution which 
was offered and seconded will be read by the Secretary of the Asso- 
ciation, and if you are ready to take action on this resolution we 
will take it up. The Secretary will please read the resolution. 

The Secretary here read the resolution as suggested by Mr. 
McReynolds. 

MR. NICHOLS: May we hear the paper referred to of Feb- 
ruary 20th read? 

MR. HASEROT: Mr. President, I can answer that probably. 
The paper referred to is simply a synopsis of the recommendation 
of the board of publicity at its meeting. It reads as follows: 

Cleveland, Ohio, Feb. 20th, 1909. 


To the Canners of the United States: 


Pursuant to the call of the Chairman, the Board of Publicity of 
BI National Canners’ Association met in Cleveland on February 12, 
1 


At this meeting officers as follows were elected: 


SAMUEL F. HASEROT President 
RALPH W. CRARY Vice-President 
WILLIAM R. OLNEY Treasurer 


Questions of plans and policy were discussed, resulting in the 
adoption of the following resolutions: 

Be it Resolved, first, That a fund of not less than $25,000 be 
secured by popular subscription for yearly expenditure. 

Second, That in presenting the subject to those whose financial 
assistance is desired, a campaign of three years be advocated. 

Third, That no expense be incurred by the Board or individual 
members until the minimum amount of $25,000 covering in each in- 
stance a period of three years shall be subscribed, subject to the call 
of the Board. 

Fourth, That subscriptions from canners be solicited upon a basis 
of $1.00 per 1,000 cases per annum and that subscriptions from 
machinery and supply firms and allied interests be solicited as the 
Board in its judgment, after careful consideration, shall determine. 

Your subscription is solicited for the purpose of carrying on 
a comprehensive plan of publicity. An amount equal to $50,000 per 
annum may be judiciously expended, but not less than $25,000 is 
required to carry on an effective campaign. 

Very truly yours, 
THE NATIONAL CANNERS’ ASSOCIATION. 
Board of Publicity: 
RALPH W. CRARY. 
WILLIAM R. OLNEY. 
C. M. McREYNOLDS. 
IRA S. WHITMER. 


SAMUEL F. HASEROT, 
President. 
CAMPAIGN OF-PUBLICITY. 
SUBSCRIPTION AGREEMENT. 

- In consideration that a plan of publicity, as presented and adopted 
at the meeting of the NATIONAL CANNERS’ ASSOCIATION held 
in Louisville, Ky., February 2d to 4th, 1909, be carried forward: 
FOR VALUE. RECEIVED: 

We, the undersigned, hereby subscribe the amounts set opposite 
our names, and agree to pay such amounts for each of three years, 
on or before April Ist, 1909, on or before April 1st, 1910, and on 
or before April Ist, 1911, upon call of and to THE BOARD OF 
PUBLICITY OF THE NATIONAL CANNERS’ ASSOCIATION. 


Estimated 
Pack at $1.00 
Per 1,000 cases 
Amount of 
Please detach, sign and return in enclosed envelope. 

When subscriptions have reached $25,000, the Board will formally 
proceed to carry out an active campaign which shall extend over a 
period of three years. 

Whereupon the motion was put and the resolution declared car- 


ed. 

THE PRESIDENT: Mr. Haserot, in his remarks, requested 
that we should appoint some committees covering the states that 
have not already been selected to act in conjunction with the pub- 
licity committee. Are you ready to consider that proposition by Mr. 
Haserot? A motion to that effect will be in order. 

_ MR. JOHNSON: I move that the Chair appoint such a com- 
mittee. Seconded and carried. 

THE PRESIDENT: I desire to say that in the appointing of a 
committee of this kind I won't be able to do it now. I should want 
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IRA H. WHITMER. 
EX-SECRETARY WESTERN ASSOCIATION. 


to consult some of the publicity committee themselves, I should 
want to consult with some of the leading members of the different 
states as to this committee which shall be appointed, for instance, 
Iowa, Illinois, Indiana and some of the other states, and under 
the circumstances we will leave the appointment until later, and the 
Secretary will notify them of their appointment.:- 

MR. HASEROT: It might be interesting, possibly, for the 
members present to have a list of the names of the concerns who 
have subscribed in the last two weeks. If the secretary will read 
those names it will indicate the character of the people who have 
studied the subject. 


Subscriptions to National Canners’ Publicity Campaign: 


Canastota Canning Co., Canastota, N. Y.; Cazenovia. Canning 
Co., Cazenovia, N. Y.; Cherry Creek Canning Co., Cherry Creek, 
N. Y.; Clinton Canning Co., Clinton, N. Y.; J. P. Dorrance, Cam- 
den, N. Y.; Edgett-Burnham Co., Newark, N. Y.; Fort Stanwix Can- 
ning Co., Rome, N. Y.; Geneva Preserving Co., Geneva, N. Y.; 
L. P. Haviland, Camden, N. Y.; F. F. Hubbard, Canastota, N. Y.; 
Lockport Canning Co., Lockport, N. Y.; New Hartford Canning Co., 
Utica, N. Y.; The Burt Olney Canning Co., Oneida, N. Y.; Oswego 
Preserving Co., Oswego, N. Y.; Richland Canning Co., Pulaski, N. Y.; 
Turin Canning and Pickling Co., Turin, N. Y.; Utica Canning Co., 


. Utica, N. Y.; Webster Canning and Preserving Co., Webster, N. Y.; 


John F. White Co., Mount Morris, N. Y.; Wilson Canning Co., 
Mexico, N. Y.; Windholz Co., Syracuse, N. Y.; Winters and Prophet 
Canning Co., Mount Morris, N. Y.; Yager & Halstead, Cortland, 
N. Y.; The Haserot Canneries Co., Cleveland, Ohio; The Morral 
Canning Co., Morral, Ohio; The Urbana Canning Co., Urbana, Ohio; 
Eavey Packing Co., Xenia, Ohio; Kokomo Canning Co., Kokomo, 


_Ind.; The Frazier Packing Co., Elwood, Ind.; Covington Canning 


Co., Covington, Ind.; Hoffecker Bros. & Hall, Smyrna, Del.; J. H. 
Hoffecker Canning Co., Smyrna, Del.; T. H. Chambers & Co., Fed- 
eralsburg, Md.; F. F. Noyes, Weeks Mills, Me.; Northern Maine 
Packing Co., Corinna, Me.; Salvisa C. & P. Co., Salvisa, Ky.; W. 
R. Roach & Co., Hart, Mich.; Cedarburg Canning Co., Cedarburg, 
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Wis.; The Waukesha Canning Co., Waukesha; Wis.; ‘Watrensburg 
Canning Co., Warrensburg,. Fremont**Canning Co., Fremont, 
Mich.; Elyria Canning Co., Elyria, Ohio; S. E. Comstock & Co.,, 
Newark, N. Y. 4 

THE PRESIDENT: -I would like to ask, Mr. Haserot, if this 
committee we aré talking of appointing, whether it- could or would 
take up the matter of distribution in addition to that of publicity, 
Would you be willing to consider the subject of distribution? : 

MR. HASEROT: Mr. President, it is possible that such could 
be done, but it séems to me that the work of the publicity committee 
is so broad in its character that if it could be understood that the 
National Board of Publicity should discuss some plan connected with 
distribution it would answer just as well. I might say in that con- 
nection that that has been discussed at one of our meetings, but it 
really is such a great big subject to think about that it has not 
been touched upon enough to know whether we could do that. I wish 
I could say that we could, but it involves so many questions of detail 
connected with the United States, and our proposition extends all 
over the United States that whether any plan could be presented I 
am at a loss now to definitely state, but I think that if a committee 
were appointed by this Association separate from the various pub- 
licity committees to consult and work with the national committee 
on that proposition, something might be evolved which could be re- 
ported back to your organization as well as to the national. I under- 
stand that it is a subject that is so vast in detail that it ought to 
be taken up by a committee who can devote time to the investiga- 
tion of the same and of the organization who are using that method 
of distributing their products. I think that a committee of that 
kind would find enough to do and could present a report to you at 
such times as it would be able to do so. 


THE LAST HALF HOUR. 


MR. WARVEL: Mr. President, your auditing committee has 
examined the books and vouchers of the Secretary and Treasurer and 
we find the same correct. 

We also find a deficit here of $280.91 and we find here also a 
special fund of $746.80, and if it is not out of place I would move 
you that that special fund be placed in the general fund of the asso- 
ciation. 

MR. WHITMER: I second the motion. 

MR. ROACH: That special fund was put in for a special pur- 
pose, and I think it should be used for that purpose, and I, as one 
of the subscribers to that fund, should object to any such propo- 
sition. 

MR. WARVEL: If my motion has given rise to objection I 
withdraw it. 

THE PRESIDENT: There have been quite a number of sug- 
gestions made in the addresses that we have had today. Do you 
wish to consider any of them by resolution or otherwise? 

MR. NICHOLS: There is a matter to which I want to call the 
attention of this Convention, and that is that «it has been proposed 
in Congress by which all canned goods must be stamped in the tin 
with the date of the packing. If we have a committee that can at- 
tend to that business, I believe it ought to be instructed to do what 
is necessary to stop that kind of a game. Do we have a legitimate 
committee? 

MR. PRESIDENT: No. 

MR. NICHOLS: I move that a committee be appointed to look 
this matter up and take what action is necessary with the Govern- 
ment committee: 

~ Motion seconded. Carried. 

MR. GUENTHER: Why not include in the same committee 
the matter of having Congress pass a law requiring the use of two 
and a half pounds of tin to the base box? 

MR. ROACH: I would suggest that you appoint a committee 
and leave that in the hands of your committee. 

THE PRESIDENT: To co-operate with the national committee 
in connection with adverse legislation. 

Motion put and declared carried. 

THE PRESIDENT: Do you wish to do anything in the way 
of taking up this matter of distribution? Do you want to discuss 
it any more or have we gone as far on that as we can at the 
present meeting? 

MR. ROACH: Mr. President, there has been quite a consider- 
able said on distribution, and it seems to me that the only means 
by which you can work out a proposition of that kind is this: You 
know water will seek its own level. You would have to have a 
pretty strong organization, a stronger organization than you have 
now in the Western Association, and that matter should be taken up 
through the National Association with your committee that you will 
appoint to act with the National Association, which is better equipped 
and better prepared to handle a proposition of this kind than this 
organization or a state organization. If you have anything of that 
kind in mind, which I will agree is a very good thing, and I would 
suggest that you appoint a committee to take up_ that matter at 
the next meeting of the executive committee of the National Associa- 
tion, and I will suggest also that the committee be composed of 
yourself and the president of the Western Association. the president 
of the Illinois Association, if there be one, the president of the Iowa 
Association, and the president of the New York State Association, 
and I think we can get down to some concrete idea of what is best 
to be done. Have the different presidents of the different organiza- 
tions get together and talk this matter over in a careful manner. I 
think I am right on that. 

MR. GUENTHER: It seems to me, there being so few here 
now that we should not take the matter up. There should be more 
discussion and more understanding about it, and it seems to me 
that this matter of distribution should be gone into thoroughly, and 
if there is a meéting tomorrow perhaps it could be done. 

THE PRESIDENT: It seems to me the question is in my mind 
whether we are going to get this body together again either this 
evening or tomorrow, and it looks to me very doubtful. I am frank 
to say, Gentlemen, there is.a question in my mind whether we can 


get together tomorrow or this evening, and under the. circumstances’ 
the question comes ‘to me whether it’ would not be better to appoint 
this committee and have them ‘take it up at a‘subsequent meeting, 
at a called meeting. I don’t like to go into a proposition of that kind 
as serious as this and as big as this with just a few present and no- 
body doing any talking. “But, of ‘course, it is up’ to’ you as to what 


MR. ROACH: Mr. President and ‘Gentlemen—I am going to 
make a peculiar motion. am goitg to make a- motion to follow 
out my former stiggestion: That a committee of yourself and the 
President of the Wisconsin: Pea Factories’ Association, the Presi- 
dent of the Illinois State Packers’ Association, if there is one; the 
President of the Indiana Association, the President of the Ohio As- 
sociation, and the President of the Iowa Association, be appointed 
as a committee to meet the executive committee of the National 
Association, which will probably meet in Cleveland March 3lst and 
April Ist and take up the matter and discuss it thoroughly and re- 
port back to the different associations what shall be done. This 
matter is one of great importance and one that no one association 
has any right to consider. If you do you will fall down on it and 
you don’t want to fall down on it. It is a large proposition and can 
be worked out on right lines. 

Motion seconded and declared carried. 

MR. WARVEL: Just one word before we adjourn. I want to 
put before you in behalf of the Chamber of Commerce of Toledo, 
Ohio. You probably have heard that Toledo is a very strong ap- 
plicant for the next convention of the National Association and we 
expect of course that we are going to land that convention, but the 
executive committee has not said so yet, but I am instructed by the 
Chamber of Commerce of Toledo to extend an invitation to this 
Association in case we succeed in landing the National Association, 
to be with them on that occasion. 

Now I want to say, furthermore, that I am instructed by the 
management of the Boody House to say that they will have at your 
disposal a room for your headquarters. They want you to come as 
an association and accent their hospitality, and I am sure that if you 
have the pleasure of visiting that delightful city of bullfrogs that 
you will never regret your visit to Toledo. (Applause.) 

Motion made and secofided that the meeting do now adjourn. 
Motion carried. 


INDIANAPOLIS MARKET. 


MARCH 17, 1909. 
Trape:’’ 


The basis for an increased volume of business on Indiana 
products moved up a point on spot Tomatoes during the week. 
Trades were plentiful but limited to single cars under packer’s 
labels, at 7oc. f. 0. b. factory. Packers’ holdings continue to 
move within a scattering few and this few are disposing of theirs 
quickly, particularly if the quality is a little off. Demand for 
jobbers’ labels continues in a limited way, deals having been 
closed at 75c. for Full Standards. 

Futures are being named by the old line packers at 72%4c. 
to 75c. f. 0. b. factory. 100% contracts at the latter figure are 
freely quoted. It is being influenced by the announced decline 
in the price of tin cans. 

Corn remains steady at 57%4c. f. 0. b. factory for spots and 
62%c. for futures. Pumpkin continues in good demand at 
42}ec. to 45c. factory—futures f. 0. b. factory. Inquiries 
are becoming very free which gives a better tone to the situation 
although having little influence upon the present market price. 

Yours truly, 
THE J. M. PAvER Company. 


Pulaski, Tenn.—The Richland Canning Company has just 
been organized with W. L. Abernathy, president, Fagan Booth, 
vice-president, S. C. Appleby, treasurer, W. P. Townsend, sec- 
retary and general manager. Capital at about $7,000. Mr. 
Kannard, of Dickson, Tenn., has been given contract to erect 
and equip factory with up-to-date sanitary outfit. The factory 
is conveniently situated. A competent superintendent and 
experienced man has been engaged. The company proposes to 
can high grade, sanitary goods, using nothing but pure spring 
water throughout plant. Tomatoes, blackberries, beans, sweet 
potatoes, pumpkin and peaches will be canned. 


Dequeen, Ark.—At latest reports a company was being 
organized to establish a co-operative cannery. No names are 
given but the Dequeeu Fruit Grower’s Association, we believe, 
is back of the movement. 


Salem, N. J.—The Salem Canning Co. has been incor- 
porated with a capital stock of $60,000. 
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SPRINGFIELD VAPORIZING FUEL GAS MACHINE, 


SOMETHING NEW AND INTERESTING TO PACKERS. GAS 
AT ONE-HALF COST OF YOUR PRESENT SYSTEM. 


This Machine is designed to produce fuel gas from common stove 
gasoline which can be had from tank wagon and corner grocery stores, 
5 gallons of which is equal in heat units to 6 gallons of the high grade 
used in the old underground systems. The difference in the prices 
of these two grades of gasoline is exactly the saving effected, saying 
nothing about the trouble, annoyance and loss by evaporation of obtaining 
the higher grades for your present systems. 

This Machine produces any mixture of gas and air required and will 
retain the same constantly until the last drop of gasoline is gone regardless 
of variable consumption or atmospheric changes. 

These mixtures are determined by adjusting the little pointer between 
the spectacles on front of machine and can be adjusted as desired. 


= The best results are obtained frem 1 gallon of gasoline to the 1,000 feet of 


air which produces a fuel gas of intense heat, and when using Welsbach 
mantels produces an illumination almost equal to an electric arc light. Let 
us know the amount of gasoline you are now using in your present system 
per day, and we will be glad to make a price for machines of equal capacity 
which are guaranteed to give you better results. 


GEO. E. LOCKWOOD CoO., 


308 Chestnut Street, - - #PHILADELPHIA. 


Manufacturers of the Strictly High Grade Nickel-Stee! 
AUTOMOBILE. 


Gar PICTON, ONT. PORT HURON 
The Sinclair-Scott Co., 


BALTIMORE, MD. 


BOXES 


PEAS AND BEANS 


HOGG LYTLE, 


HEAD OFFICE 


TORONTO, CANADA. 


BRANCHES AT 
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public, covering the distribution of his particular brand of 
goods, and pays to both retailer and jobber a good fair profit 
for handling these goods, both retailer and jobber in accepting 
the charge, thus conferred, then become duly authorized agents 
for the distribution of that product, and it is clearly a lack of 
good faith when they practice substitution of other brands in 
the place of those which they are faithfully bound to distribute. 

‘*The grocer, both wholesaler and retailer, is vitally inter- 
ested in two particular points when asked to become distribu- 
tors of a proprietary article. In the first instance it is essential 
that the quality of the goods be right so that the satisfaction of 
the customer is assured. Then the price must be so arranged 
as to afford both the retailer and wholesaler a just profit. 
These two points fixed, the arrangement is complete, and if 
they accept the goods for distribution, it is only fair that they 
give to that particular article the full measure of their devotion 
and care as honorable business men. 

‘*However, it is idle to lay down hard and fast rules for the 
government of trade practices, because as surely as water flows 
down hill, in the final analysis all business will move along the 
lines of least resistance, and the average business man will seek 
those methods which appear to be most advantageous to himself. 
The main point seems to be to get business, and at times we are 
prone to say with the cynic who did’nt care a damn what hap- 
pened, so it did’nt happen to him. 

‘‘Those of you who have noted the proceedings of the 
National Canners Convention in Louisville last month are 
familiar with some of the work that our Association is endeavor- 
ing to accomplish. Acting upon our own initiative the canners 
are endeavoring to establish a higher standard for tin plate, and 
as the additional cost, resulting from congressional enactment 
on this line, would fall upon the canners themselves, the depart- 
ment at Washington should certainly recognize the absence of 
any ulterior or selfish motive in asking for this ruling. 


‘‘As packers of fruits and vegetables we disclaim any inter- 
est in the technical investigation covering the merits or demerits 
of benzoate of soda, or any other chemical or so called preserva- 
tive, because the products of our factories are sterilized by the 
natural process of heat, and do not require the injection of 
preservatives. 

‘‘Being large consumers of sugar and paying tribute in the 
amount of several cents per case on our output to the protected 
sugar interests, we protested against this seeming injustice and 
placed ourselves on record as favoring a material reduction in 
the sugar tariff. If, as is figured by those in position to know, 
the manufacturing cost of beet sugar is only 464 % of its pres- 
ent market value, then our contention is not without merit, and 
a sugar tariff spells something more than protection to labor. 

‘‘Being the largest users of tin plate, and as our industry 
employs vastly more labor and capital than the tin plate indus- 
try, we see no reason for paying $2.50 to $3.00 per thousand 
more for cans on account of the tariff on tin plate. This, too, 
in the face of the apparently authentic statement that tin plate 
is being made in the United States today cheaper than any other 
place in the world. The excess cost of cans to the packer occa- 
sioned by the tariff on tin plates would cover the cost of labor 
in the making of tin plates, and leave a balance in dollars that 


would probably exceed the combined profits of the canners for 
the past year. It would, therefore, seem that there is more and 


better argument favoring a subsidy to the packing industry 
than for maintaining a tariff on tin plate, which can be more 
properly described as a destructive tariff rather than a protec- 
tive tariff. 

‘‘We feel under great obligations for the intelligent effort 
that has been extended by your organization of wholesale 
grocers toward the accomplishment of uniform State and 
National Legislation. Let us hope, however, that the, States 
may make their laws to conform with the National Pure Food 


Canning Machinery of all Kinds 


Including the Celebrated 


Queen Anne Cooker. 


SIMPLE —Light Running—Easy to Clean—None Better. 
Send For Description, Terms, Etc. 


I have some great bargains to offer in 
machinery of every description—little used— 
practically as good as new. 


H. Cottingham, 
BALTIMORE, MARYLAND. 


THE MOST PRACTICAL and ECONOMICAL GAS MACHINE 
ON THE MARKET 


Uses Low Grade Gasoline or Distillate without waste 
Delivering an intensely hot gas with proper amount 
of air added at the generator to deliver perfect combus- 
tion at all burners with out air adjustment. 


Meets the requirements of the Insurance Underwriters. 


For One Line Canners, 
This Machine Will Last 
Indefinilely Without 
Repairs. 


Price Complete, In- 
cluding a 108-galion 
galvanized drum and 
positive pressure 
blower, 


$250.00 F.0.B. 


Plain Junior No. 1% Installed. 


We Guarantee this Machine to furnish Efficient and Economi- 
cal Gas Service for one capper (any Make) four fire 
pots and four tippers. Shipped on trial. 


SATISFACTION GUARANTEED. 


U. GAS. MACHINE CO, Muskegon, Mich. 
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“No Longer Optional, But Compulsory.” 


So spoke one of the oracles at the recent 
Convention about up-to-date machinery for 
canners, 


The AMS No. 2 ADJUSTABLE DOUBLE 
SEAMER fills the bill. It will seal tops and 
bottoms on cans as fast as the operator is able to 
handlethem. The No. 2 is the acknowledged 
standard of all seamers and is in use by all the 
leading canners and packers of this country 
and abroad. 

The AMS SANITARY CAN is universally 
used by packers who recognize the superior 
merits in this can over all others. The AMS 
No. 2 DOUBLE SEAMER will double seam them 
without the use of Heat, Solder or objection- 
able Fluxes ready for processing. 

The AMS No. 57 BOTTLE CAPPER, the 
latest on the market, will cap all standard sizes. 
The metal cap is spun against metal instead of 
the glass, wkich practically eliminates all 
breakage ; a feature not possible in the other 
cappers and methods now in use. 

The AMS No. 116 DATING MACHINE 
has proven entirely satisfactory to many packers 
who appreciate the advantage there is in dating, 
marking and placing their secret mark on 
packages. 


All dates or combination numbers can be 
made. It isa very handy machine to have. 


Get in correspondence with us. We can 
give you valuable information. 


MAX AMS MACHINE COMPANY 


MT. VERNON, N. Y. Ho. * BOTTLE CAPPER. 


PINEAPPLE GRATER. 


There are 75 saws in base of hopper, divided on two shafts and interlacing 
and running into oneanother. The hopper is made of white pine THE 
wood and the discharging schute is also lined with wood. —_ 
Capacity, the pack of any ordinary house. 


No. 2, IMP. ADJUSTABLE AUTOMATIC DOUBLE SEAMER. 


And some of the reasons why you 
should use it. 


SAVES—Time, labor, steam, power 
and hoisting. 


MAKES—Better, more uniform and 4 
natural flavored goods. 


This Sterilizer is the best machine manufactured 
for canners. 


It is in comparison with the Retorts as the Cutting 
Machines are to the Shoe Knives. 


It saves labor, which is high priced, and makes goods that 
the Packer can show his jobber and guarantee 
that every can will be the same. 


You need not worry about a can being off color, thereby 
losing a sale on that account, but can guarantee that 
every can will be as perfect as the sample. 


This machine has many other advantages. 


Full particulars upon application. 


SHOWING SAWS WITH HOPPER REMOVED, 


The John R. Mitchell Company || Hayner Bros. & Miill 


Canning and Canmaking 
Machinery, SOUTH LEBANON, OHIO. 


Foot of Washington St., Baltimore, Ma. U.S. A. . 
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23 
No. 116 DATING MACHINE. é 
W 
= 
= 
4 
4 
E 


24 THE TRADE. 


Law, and that the department at Washington may not go to 
the extreme in legislation that has been proposed by some of 
the State Legislatures. Asa case in point, witness the follow- 
ing in your own State of Pennsylvania. 


‘House BILL No. 452. 
By Mr. Malone. 
Feb. 3, 1909. 
Referred to Committee on Labor and Industry. 
Requires that the year of canning be stamped or 
blown on the bottom of every can containing goods for 
human consumption.’ 


‘Dates are as nothing provided your container is safe and 
sound. I can conceive of no valid argument in favor of the 
dating proposition on canned goods. If the goods deteriorated 
with age it would be an entirely different matter, but the cir- 
cumstances which gave rise to the necessity for preparing goods 
in this fashion was that the consuming public might be per- 
mitted to enjoy the pleasures and benefits of fresh fruits and 
vegetables in years of scant supply, because they had been 
properly preserved from the bountiful crops of the preceding 
season. 


If the elements of nature could be so regulated as to give 
us a fixed supply, and if the demand of the consuming public 
could be so gauged as to meet that supply of canned goods for 
each season, then the dating proposition would be fair and con- 
sistent, but unfortunately this is not the case, and to enforce 
the dating of canned goods would serve but one purpose, and 
that would be to prejudice the minds of the ignorant public 
without affording them the professed protection. 

‘“The zeal of the legislators along this line appears to be 
exceeded only by their lack of ability to properly discriminate 
on the points that are really essential. If the legislators really 
want to furnish the consuming public with the best possible 


guarantee of purity and quality, then let them require that the 
name of the manufacturer, instead of the date, be blown on the 
bottom of every can that contains food for human consumption.’’ 


Tri-State Packers’ Association. 


The following received from the secretary of the Tri-State 
Association explains itself, and we merely want to add that we 
think it the duty of every canner of these states to attend this 
meeting in person. It is not only for the good of the industry 
in general, but to your personal interest ; you should understand 
just what the Board of Publicity propose doing, and Mr. Haserot 
will be there for the especial purpose of explaining everything. 
We can promise you that you will not be sorry for attending, 
but on the other hand very glad. 

PRINCESS ANNE, MD., March 13th, 1909. 

Dear Sir :—There wiil be a special meeting of the Tri-State 
Packers’ Association at Wilmington, Del., (Clayton House, ) 
Thursday, March 25th, at 11 o’clock A. M. 

The main object of this meeting will be to meet Mr. S. F. 
Haserot, of Cleveland, Ohio, Chairman of the Bureau of Pub- 
licity, lately formed under the auspices of the National Canners’ 
Association at its Convention at Louisville, Ky., and to hear his 
address on the subject of the purity and wholesomeness of 
canned goods and the urgent necessity of publishing these facts 
in view of the many erroneous statements that have recently 


been made in respect to them. 
Certainly no more important matter has ever been brought 


to the attention of the packers of canned goods, large or small, 


or one that more vitally affects their interest. 
We can hardly take up a newspaper or magazine that we 


do not find therein some article or statement calculated (we do 
not say always intentionally) to bring canned goods into disre- 
pute or to suggest a doubt as to the advisability of their use. 


The 
Decorating G. 


.. LIN PLATE DECORATING... 
IN ALL IT’S BRANCHES 


GOLD LACQUERING AND PRINTING 
OF PLATES TO STAND PROCESSING 
A SPECIALTY. . . « « « 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


194 CHAMBERS STREET 
NEW YORK, N. Y. 


WORKS WITH R. R. SIDETRACE: 
BROOKLYN, N. Y, 
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Lewis Power Can Tester 


CAPACITY, 12,000 NO. 2 OR NO. 3 CANS 10 HOURS. GALLONS, 6,000 
ALSO MANUFACTURER OF 
Pineapple Peelers and String Bean Cutters. Second-haad Machinery 


for sale; Power Presses, Steward Sanitary Can Double Seamer and 
Lineing Machine for No. 2and No. tocans. Also lot of Can Dies, all 
sizes, with Cap Dies for same. Very cheap. 


E. J. LEWIS, 
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All of this, of course, has been brought about by the dis- 
cussion in the newspapers and otherwise of the ‘‘Preservative 
question’’ with which canned goods have nothing whatever to 
do (inasmuch as no preservative is necessary or is used in their 
preparation), but are the innocent sufferers from the agitation ; 
so that a condition and not a theory confronts us. 

It is to explain this condition and to suggest means to meet 
it and to counteract its ill effects that Mr. Haserot desires to 
meet the packers of the three states. But he desires it to be 
distinctly understood that attendance at this meeting will place 
upon no one any moral or financial obligation whatever. He 
simply desires to meet our packers and to explain the objects of 
the Bureau of Publication and to leave any further action to the 
packers themselves. 


Mr. Haserot is a practical canner and is always an interest- 
ing talker, and, having devoted much thought to the subject 
matter of his address, and having well-developed plans for the 
accomplishment of its object, we feel sure that no packer inter- 
ested in the success of his bnsiness will care to miss it. 

We, therefore, bespeak for him a large attendance, not only 
of our members but OF EVERY ONE INTERESTED IN THE CANNED 
GOODS BUSINESS AND DESIRING TO SEE IT PUT IN THE PROPER 
LIGHT BEFORE THE PUBLIC, to all of whom an invitation is 
hereby cordially extended to attend the said meeting. 

W. O. HOFFECKER, 
President. 

C. M. DASHIELL, 
Secretary. 


THE TRADE was favored with a pleasant visit by a well known and 
retired canned goods broker in the person of Major Morfit, on Tuesday 
last. Mr. Mortit was the pioneer can broker, with offices in Baltimore, but 
of recent years he has been living in St. Louis, from where he makes occa- 
sional visits to the East. 


SHOULD TRADE SECRETS BE REVEALED ? 


‘Canned beets as an instance, The evident necessity of canners 


advertising canned goods. 


The following letter will be read with more than passing 


interest and your opinion will be gladly received. 
To “THE TRADE,” 
Baltimore, Md., 
Dear Sir: 
‘‘Wrangler,’’ in your issue of the 5th, throws some nice bouquets at the 
writer, with some good natured criticisms attached. One criticism, is our 


failure in our recent letter on canned beets, to tell how beets can be packed 
so as to hold their color. 


We do not think that it occurred to most readers of our letter, that we 
intended to give up the secret of successfully canning beets. We were 
simply emphasizing the fact that it could be done. 

‘‘Wrangler’’ takes us to task for not letting our brother packers in on 
the secret of our process for canning beets. He says that the preservation 
of foods is like the practice of medicine, and that all valuable discoveries 
should be given to the world. The writer does not agree with him on this 
proposition. The practice of medicine pertains to the preservation of the 
health and life of human beings, hence, any physician making any valuable 
discovery in medicine or surgery, by which health and life may be pre- 
served, owes it to the world to make his discovery known, and when he 
does this he receives his reward in increased and lucrative practice. 

The preservation of food products, while important to the people, is of 
no more importance than the making of steel, glass, electrical appliances, 
telephones, patent rights, &c., in the manufacture of which the owners have 
made valuable discoveries, which are held sacredly by them as ‘‘trade 
secrets,’’ and some of which are even protected by the Government under 
patents issued by it. 

Vaccine virus is the only preventive of small pox, the most loathsome 
of diseases, and its discoverer was duty bound to give it to the World. 

If the writers company has by patient and costly investigation found out 
how to can beets so as to hold their color, it is under no moral obligation to 
give to the public its ‘‘trade secret,’’ for the world can wag on just the same 
and people will not starve or perish if they never see a can of nicered beets, 
We pay the skilled physician or lawyer for ‘‘knowing how,’ and these 
gentlemen profit thereby, and should not the progressive, investigating can- 
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ner guard his secret of ‘‘knowing how,” that he may receive his share of 
the ‘‘filthy lucre,’’ of which the average canner has too little in these stren- 
uous times, when buyer and canner is engaged in the great struggle to sée 
which one can keep out of the market the longest. 

We would like to have an exchange of ideas from the canners, through 
your paper, on this subject. It is a good time to know whether the canner 
has a code of ethics and what it contains. 

We are glad to see that Wrangler is studying his Bible, for he quotes, 

“It is naught, it is naught saith the buyer, but when he has gone his way, 
then he boasteth.’? This quotation was penned by Soloman in his proverbs 
on moral virtues and their contrary vices, and represents a buyer saying to 
the seller, your goods are of no value or account. they are worthless, bad, 
useless, (See Webster, definition for word naught), as an inducement to 
seller to sell cheaply, then after he closes the deal and goeth his way, he 
boasteth of his shrewdness to his fellow buyer. 

We think that Soloman must have been a canner who had been induced 
by one of these smooth buyers, to part with his quality canned goods at 
less than cost, because they were represented to be off color, off quality, or 
was told that his brother packer had offered better goods at lower prices, 
or he could not have so truthfully portrayed the buyer of his time. 

The prophet Ezekiel must have also been ‘‘touched’’ hy some of Solo- 
_ mans buyers, for he exclaimed “The time is come, the day draweth near: 
let not the buyer rejoice, nor the seller mourn: for wrath is upon all the 
multitude thereof.”’ 


We hope the day is not far distant when the wrath will be upon the 
boastful buver and the mourning seller of today, that the time is nigh unto 
hand, when the buyer will seek quality goods at their true value, and the 
seller will sell only true quality goods at their true value. 

Of course, the buyer is employed to protect his employer, and it is also 
true that the consuming public fixes the value of food products, but is it 
not true that buyers insist on buying goods at cost of production, or less, 
and then in turn sell them to the retail trade at a large profit ? 

The retailer and consumer generally get no benefit from such a deal, 
The buyer gets it all. Substitution flourishes, for the buyer will use all his 
power to sell cheaply purchased goods to customers, who ask for other 
goods. Would it not be a better policy to pay the packer a profit that will 
enable him to pack quality goods and pack them in quality packages, and 
thus encourage him to so keep up the standard of his goods that they will 
appeal to the consuming public, and thus increase their consumption. The 
trouble with the canning business is that the buyer has kept hammering down 


the price until the canner in his endeavor to meet the insistent demand for 
lower prices, has in turn hammered down the price of the materials that go 
into the manufacture of his products, until the tin on the plates has been 
spread so thin that plates are not completely covered and cans made from 
them are unfit for use, cases are so flimsy that they will hardly hold together 
until you get them in the car, solder is nearly all lead, cans are filled one 
half to two thirds full of overripe vegetables, and all along the line this 
cheapening process has gone on until the market is flooded with cheap in- 
ferior goods, in cheap and inferior containers, all to the great detriment of 
our business. : 

I ask, will this process if continued, help the canning industry? Will 
it increase the consumption of our goods ? 

One of our greatest Presidents was denounced because he said that “A 
cheap coat meant a cheap man.’’ Can it not be truthfully said that cheap 
canned goods mean cheap and inferior quality ? 


Is it not time that our great industry should turn about and review it- 
self? We need a Moses to lead us out of the Wilderness of cheap prices 
with its attending evils of poor cans, flimsy boxes, bad solder, overripe and 
poor raw materials &c unto the promised land where our goods will be 
packed from raw materials, grown and delivered in their right stage by 
farmers who receive fair renumeration for their products, and packed into 
cans made from good tin plate, sealed with good solder, put into boxes that 
will hold, and sold for prices that yield a fair per cent on the investment. 
Why is it that so many canners are going to the retail trade with their pro- 
ducts? It is because they can not receive a fair price for their goods from 
the wholesaler. We deplore this tendency of the times. The canner has 
no business selling direct to the retail trade. We have not yet reached 
that age where we can do without the Jobber. The Canner, the Jobber and 
Retailer, each, have their legitimate place in the business world, and should 
pull together and let each have his legitimate share of the profit. Canned 
goods can be manufactured by canner, and sold to Jobber and in turn, sold 
by Jobber to Retailer at such a price as will afford each a handsome profit, 
and yet reach the consumer in a state fit to be consumed and at a reason- 
able price, and when that is done you will see the consumption of canned 
gcods grow by leaps and bounds. 


A constant hammering down of prices sets the hammers going all along 
the line, resulting in lowering of quality, and disgusting the consumer who 
is really after all the ‘‘man behind the gun,’’ the very foundation of our 
business, and the man whom we all should seek to please. 

Much more could be said upon this subject, but probably we have said 
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enough to start the ‘‘cussin,”’ and so refrain from further inflicting our 
views upon your readers, 

Yours truly, 
- THE GREAT WESTERN CANNING COMPANY. 


THE PURITY OF CANNED FOODS. 


The Question of Tin Plate and dating. 


From the Grocer’s Gazette, London, England. 


An interesting Parliamentary paper has been made public this week, 
containing reports to the Local Government Board by Dr. G. S. Buchanan 
and Dr. S. B. Schryver, ‘‘on the presence of tin in certain canned food.” 
Dr Buchanan’s general observations on the inquiry show that the atten- 
tion of the Local Government Board was drawn to the question of metallic 
contamination of canned foods in 19:6, when large quantities of these goods 
sent to South Africa years before were disposed of in bulk to speculative 
dealers and imported or re-imported into this country. We may here re- 
mark that so far as the report has been based upon the analysis of the 
samples taken from the goods returned frem South Africa not even the 
smallest amount of importance can be attached to the conclusions arrived 
at, for it was nothing short of a scandal that some of the goods should have 
been allowed into this country after being ‘‘stored’’ out in the open under 
the blazing sun and torrential rains for weeks and months (it is within our 
own knowledge that in some instances this occurred for more than a year), 
and the wonder is not that some of the goods were in bad condition, but 
that they were so little damaged. However, to leave this point for the 
moment, it will be seen by studying the report that the ‘‘general observa- 
tions’? are somewhat alarming in tone in the earlier parts, but tail off to 
comparative innocence and harmlessness as the report progresses, For in- 
stance, is it not reassuring to read that, ‘‘practically, all foods canned in 
the ordinary way become to some extent contaminated with tin as a result 
of the contact of the food with the tinplate of the can’’; but when we read 
at the close of the report of one of Dr. Schryver’s experiments, that ‘‘the 
series above recorded do not indicate much probability of serious 
risk of chronic poisoning by the absorption of non-irritant compounds of 
tin as a result of a diet which consists largely of canned foods, and is con- 
tinued over considerable periods of time’’; and in another part that, ‘‘where 
canned foods have formed a large part of the diet of a considerable period 


no instances appear to have been reported in which deleterious effects have 
been attributed to metallic contamination of the food consumed,’’ then our 
previous alarm begins to fade, and we are drawn to the conclusion that con- 
siderable ado has been made out of nothing. 
To go more into detail, Dr. Buchanan reports that ‘‘Tin is taken up by 
meat extracts and essences to a greater extent than by most other meat 
foods. This results from the acidity naturally possessed by the meat ex- 
tractives in these preparations. Certain canned fruits, and vegetables, and 
foods, such as canned soups, of which the latter form part, are also especi- 
ally liable to take up tin from the can in consequence of their natural acidity. 
Canned peaches, cherries, pears, apricots, pineapples, tomatoes asparagus, 
canned fruit puddings, and tomato soup are included in this category. 
Notable quantities of tin have been found in certain samples of canned 
lobster.’? Two important points are mentioned, viz., ‘‘The quality of tin- 
ned plate used for the canning of food varies very considerably, and there 
is no doubt that tinplate is often employed in which the coating of tin has 
been reduced to a minimum from considerations of cheapness, with the 
result that a comparatively small erosion will in parts expose the steel or 
iron of the plate, and thereby facilitate an electrolytic action likely to ac- 
celerate the further solution of the tin,’’ and ‘‘if solder (containing both 
tin and lead) is allowed to gain access to the interior of the can a very con- 
spicuous solution of tin may take place. A can only a few months old in 
which this has happened may show a greater degree of tin contamination 
of its contents than a properly sealed can which has been kept for many 
years and used for similar material.’’ The conclusion arrived at by Dr. 
Buchanan is as follows :—''The enquiry illustrates the advantage which 
would be gained from the administrative point of view if the person or firm 
by whom canned goods are prepared were in position to determine by 
marks, labels or otherwise the date and place of preparation, and could be 
required to furnish such particulars,on reason shown, to public health 
authorities concerned with food inspection and wholesomeness of foods. 
Such a practice would have advantage from other points of view, which 
need not here be gone into.”’ 

We cannot admit the soundness of the conclusions nor the practicahi- 
lity of the suggestions of Dr. Buchanan with regard to the dating of canned 
foods, for reasons which will be patent to those having even the most 
elementary knowledge of the trade. The confusion caused to the public 
would be such as to very seriously embarrass the sale of canned goods. It 
is not difficult to imagine the horror that would strike a nervous customer 
served with a tin of sardines dated 1906, and this horror would only be 
comparable with the effect upon the fastidious consumer on opening a tin 
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of sardines just packed. This aspect of the subject bristles with difficulties, 
and the wisest heads in the trade have not yet found asolution. On the 
points of the quality of the tinplates and the defective soldering we cannot 
help believing that there is room for improvement. This is a point that is 
to a very large extent in the packers’ hands, and the most influential of the 
trade papers in the United States have not hesitated to state that they be- 
lieve the packers are practising a false economy in reducing their costs for 
tinplates. It is of the highest importance that the consumer shculd not 
only be safeguarded, but also to know that he is safeguarded, and only by the 
true appreciation of this point by packers and distributors will it be possible 
to place the trade on a firm and solid foundation. Quality and not price 
must be the essential element, and those packers who appreciate this will 
be the greatest factors in restoring public confidence, and once again plac- 
ing the industry in the position which its merits undoubtedly justify. 


New Apple Box Measure. 


The Porter bill concerning standard packages, grades and marketing 
of apples, was the object of prolonged conference among representatives of 
the apple trade throughout the United States at the Hotel Raleigh, Wash- 
ington, D.C, The International Apple Shippers’ Association and every 
other organization connected with the apple industry was represented. 

The result of the conference was the drafting of a bill almost exactly 
similar to the law now in force in New York. The boxes are to hold one- 
third of the number of cubic inches contained in a barrel. The standard 
barrel is to contain 7,026 cubic inches. It will be 17% inches in the head, 
2é inches in bilge and 28 inches in stave. The inside dimensions between 
heads will be 26 inches. The standard capacity of a box is to be 2,342 cubic 
inches and a basket the same. After being polished up a little by lawyers 
representing the growers, this bill will be submitted to Congress and its 
enactment into law urged with all the vigor that the apple trade can en- 
force.—£/i Grocer. 


We learn under recent date of the connection of Mr. §. E. Elridge 
with the Boston brokerage firm of Clemmer & Canover. Mr. Elridge took 
up his new work on Monday, the 15th, and the firm feel that they are for- 
tunate in securing a man with such ability for selling, as well as being 
very popular among the canned goods trade of New England. Mr. Elridge 
receivei his training in the business while with F. C. Howe & Co. 


CANNING ITEMS. 


Trenton, N. J.—The Hopewell Valley Canning Co. elected 
J. H. Stout, president, David Stout, vice-president, and 
W. I. Phillips, secretary, at their annual meeting. 


‘Corvallis, Oreg.—The warehouse of the Corvallis Canning 
Co. collapsed as a result of snow on the roof. The building 
contained several thousand cases of fruit and the loss is esti- 
mated at $1,500. 


Cleveland, O.—The Union Canning and Produce Co. incor- 
porated; capital $40,000. J. A. Hemmingway, V. N. Hackett 
and others. 


Ripley, Ohio.—Fire totally destroyed the factory of the 
Weller Canning Co. at Sardinia. Loss, $15,000, and insurance 
$10,000. 

Port Clinton, O.—The Gypsum Canning Co. is making 
arrangements to establish a modern cannery at Oak Harbor, 
and at a meeting of the business men of the town received their 
endorsement. 

Columbus, O.—The Fayette Canning Co., of Washington, 
C. H., has increased its capital stock from $30,000 to $60,000. 


Cameron, Texas.—The Citizens and Business men have ar- 
ranged to build a canning factory and if the report is correct 
work is now going on. 

Mount Pleasant, Texas.—The stockholders of the Mount 
Pleasant Canning Co. met recently and paid in 200 shares of the 
stock at $50 each. A $10,000 factory will be built. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands. To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
stamps should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WANTED—The services of a first-class Catsup, Preserve and Jelly 
Cook. Reference as to ability and character required. A first-class posi- 
tion for the right party. Address ‘‘E. T. C,’’ care THE TRADE. 


WANTED.—A first-class Foreman for Olive Factory. One who is ac- 
customed to managing help; a man who understands the packing of Olives 
preferred. He must be a hustler. Steady situation to the right man. 
Give age, experience, reference and salary expected. Address OLIVES, 
care THE TRADE. 


WANTED—A first-class Canned Goods Salesman. Write, giving full 
particulars. A. B. C. c/o THE TRADE. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave., 
New York. 


HELP WANTED—Experienced Canned Fruit Salesman; require man 
capable of assisting Sales Manager and taking charge of crew work out of 
Chicago. Address, PRODUCTS, care THE TRADE. 


WanTED—Man who thoroughly understands the packing of prepared 
Mustard, State experience, references and salary, 
Address, ‘‘L. P. Co.”’ care THE TRADE. 


WantTxp—First class man who understands the putting up of Jams, 
Jellies and Butters; also, fruits in glass. Only those who can demonstrate 
their ability to do this will be considered. 

Address, ‘‘C. J. care THE TRADE. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-class 
expert processors and superintendents free of charge, therefore, when you 
desire to make a eo or are in need of a good superintendent or pro- 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


I Am OPEN For AN ENGAGEMENT FoR NEXT SEASON, or longer; 
have had several years experience packing all kinds of fruits and vege- 
tables, and have been employed for the past two years as superintendent 
(of one of the factories) of one of the largest and best concerns in the 
country; can furnish the best of reference from present employers; will be 
open for engagement from January 1, 1909. For further information, 
please address A. W., care THE TRADE. 


WANTED—By a reliable Superintendent and Processor of twenty years 
practical experience permanent position with fruit and vegetable canning 
concern using the Sanitary can, have used this can with great success for 
the past three seasons, references and samples of goods. 

ALBERT, care of THE TRADE. 


WANTED—Position as superintendent for 1 A man who can build 
and equip canning factory, have years of practical experience packing 
fruits and vegetables of all kinds in cans and glass. Best of reference from 

resent employers. As to character and ability address, “SHELBY”’ care 
HE TRADE. 


PosITION WANTED—As Foreman or Practical Man, in Wholesale 
Grocery, Pickle or Preserve House; up to date on all products, as blueing, 
ammonia, carbonated beverages, catsup, pickles, sauces, relishes, jellies, 
jams, syrups, mincemeats, extracts, baking powder, etc.; no return goods. 
Address PRACTICAL, care THE TRADE. 


WANTED.—Position by sober young man. 12 years experiencein Can- 
ning business, to run capping machines or do processing with factory 
operating in Baltimore or the South. Will send references. 

Address, DOUBLEYOU, care THE TRADE. 


WANTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


SITUATION WANTED—By an expert Canner, Pickler and Preserver; 
over 25 years of experience on fine fruits, vegetables, catsup, sauces, rel- 
ishes, pickles, dressings and mustard; know how to put up fine green 
peeled Chili peppers, crystalized citrons, lemon and orange peel; know how 
to put up all goods so they give universal satisfaction, keep in any climate 
and comply with the Pure Food Laws; can furnish the very best references 
= know how to handle help successfully. Address EXPERT, c/o THE 

RADE. 


WANTED.—Position as Superintendent Processor by one who has had 
experience in packing the staple products; am familiar with producing, 
mechanical and shippiug ends ; would like to go on road during slack 
months ; single, temperate and good reference. Address T. J. WoRK, care of 
THE TRADE. 


WANTED—Position by experienced canner of 25 years packing fruits 
and vegetables, also fitting up and installing machinery. Can do all pipe- 
ing and carpenter work, and set and line up all machinery used in a can- 
ning plant. Having built and placed machinery in over thirty canning 
factories. Can furnish best of recommendations as to being up to date, 
soher, industrious and honest. Address D. L., care THE TRADE, 


WANTED—Position as Processor and Manager for the season of 1909, 
by one who thoroughly understands the Processing of all Fruits and Vege- 
tables so as to retain their naturnal color and flavor, without the use of 
any coloring bleach or preservative. Good machinist; can give the best of 
Address ‘‘R, M. P,”’ care 814 Lumber Exchange, Minneapolis, 

inn. 


J. D. Blakemore Sam W. Booksh. Jr 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Want toGet inthe PureFoodLine? 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 
methods. And will teach the method of getting away 


from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 
HADDONFIELD, N. J. 
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Canners’ Ready Reminder 


Of Machinery and Supplies 
and Those who Sell Them 


AIR PUMPS. 
Max Ams Machine Co., 
J. S. Hull Mfg. Co., 
Sprague Mfg. Co., 
APPLE FILLERS. 
See String Bean Fillers. 


AUTOMATIC CANMAKING MACHINERY. 


New York City. 
Baltimore. 
Chicago. 


Ayars Machine Co. Salem, N. I. 
EW. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 
AUTOMATIC CANNING SYSTEMS. 
Judge Machine Co. : Baltimore. 
Sprague Canning Machinery Co., Chicago. 

AUTOMATIC COOKERS. 
Hayner Bros. & Mill, S. Lebanon, Ohio. 


AUTOMOBILES. 

Sinclair-Scott Co., Baltimore. 
BELTING. 

Burt Machine Co., Baltimore. 


BOOKS FOR CANNERS. 


let urse in Canning’’ and others, 
The Trade. 
Solder, A. Schultz & Co., Baltimore. 


BOTTLE CAPPING, CORKING, FILLING 
MACHINES. 
New York City. 


Max Ams Machine Co., : 
Chicago. 


Sprague Canning Machinery Co., 
BOXES AND BOX SHOOKS. 


Canton Box Co., Baltimore. 

H. D. Dreyer & Co., _. Baltimore. 

Holley-Matthews Mf’g Co. Sikeston, Mo. 

S. F. Sherman, Utica, N. Y. 
BOXING MACHINES. 

Burt Machine Co., Baltimore. 

Fred. H. Knapp Co., Chicago. 


BROKERS. 
Baker & Morgan, 

J. D. Blakemore & Co., New Orleans, La. 
Jno. H. Erskine, Memphis, Tenn. 
BOX NAILING MACHINES. 

S. F. Sherman, Utica, N. Y. 


Aberdeen, Md. 


CANS. 
New York, Baltimore, 

Chicago, San Francisco. 
Boyle Can Co., Baltimore. 
Continental Can Co.,Syracuse, Chicago, Baltimore- 
Old Dominion Can Co., Troutsville, Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Tennessee Can Co., 


CAN MAKING MACHINERY. 


(Crimpers, Testers, Seamers, etc.) 


American Can Co., 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., New York. 
E. W. Bliss Co., Mt. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N. Y. 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem, N. J 
Judge Machine Co., Baltimore. 
Geo. E. Lockwood, Philadelphia. 
A, K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
S. F. Sherman, Utica, N. Y. 
Sprague Canning Machinery Co.. Chicago. 
Usrnew Partland 


Diamond Crystal Salt Co., 


Chattanooga, Tenn. 


St. Clair, Mich. 


CANNING HOUSES BOILT. 

O. Pressprich & Co., New York. 
C. F. Harward, Brownsville, Tenn. 
Can Marking Ink. 

A. E. Macneal, Baltimore. 
CAN RIGHTING MACHINE. 

Burden & Blakeslee, Cazenovia, N. Y. 


CAN STRAIGHTENERS. 


Sprague Canning Machinery Co., Chicago. 


CAPPING MACHINES, Power. 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery Co., Chicago. 
CAPPING MACHINES, Hand. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
A. K. Robins & Co., Baltimore. 


CAP PLACING MACHINES. 
E. M. Lang Co. Portland, Me. 


CAPPING STEELS. 


Geo. E. Lockwood, 


Philadelphia. 
Max Ams Machine Co., 


Mt. Vernon, N. Y. 


E. Renneburg & Sons, Baltimore. 
A. K, Robins & Co., Baltimore. 
S. F. Sherman, Utica, N. Y. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow. Baltimore. 
CATSUP MACHINES. 
H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


CONSULTING EXPERTS. 
W. L. Hinchman, Haddonfield, N. J. 
CHLORIDE OF CALCIUM. 


Sprague Canning Machinery Co., Chicago. 
CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 


COATED CANS. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Danitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 


CONDENSED MILK FILLERS. 


Henry R. Stickney, Portland. 
CONTINUOUS LINE. 

Judge Machine Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 


CONVEYING AND — MACHIN- 
Bethlehem Foundry & Mach. Co., 

S. Betniehem, Pa. 
C. S. Harris Co., 


Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 


COPPERS, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo. E. Lockwood, Philadelphia. 
A. K. Robins & Co., Baltimore. 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., Chicage. 
CORN CUTTERS. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


CORN HOSKERS. 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., : Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore. 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robins & Co., Baltimore. 
Decorated Tin. 

Metallic Decorating Co. New York. 


DIES, PRESSES AND TOOLS. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co., Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N. Y 


Enameled Lined Cans. 
Sanitary Can Co., Fairport, N. Y., Etc. 
Southern Can Co., Baltimore. 


ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 
FILLING MACHINES. 

Ayars Machine Co., Salem, N. J 
H, Cottingham, Baltimore 
S. Howes Co., Silver Creek, N. Y. 


Huntley Mfg. Co., 
Henry R. Stickney, 


Silver Creek. N. ¥ 
Portland. 
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FIRE POTS. 
E. W. Bliss Co., Brooklyn, N. Y. 
Ayars Machine Co., Salem, N. fa 
J. S. Hull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
H. R. Stickney. Portland. 
Cc. M. Kemp Mfg. Co., Baltimore. 
A. K. Robins & Co., Baltimore. 


GAS AND GASOLINE ENGINES. 
Slaysman & Co., Baltimore. 


Gasolene. 
Standard Oil Co., Nearest Tank Station. 


GAS MACHINES. 
Cc. M. Kemp Mfg. Co., 
Geo. > Lockwood Co. 


Baltimore. 
Philadelphia. 
Muskegon, Mich. 


GRATES, Furnace. 
See Canners’ Supplies. 


HOIST AND CARRYING MACHINES. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Rome, N. Y. 
Chicago. 


Cc. S. Harris Co., 
Sprague Canning Machinery Co., 
HOT BED SASH. 
The Sunlight Double Glass Sash Co., 
Louisville, Ky: 
INSURANCE 


Canners’ Exchange, 
JACKET KETTLES, Steam. 


Chicago. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
KEROSENE OIL SYSTEMS. 
J. S. Hull Mfg. Co., Baltimore. 
KETTLES, Process. 
A. K. Robins & Co., Baltimore. 
Edw. Renneburg & Son, Baltimore. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Gee. W. Zastrow, Baltimore. 
LABELS. 
Simpson & Doeller Co., Baltimore. 


U. S. Printing Co., Brooklyn, N. Y. 
Stecher Litho. Co., Rochester, N. Y. 


LABELING MACHINES. 


Burt Machine Co., Baltimore. 

Fred H. Knapp Co., Chicago. 

Morral Bros., Morral, O. 
LACQUER. 

Burt oe Co., Baltimore. 

John G. Maiers’ Sons, Baltimore. 


LACQUERING MACHINES. 


Burt Machine Co., Baltimore. 
LOCKERS, CANS. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
METALS. 
E. M. Lang Co., Porltand. 
A. Schultz & Co., Baltimore. 


METALS, Perforated. 
Huntley Mfg. Co., Silver Creek, N.‘Y. 
Sinclair Scott Co., Baltimore 


MIXERS, Corn, Mifhcemeat, etc. 


H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
OYSTER CARS 
Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER MEASURERS. 


Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER STEAM BOXES. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow. Baltimure. 


OVERHEAD TRACKING. 
Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 


PACKING, Asbestos. 
See Canners’ Supplies. 


PAILS, TUBS, BOWLS AND PANS. 
See Canners’ Supplies. 


PARING KNIVES. 
See Canners’ Supplies. 
PARING MACHINES, Apple, Etc. 


Sinclair Scott Co., Baltimore. 
PASTE. 
Burt Machine Co., Baltimore. 
Fred, H. Knapp Co Chicago. 


Patent Attorney. 
Joseph M. Bowyer, Washington, D. C. 
PAY CHECKS. 
See Canners’ Supplies. 
PEA BLANCHING BASKETS. 
See Canners’ Supplies. 
PEA BLANCHERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
PEA CLEANERS. 
S. Howes & Co., Silver Crsek, N. Y. 
Huntley Mfg. Co., Silver C, eek, N. Y. 


PEA FILLERS. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


PEA SEPARATORS or GRADERS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
PEACH PITTER. 

Judge Machine Co. Baltimore. 


PEELING MACHINES. 


Judge Machine Co. Baltimore-San Francisco. 
PIG LEAD AND TIN. 

E. M. Lang & Co., Portland. 
A. Schultz & Co., Baltimore. 
PRESSES, DIES, ETC. 

E. W. Bliss Co., Brooklyn, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N Y. 


MACHINERY. 


J. Middleport, N. Y. 
The John °R. Mitchell Co., Baltimore. 
Sinclair Scott Co. Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


PROCESS KETTLES. 
See Kettles, process. 
PULP MACHINES. 

S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
RETORTS. 

See Kettles, process. 


REVOLVING SCREENS. 


H. oo am, Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


SALT. 
Diamond Crystal Salt Co., St. Clair, Mich. 


SANITARY CANS. 
American Can Co., New York-Baltimore-Chicago. 
Sanitary Can Co., Fairport, N. Y. 
Indianapolis-Bridgeton 
L. & J. A. Steward, Rutland, Vt. 
Sanitary Can Making Machinery. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 


Utica Industrial Co., Utica, N. Y. 
SCRAP TIN. 
Ammidon & Co., Baltimore. 
SEEDS. 


Hogg & Lytle, Toronto, Can., Port Huron, Mich: 
Leonard Seed Co., Chicago, III. 
J. B. Rice Seed Co., Cambridge, N. Y. 
J. Bolgaino & Son, Baltimore. 
SIEVES AND SCREENS. 
S. Howes Co., _ Silver Creek, N. Y 
Huntley Mfg. "Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Pope Tin Plate Co., 


Scealders, Tomato, Etc. 


Ayars Machine Co., Salem, N. J. 
Judge Machine Co. Baltimore-San Francisco 
Morral Bros., Morral, O. 
Edw. Renneburg & Son, Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
SOLDER. 
E. M. Lang & Co.,, Portland. 
A. Schultz & Co., Baltimore. 


SOLDERING FLUX. 
Geo. E. Lockwood, Philadelphia. 
Solder Applied Caps and Machines. 

A. Schultz & Co., Baltimore. 
E. W. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 

American Can Co., New York, Chicago, 


5 Baltimore, San Francisco. 
Continental Can Co., Syracuse, Chicago. 


E. M. Lang Co. Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 


SOLDERING FURNACES. 


J. S. Hull Mfg. Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
STEAM COILS. 

Edw. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


STEELS, Capping. 
See Capping Steels. 


STENCILS. 
See Canners’ Supplies. 


STERILIZERS (Automatic) 
Hayner Bros. & Mill, So. Lebanon, Ohio. 


STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y. 


SYRUPING MACHINES. 


Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Henry R. Stickney, Portland. 


TANKS, Iron. 
See Kettles, process. 


TIME CHECKS. 
See Canners’ Supplies. 
TIN PLATE. 
Pittsburg, Pa. 


TOMATO FILLING MACHINES. 
Ayars Machine Co., Salem, N. J. 


H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 


TO BUY OR SELL MACHINERY, ETC. 
For Sale ad in The Trade. Baltimore 


TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. J 
Sinclair Scott Co., Baltimore 
Sprague Canning Machine Co., Chicago. 


TRUCKS. 
See Factory Trucks. 


TUBS, PAILS AND PANS. 
See Canners’ Supplies. 


WIPERS, Can. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago 
Ayars Machine Co., Salem, N. J 
WIRE BASKETS. 
See Canners’ Supplies. 


WIRE CLOTH, Canners. 

See Pea Separators and Graders. 
WRAPPING MACHINES. 

Burt Machine Co., Baltimore 


ZINC, Perferated. 
See Canvers’ Supplies. 
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| CAPITAL WANTED. 


Would like to hear from parties manufacturing canning machinery, 

with a view to building and putting on the market a new Continuous 
| Line for scalding, peeling and sorting tomotoes. Arrangement is 
| strictly sanitary and up-to-date; capacity unlimited; no handling of 
| tomatoes after they go into the scalder. Strictly a labor-saving machine 

and no slop on the floor; an idea of a practical canner. I want some 
| manufacturer to build same, or will sell idea and plans complete. For 


| further information address “‘D. L.,’’ care THE TRADE. 


FOR SALE. 


New York State Plant. Complete modern equipment, 
excellent location. Contracts for 1909 crop with growers now 
in hand. Factory brands well established, liberal sales 1909 
product. Satisfactory reasons for selling. 

3-19-Im Address ‘‘BALTIMORE,”’ care THE TRADE. 


FOR SALE. 


3 Lewis Pineapple Parers. 1 King Tomato Filler. 
1 Zastrow Sizer and Slicer. 1 Collossos Pea Grader. 
2 100 Gallon Copper Kettles. 1 Hawkins Capper. 
1 Triumph Scalder. 1 Sinclair-Scott Belt Crane. 
1 Ayars Universal Continuous Capper, $250.00. 
All as good as new. 
Address ‘‘B. W. C.,’’ care THE TRADE. 


FOR SALE. 


| 
BAKER IMPROVED GRASSHOPPER SCALDERS, | 
HAND SCALDERS, KETTLES, ETC. Address 


VANCE & BAKER MFG. CO., 


3-5-1m 


2-12-3m Muscatine, lowa. 
FOR SALE. 
Hawkins’ Capper, just been refitted in shop. Price low for 
quick sale. Address 
‘“*TOMATO,”’ 
I1-13-tf Care THE TRADE. 


| An Opportunity. 


| 
| 
An old-established and prosperous Merchandise Brok- | 
kerage Concern in the Middle West, having outside interests | 
_which claim the attention of the partners, are looking for a | 
strictly up-to-date, hustling Man, to take charge of that | 
part of their business; have abundant capital, and would | 
| take the right man into partnership or employ him, as pre- 
ferred; highest references given and required. Address 
2-19-Im BROKERAGE, care THE TRADE. 


FOR RENT. 


Cannery for rent, Winslow Junction Station, Camden County, 
N. J. fully equipped. $420.00 per annum. 
THE PENNSYLVANIA COMPANY, 
517 Chestnut Street, 


3-51-m Philadelphia, Pa. 


FOR SALE. 


Two lnvincible STRING-BEAN CUTTERS. Used but 
one season. Good as new. Have no further use for them. 
Price, $75.00 each. Address, 


THE EMPSON PACKING COMPANY, 
Longmont, Colorado. 


JOHN H. ERSKINE 


262 Randolph Bldg. - MEMPHIS, TENN. 
Merchandise Broker and Manufacturers’ Agent 


Accounts Solicited of Manufacturers, Brokers, Dealers 
and: Producers of Canned Goods and all Goods 
Handled by Wholesale Grocers 


REFERENCES: ALL MEMPHIS JOBBERS 


3-12-tf 


FOR SALE. 


64 Bushels fine PRINCE of WALES Pea Seed @ 3.75 
12 Bushels Green Refugee Bean Seed (1000 to 1) @ 1.50 
250 Pounds Boston Marrow Squash Seed @ toc per pound. 
WRITE FOR SAMPLES. 
WATERLOO PRESERVING Co., Waterloo, N. Y. 


| 
| 


FOR SALE. 


Having quit the canning business, I have for sale cheap; one 25 H. P. 
Boiler; one 1907 Sprague Corn Cutter; One Merrill-Soule Cooker-Filler; 
one Silker. All these have only been used to put up about 12,000 cases 
corn. Also, two Retorts, open Kettles Pumps, etc., and other tools: 
necessary to pack Maine style corn One car of corn CANS, Boxes, 
Labels, etc. Addres, A. E. WILLIS, Lynchburg, Va. 


3-5-Im 


FOR SALE. 


300 bushels Admiral Seed Peas, raised by J. H. Allen 
Seed Company, of Sheboygan, Wis. | 


Address, RANDOLPH CANNING CO., 
Randolph, Wis. 


WANTED. 


One second-hand Pressure Kettle, and one Pulp Machine. 
Must be small size and up-to-date. 
Address, 
THE EREISER MFG. CO., | 
Truesdale, Mo. 


FOR SALE. 


One SPRAGUE CORN CUTTER. 

One SPRAGUE-KELLEY CORN SILKER. 

One AYARS PEA FILLER AND BRINER. 

Two IRON PEA HULLERS. 

All in good condition; only slightly used. 
Address 


3-5-Im 


3-5-Im 


EQUITABLE, 


Care THE TRADE. 


FOR SALE. 


| One single Burnham CORN COOKER and FILLER; one Advance 
| CORN COOKER and FILLER; one right.hand Jersey Queen TOMATO 
| FILLER, 1904 model, complete; two hand Peerless APPLE PEELERS. 
| All the above machinery is from dismantled factory and as good as new. 
| WantEp—One second-hand, single steel, power CAPPING MACH- 
| INE; one second-hand, continuous, can-testing machine. 

| 3-5-Im Address, MUSSELMAN CAN ING CO., Biglersville, Pa. 


FOR SALE. 


Several Hundred Bushels ALASKA SEED PEAS. Choice 
stock at a low price. Address, 


3-12-tf ALASKA, care THE TRADE. 


FOR SALE OR LEASE. 


A Well Equipped CANNING FACTORY, located in one 
of the best farming sections of Illinois, in the corn belt. This 
is an excellent opportunity for a man with small capital. 


3-12-Im Address STANDARD, care THE TRADE. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 
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BALTIMORE CANNED GOODS MARKET ioe 
. 3 T. J. MEEHAN & CO., Brokers, Baltimore. 
No. 2 Harford County Standard 
REPORTED BY BROKERS. No. 2 Evergreen 
UNLABELED GOODS ABOUT 2%ec. LESS. No. 2 Shoepeg 
No. 2 Extra Fancy ........ 
HERRING ROE 
No. 3 min 7° 75 N 
MIXED VEGETABLES FOR P 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. OU 
No. 2% Sq. Mammoth Asparagus 4 25 2—12 Kinds da 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. OYSTERS. 
, BAKED. E. C. SHRINER & Co., Brokers, Baltimore. 
(Plain Goods 2%c. Less on 2s and 3s, Ic. on Is.) No. 53 Ounce 
Cash. Regular. a 4 Ounce 
No, 3 Extra Standard—In 85 No, 1— 6 Ounce Extra 
ae 
T. G. CRANWELL & CO., Brokers, Baltimore, 
3 57% 
LIMA BEANS. PEACHES. 
No, 2 Standard Green......... 85 No. 1 Selected Yellow, Heavy 95 
57% 3 Standards, White 1 25 
E. C. SHRINER & CO., Brokers, Baltimore, Md. 4 00 
2 Preserved I 00 H. H. TAYLOR & SON, Brokers, Baltimore. 
$5 “a «Extra Fine Sifted 125 135 
No. 1 Extra Preserved 75 80 2 rte: Sifted go 
No. 2 I 20 PINEAPPLE. 
4 50 MEEHAN & Cox, Brokers, Baltimore. 
CHERRIES No. 2 Seconds in Water 75 
No, 2 Standards i in 65 2 Selected, Whole Circles, Heavy Syrup. I 40 I 50 
No. 2 2 Fancy Extra Selected, Preserved, Sliced............ i 70 1 80 
No. 2 ‘* 2 Fancy Extra Selected, Preserved, Grated......... .......... 170 1 & 


7 
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PINEAPPLE—Continued. Dry Beans and Green Corn No, 70 
No. 1 Standard Grated, Good Syrup, E. & 80 Maine 
2 Pie Grated, Solid Packed, 50c.—In 52 
Gallon Pie Grated, Solid Packed, $2 oo—In Syrup.......... ...... 2 10 5 
SAUER KRAUT Standard 25 
SUCCOTASH. APPLES—New York State No. 85 
No. 2 65 
CHICAGO MARKET cr. o. cnicago.) 3 25 
(Reported by Special Correspondent.) sa “ a | I 20 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. PEARS “ Posted 2% 3 
CANNED VEGETABLES. PIN EAPPLE—Bahama Sliced Extra 2 00 
ASPARAGUS —California White Mammoth BO. $4 25 Grated ‘ 2 
‘* Peeled, 475 Sliced Matra Std. No. 8 I 70 
Green, 3 25 Hawait Sliced Extra 2 00 
Fe Green, Square No. ...... ...... 2 90 Crushed Water No. 10 5 75 
Round No.1 ...... 50 Eastern Pie Water I 00 
“ “ “ 4 Cut 70 Water 3 00 
Graded White Wax same prices as Green Refu- RASPBERRIES—Black Michigan 
Beans String, Common Standard Green NO. 55 “ “ 
 Limas Extra Graded Green No, I 15 STRAWBERRIES— Extra Standard Syrup No, I 25 
 Med. __ go Standard Water NO. 7 00 
BEETS—Fancy Small, Whole 1 55 
HOMINY—Fancy Inside 57% 60 “ “ 90 
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NEW YORK CANNED GOODS MARKET. 


(Reported by Special Cor:espondence.) 
APPLES—No. 2 40 @ 2 50 
as 2 25 2 30 
No. 3 Standards edshduusteidssatsctsisscwmuawensecsesniens 55 60 
3 50 3 75 


BBANS—Ne. 2 Lima 
“ Baked, No. 3 


‘* Maine, Fancy 
Southern 
Western, 28 
LOBSTER—Picnic 
OYSTERS—4 Ounce Standards 
2% Extra Standard, California... I 
PEAS—No. Early June 102% 1 10 
92 95 
“ “ Standard 7o 75 
No. 3, Pie Grated 67% 72% 
2 Standard, I 10 
I 40 I 45 
= 95 I 00 
Singapore, Preserved— 
yi —Cubes..... ...... 70 
1%-Chunks I 00 
SALMON— Columbia River 180 i 85 
flats, 2 00 
Medium Red, talls, 1 1 15 117% 
1 80 I go 
STRAWBERRIES—No. 4 25 4 50 
SUCCOTASH—Maine pack, 28............ 70 
State pack, s...... Southern......... 82% 85 
TOMATOES—No 2 Standard Maryland kceaeuueasanstieetiadeats 52% 55 
sig I 75 2 00 


ORDER BLANK. 


THE TRADE 
THE CANNED GOODS AUTHORITY. 
304 Mp. SAvinGs BANK BLDG. BALTIMORE, Mp. 
GENTLEMEN:— 
Enclosed please find remittance amounting to $5.00, 


for which please send me a copy of ‘‘A CoMPLETE COURSE IN 
CANNING.”’ 


CANS AND CANNERS’ METALS. 


F, O. B, SHIPPING POINT. 


CANS. 
AMERICAN CAN Co. 
SEASON'S PRICES FOR DELIVERY AFTER UNE Ist. 


No 1 Standard 1% inch opening..................... $ 9.50 per thousand. 
2 I-16 16.50 as 
3 Jersey 2 1-16 18 00 
‘ 3Jersey Tall 2 7-16 20.50 bis 
‘* to Standard 21-16 41.75 


THE PRICES OF SOLDER HEMMED CAPS ARE AS FOLLOWS: 
1% in, 75c.; 21-16, $1.10; 27-16, $1.40 per Thousand. 
SUBJECT TO CHANGE WITHOUT NOTICE. 

WHEELING CAN CO. 


CONTINENTAL,.. CAN CO. 


Solder Hemmed Caps, 1% inch, 75¢.; 2 1-16, $1.10; 2 oo $1.40 
SOUTHERN CAN CO. 


“ y 1% che 13.00 
21-16 ‘ Jersey 18.co 
“ Jersey Tall 20.50 


Prices of Solder Hemmed Caps, 1% inch, 75c; 2 1-16, $1.10; 2 7-16, it. 40. 
‘“‘Southern’”’ Inside Coated Cans, $1.25, $1.75 and $2. 25 per additional 
for the 1s, 2s and 3s respectively. 


THE BOYLE CAN CO. 


No. 1 1% inch opening 
2 1% 
21-16 ‘ 
“ 21-16 ‘* 


Solder Hemmed Caps, 1% inch, 75c.; 2 I-16, $1.10; 2 7-16, 
SANITARY CANS. 


SANITARY CAN CO. 
DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL PLATES. 


$10.75 $13.75 $ .40 

GHG 19.50 24.00 .85 

wie +0 00 24.50 .85 

Terms: f.o. b. Fairport, N. Y., A Ind., Bridgeton, N. J. 

A. SCHULTZ & CO. 
Solder Applied Caps, $1.00; $1.25; $1.50 
TIN PLATES. F. O. B. MILL. 
1 C., 14x20, 107 lbs. Bessemer Steel... 
I C,, 14x20, 100 lbs. Bessemer Steel......... 
I 22x7, 90 lbs. Bessemer Steel........ 
IC, 193x107, 95 lbs. Bessemer Steel... 6 
PIG TIN. 
Storotons 1 to4 tons 
28 00 
PIG LEAD. 
Drop and Bar 8x:0 
Wire Coil 15 
Wire Segments 18 
STANDARD SIZES OF CANS. 
DIAMETER. HEIGHT. 

2 11/6 in. 4 in. 
No. 2% in. 4% in. 
No. Can 43/16in 4% in. 
No, Ilo (Gallons). 6% in 6% in. 


CORN—No. 2 New York 65 7° 


TRADE. 


C. F. HARWARD, 


Contractor and Builder of 


CANNING FACTORIES 


Twenty years practical experience. Beware of 
$8000.00 Canning Factories. Fifteen years practical 
experience in State of Maryland. If you are going to 
build a canning factory let me figure with you on your 
plant. I can build you a plant to pack 24,000 cans in 
10 hours for $4500.00, turn key job. 

For further information write me, 

C. F. HARWARD, 


BROWNSVILLE, TENNESSEE. 


PROF. DUCKWALL’S 
NEW BOOK 


CANNING = PRESERVING 


—WITH— 
BACTERIOLOGICAL TECHNIQUE 


478 Pages, 221 Illustrations. Beautifully Bound in Cloth 


A Practical and Scientific Text Book for Canners, Preserv- 
ers, Manufacturers of Food Products, Superintendents and 
Processors. 

A manager who will master this text book will command 
double his present salary and be worth it to his employers. 


PRICE $5.00, CASH WITH ORDER 
FOR SALE BY - - . THE TRADE 


BALTIMORE, MARYLAND. 


AT THE THEATRES, WEEK OF MARCH 22. 


FORD’S 
“MARY JANE’S PA.” 


Usual Matinee. 


MARYLAND 
“KEITH STAR VAUDEVILLE.” 
Matinee Daily. 


AUDITORIUM 
“BENJAMIN CHAPIN.” 
Matinees, Monday, Tuesday, Friday and Saturday. 


HOLLIDAY ST. 
“McFADDENS’ FLATS.” 
Matinee Daily. 


GAYETY 
“BOB VAN OSTEN WITH THE SERENADERS” 
Matinee Daily. 


The Harris Patent Power 


Hoisting and Carrying Machine 


Sole Owners and 
Manufacturers 


C. S. HARRIS COMPANY, - 


ROME, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 
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THE TRADE. 3 


SCHULTZ CO. 


BALTIMORE, MARYLAND. 


OUR SPECIALTY 


BUILDING 
COMPLETE CANNING FACTORIES 


(Hither the SANITARY CAN SYSTEM 
or the HERMETICAL SEAL SYSTEM.) 


Oyster Steam Box 


With Improved Sliding Doors, doing away 


with the hinged tracks, giving in- ) 
service PRESSPRICH COMPANY 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works, 103 PARK AVENUE 
1917 AND 1919 ALICEANNA STREET, | wew NY. 
Balti more, M d. | Agents wanted in unoccupied territory, write or call for particulars, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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38 | THE TRADE. 


BETTER BOXES 


is not merely a question, but you will find it A DEMAND 
when you come to shipping time. 


In our extensive plant we can take care of every demand 
of this kind, with a box that will satisfy, and 
with a promptness and at a price that 
will please you. Our plant is one of 
the largest in the country, and 
we can reach you wherever 
you are. 


We cannot convince you unless you give us a chance. 
Drop us a postal for more satisfactory, 
definite information. 


HOLLEY-MATTHEWS MEG. CO. 


ikeston, Mo. 
SIKESTON, MO. 


Greenville, Miss. 


~Robinson’s Blank Feeding Attachment 


PATENT PENDING. 


For feeding blanks to a die to be 
cut into caps or lids; also bumping 


blanks into caps or lids. The attach- 


emnt can be applied to any press. 


Capacity 60,000 per day of 10 hours. 
Prices quoted on application. 


MANUFACTURED BY OTEVENSON & COMPANY, 


106-7 S. CAROLINE STREET, A BALTIMORE, MD. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Patents and Trade Marks 


Food and Drugs Act Opinions. 


JOSEPH M. BOWYER 


Atforney-al-Law and Solicitor of Patents 


TELEPHONE 
MAIN 2587 


1110 F STREET, N. W. 


WASHINGTON, D. C. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thorougly efficient, great 
capacity. 

Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 
Prompt delivery. 


The S. Howes Co. 
CUREM Works, 
S Silver Creek, N. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. Paul AND BALTIMORE STs. 
President, T. PHILLIPS. 


Vice-President, Treasurer, 


Joun S. Grpss, JR LEANDER LANGRALL 
Secretary, W. F. ASSAU. 
Executive Committee : 
T. PHILLIPS E. C. WHITE E. H. Minter 
Arbitration Committee : 

Wm. A. WAGNER, L. L. Lorp, 
Wm. F. Assav, C. J. SCHENKEL, Wo. GRECHT 
Committee on Commerce : 

RurFvus M. Grsss. Joun SCHALL, 
B. HAMBERGER, Cuas. J. BROOKS Louis GREBB, 
Committee on Legislation : 

H. S. OrEM, F, A. TorscuH, 
H. P. STRASBAUGH, JouHn SCHALL, B. J. MEEHAN, 


Hospitality Committee: 
E. C. SHRINER H. W. KREBBs. 
Chemist, GLASER. 


T. J. MEEHAN, 
Counsel, JoHN C. ROSE. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY ' 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON a CoO. 


31 South Frederick St., Baltimore, Md. 


Avoid trouble and prevent goods 
from becoming mixed in the 
warehouse by marking 
your cans with— 


TIN GAN INK 


—_—— This INK Will Stand 
Processing 


WRITE FOR SAMPLES AND PRICES 


A. E. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


ESTABLISHED 1870. 


Have your cans become rusty or soiled 
from leaks, &c., if so, use 


Maier’s Silver Lacquer 


‘It will make them look bright same as 
original, at very little cost. 


JOHN G. MAIER’S SONS 


MANUFACTURERS | acquers, All Colors. 
FOR CANNERS USE. 


BALTIMORE, MD. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


BIRECTORS FACTORIES 
T. G. CRANWELL, Presr. CHICAGO 
A. W. NORTON, VICE-PREST. SYRACUSE 
F. P. ASSMANN, SEc. & TREAS BALTIMORE 


d. C. TALIAFERRO. 
8. H. LARKIN, 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. 


We are now naming prices on the regular Packers’ Cans and Solder Hemmed Caps, and also 
on the Open-top or “Sanitary” Cans for the season of 1909. Our regular Packers’ Cans with Solder 
Hemmed Caps will be made of the same high grade of tin plate, in the same initiate tinier. and 
will give our numerous friends and customers the same unequaled satisfaction that has characterized 
— deliveries of this Can in the past. We have enlarged our output materially since last season, and 
are in a better position than ever to give our friends every satisfaction, both in quality and service. 

Our Open-top Can is a strictly “sanitary” can. It is outside soldered, contains no burnt streak 
no discoloration of any character, and has no solder whatever on the inside of the can. 

Our Closing Machine, which we supply the packer for use in his packing house, is, without any 
exception, more rapid and closes the can more surely than any other machine in existence; and these 
features combined with our famous screw feed makes it altogether a modern, up-to-date Closing Machine 
in every particular. We will strictly maintain in our Open-top Can the same high degree of quality 
that has made the CONTINENTAL CAN unquestionably the very best can in America. 

We solicit your inquiries and orders, and assuring you of our ability to take the best possible 


care of your wants, and pledging to give same our personal attention, we remain, 


Yours very truly, 
CONTINENTAL CAN COMPANY, 


T. G. CRANWELL, President. 
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